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ROTOGRAVURE 

MAKES  A  NEW  FRIEND 


On  Sunday,  December  15th,  1940,  Adam  Hats  embarked  on 
what  was  frankly  an  experiment  for  them  in  advertising.  They  ran  their  first 
full  page  in  color — and  ran  it  exclusively  in  The  New  York  Times  Rotogravure 
Section. 

“Since  that  time,”  writes  President  Elias  Lustig,  “we  have  had 
an  opportunity  to  estimate  the  value  of  this  advertisement. 

“We  are  quite  pleased  with  the  results — the  additional  prestige 
gained,  the  stimulus  it  has  meant  to  our  sales  department's  efforts  in  our  national 
expansion  plans,  and  the  actual  sales  to  the  public — that  we  have  definitely  de¬ 
cided  to  continue  our  use  of  The  New  York  Times  Rotogravure  Section  for  1941. 

“Incidentally,  may  we  pay  tribute  to  your  Mechanical  Depart¬ 
ment  for  the  splendid  reproduction  of  our  original  copy.  The  December  ad  was 
a  masterpiece  in  four-color  printing.” 

.  .  .  which  helps  explain  why  national  adver¬ 
tisers  used  47%  more  colorgravure  advertis¬ 
ing  in  The  New  York  Times  last  yearl 

Slje  Hork 

“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT” 
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ISSUED  EVERY  SATURDAY  FOUNDED  IN  1884 


Rising  Production  Costs  Called 
Greatest  Threat  to  Free  Press 


Mounting  Charges  for  Labor  and  Row  Materials 
When  Revenues  Can't  Meet  Expense 
May  Bring  More  Suspensions 
By  PRESTON  LOW 

Manager,  CNPA  Statistical  Bureau 


the  greatest  MENACE  to  a 
free  and  vigorous  press  in  this  na¬ 
tion  is  found  in  those  forces  which 

_ threaten  its  im- 

'  poverish  m  e  n  t. 
N  o  institution, 
whatever  its  im¬ 
portance  in  our 
way  of  life,  can 
be  assured  of 
permanent  sur¬ 
vival  if  forces 
which  would 
undermine  o  r 
destroy  its  abil¬ 
ity  to  contribute 
,  ,  to  the  nation’s 

Pr.iton  Low  gi_ 

lowed  to  go  tm- 

challenged. 

The  press  as  an  institution  is  neces¬ 
sarily  dependent  upon  the  newspaper 
as  an  industry.  Upon  the  continued 
development  of  that  industry  is  predi¬ 
cated  its  freedom  and  welfare.  Yet 
today,  as  never  before,  the  American 
newspaper  publisher  is  confronted  by 
urgent  problems  which  must  be  solved 
if  the  industry  as  a  whole  is  to  be 
spared  the  eventual  exhaustion  of  its 
resources. 

Outlook  Not  Reassuring 

In  the  past  decade,  certain  powerful 
social  and  economic  forces,  which 
have  been  crystalized  by  two  severe 
depressions,  have  greatly  increased 
the  costs  of  producing  a  newspaper 
at  a  time  when  the  revenue  to  be 
derived  from  the  sale  of  advertising 
,  and  circulation  could  not  be  made  to 
■  absorb  this  added  expense.  In  the 
'  face  of  continuing  circumstances  of 
1  this  character,  the  outlook  for  the 
industry  as  a  whole  is  not  reassuring. 

Rising  production  costs  in  any 
business  can  be  traced  to  the  increas¬ 
ing  cost  of  one  or  more  of  the  three 
material  elements  of  production, 
I  namely,  raw  materials,  labor  and 
[  overhead  and,  as  with  other  pro- 
[  ducers.  the  price  which  the  newspaper 
'  publisher  must  pay  for  these  three 

(commodities  ultimately  determines 
the  cost  of  his  operations  and  the 
prices  he  must  charge  for  his  prod¬ 
ucts. 

Of  these,  labor  is  by  far  the  most 
important  single  item  to  the  publisher. 
A  breakdown  of  costs  on  almost  any 
daily  paper  will  reveal  that  labor 
constitutes  close  to  60%  of  the  total 
cost  of  publication. 

&cond  in  importance  are  raw  ma¬ 
terials.  chief  among  which  are  news¬ 
print  and  wire  and  feature  services. 
On  daily  papers  newsprint  costs  are 
'  likely  to  represent  as  high  as  10%  of 
tke  publisher’s  total  outlay. 


Accordingly,  it  is  not  unreasonable 
to  presume  that  a  minimum  of  70% 
of  newspaper  production  costs  are 
directly  attributable  to  labor  and 
newsprint.  It  is  of  the  most  serious 
portent  to  all  publishers  that  the  sole 
source  of  supply  of  each  of  these  com¬ 
modities  is  controlled  by  monopolistic 
combinations  which  are  in  a  position 
to  establish  their  prices  without  re¬ 
gard  for  usual  marketing  factors. 

Artificial  Scarcity  at  Labar 

In  the  newspaper  industry,  labor  is 
highly  organized  into  craft  unions 
whose  members  work  under  closed 
shop  contracts,  and  which  are,  there¬ 
fore,  in  a  position  to  control  the  pub¬ 
lisher’s  supply  of  skilled  labor.  By 
systematically  curtailing  this  supply 
over  a  period  of  years,  through  de¬ 
limitation  of  the  number  of  appren¬ 
tices,  these  unions  have  succeeded  in 
creating  an  artificial  scarcity  of  labor 
in  such  crafts  thereby  forcing  pub¬ 
lishers  to  pay  wages  which  are  unrea¬ 
sonably  high  and  substantially  above 
those  paid  by  any  other  group  of 
employers. 

Such  interference  on  the  part  of 
labor  with  the  ordinary  laws  of  sup¬ 
ply  and  demand  is  a  basic  evil  in  the 
newspaper  industry.  It  is  responsible 
for  the  inflexibility  of  the  industry’s 
cost  structure  and  has  made  normal 
wage  adjustments  difficult  or  impos¬ 
sible  at  times  when  declining  revenues 
have  clearly  indicated  the  need  for 
decreased  expenditures. 

The  stratification  of  labor  in  the 
newspaper  industry  into  craft  units 
which  tend  to  perpetuate  their  mem¬ 
bers  in  a  particular  occupation  is 
doubtless  one  of  the  social  forces 
which  have  been  responsible  for 
forcing  wages  in  the  industry  to  ex¬ 
orbitant  heights.  This  stratification 
has  seriously  handicapped  those  em¬ 
ployes  who  might  otherwise  rise  in 
the  business  on  the  basis  of  personal 
merit  and  has  provided  in  place  of 
this  merit  system  a  means  of  collective 
action  directed  to  raising  the  wage 
for  the  particular  task  which  these 
employes  now  do. 

Perhaps  the  clearest  indication  of 
the  weakness  of  the  publishers’  bar¬ 
gaining  position  with  respect  to  these 


wages  is  found  in  the  ever  growing 
reluctance  of  unions  to  sign  arbitration 
agreements.  Such  reluctance  on  the 
part  of  imions  to  accept  arbitration  is 
easily  traced  to  an  ever  increasing 
approbation  of  the  results  achieved 
by  shotgun  tactics. 

Satpcntion*  Du«  to  High  Prieat 

The  absence  of  price  competition 
among  newsprint  producers  has  had 
a  similar  effect  upon  the  bargaining 
power  of  publishers  in  purchasing 
that  commodity.  The  price  of  news¬ 
print  has  long  been  a  monopoly  price 
and  not  in  any  sense  a  subject  of  com¬ 
petition.  Newsprint  producers  long 
ago  recognized  that  such  competition 
would  be  detrimental  to  their  own 
best  interests. 

Monopoly  prices  are  set  at  the  point 
of  maximum  return  to  the  monopolist 
and  it  is  apparent  that  the  cost  struc¬ 
ture  of  the  newspaper  industry  is 
essentially  monopolistic  in  character. 
It  is  further  apparent  that  due  to  the 
lack  of  price  competition  among  those 
who  control  the  supply  of  essential 
elements  of  newspaper  production, 
prices  of  these  commodities  have  been 
set  at  a  point  which  will  yield  the 
greatest  possible  profit  to  the  seller 
without  regard  for  the  burdens  thus 
placed  upon  the  buyer. 

Such  control  of  commodities  essen¬ 
tial  to  newspaper  production  and  the 
consequent  weakness  of  the  publishers’ 
bargaining  power  respecting  the  price 
of  these  commodities  has  been  re¬ 
sponsible  in  no  small  degree  for  the 
numerous  suspensions  which  the  in¬ 
dustry  has  experienced  in  recent 
years. 

While  publishers’  bargaining  power 
with  respect  to  news  and  feature 
services  are  relatively  good  owing  to 
competition  in  this  field,  charges  for 
such  services  have  recently  been  in¬ 
creased  because  of  added  outlays 
made  necessary  to  secure  adequate 
news  coverage  on  all  fronts.  Pub¬ 
lishers  have  willingly  dug  deeper  into 
their  pockets  to  meet  this  added  ex¬ 
pense  in  order  to  fulfill  their  obliga¬ 
tions  to  the  community  but  it  is  ap¬ 
parent  that  this  added  expense  is 
being  absorbed  at  a  time  when  further 
increases  in  cost  constitute  a  positive 


SAMUEL  STOREY  NAMED  HEAD  OF  REUTERS 

SAMUEL  STOREY,  chairman  and  managing  director  of  Portsmouth  and 
Sunderland  newspapers  and  former  chairman  of  the  British  Press  Asso¬ 
ciation,  has  been  appointed  chairman  of  Reuters,  succeeding  Sir  Roderick 
Jones,  whose  resignation  after  25  years  in  that  post  was  announced  in  London 
Feb.  5.  Mr.  Storey  is  45  years  old  and  has  been  Conservative  member  of 
Parliament  for  Sunderland  since  1931.  He  is  still  a  director  of  the  British 
Press  Association.  He  was  formerly  president  of  the  Newspaper  Society. 
Since  1939  he  has  been  Parliamentary  ^cretary  to  the  Ministry  of  Health. 


hardship  to  most  publishers. 

If  these  additional  expenses  could 
be  compromised  through  the  simple 
expedient  of  advancing  advertising  or 
circulation  rates,  their  burden  upon 
publishers  might  be  considerably  less. 
Unfortunately,  this  avenue  of  escape 
from  rising  costs  is  almost  completely 
closed  to  the  industry. 

Publishers’  income  is  derived  pri¬ 
marily  from  the  sale  of  advertising 
on  the  open  market.  In  selling  this 
commodity,  they  are  constantly  com¬ 
peting  with  one  another,  as  well  as 
with  numerous  other  advertising 
media.  The  result  is,  that  the  price 
which  they  obtain  for  advertising  is  a 
competitive  price  determined  by  the 
relation  between  the  supply  of  and 
demand  for  advertising  space.  Due 
to  the  open  market  competition  in 
which  newspapers  engage,  not  only 
with  other  papers  but  with  radio, 
magazines,  billboards,  shopping  news, 
direct  mail,  and  other  advertising 
media,  there  is  no  opportunity  what¬ 
soever  for  any  publisher  to  monop¬ 
olize  this  supply  of  advertising  and 
thus  put  himself  in  a  position  to  dic¬ 
tate  its  price.  Similar  conditions  pre¬ 
vail  with  respect  to  circulation  rates. 

The  fact  that  the  publisher’s  larger 
costs  are  determined  by  the  econo¬ 
mically  high,  monopolistic  prices 
which  he  must  pay  for  labor  and  for 
newsprint  whereas  his  revenue  is 
dependent  upon  the  economically  low, 
competitive  prices  which  his  products 
bring  in  open  market  competition, 
constitutes  an  industrial  paradox 
without  precedent  or  counterpart  in 
the  modem  business  world. 

Mora  Ratranchmants  Saan 
While  the  newspaper  industry 
should  welcome  stimulating  competi¬ 
tion  from  other  news  and  advertising 
media,  it  cannot  with  impunity  be 
idle  to  the  inconsistency  of  its  econ¬ 
omic  position.  No  industry  can  face 
the  future  with  a  positive  sense  of 
confidence  in  its  continuing  growth 
and  development  if  it  fails  to  take  up 
such  a  challenge. 

Labor  must  be  made  to  realize  that 
increased  production,  alone,  can  pro¬ 
vide  the  necessary  revenue  with  which 
to  meet  its  endless  demands  for  a 
higher  standard  of  living  and  that  in 
the  absence  of  a  saner  and  more  re¬ 
alistic  approach  to  the  attainment  of 
these  ends,  the  suspensions  and 
mergers  which  have  been  occurring 
with  alarming  regularity  during  re¬ 
cent  years  will  be  the  forerunner  of 
an  even  greater  retrenchment  program 
which  will  be  forced  upon  the  indus¬ 
try  to  the  great  detriment  of  labor 
itself. 

Newsprint  companies  too,  must 
realize  that  collective  action  to  main¬ 
tain  prices  through  the  elimination  of 
competition  can  ultimately  react  to 
their  detriment  if  such  action  con¬ 
tributes  to  an  exodus  of  wealth  from 
the  newspaper  industry. 

Lastly,  publishers  themselves,  must 
recognize  that  only  through  concerted 
collective  action  can  they  hope  to  meet 
such  organizations  on  a  basis  approxi¬ 
mating  an  equality  of  bargaining  posi¬ 
tion. 

PERILOUS  DECISION 

See  Page  24  for  Editorial  on  U.  S. 

Supreme  Court  Decision  of  Utmost 

Importance  to  Newspapers. 
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Small  Loan  Company 
Finds  Newspaper  Ads  Pay 

Household  Finance  Corporation  Uses 
Consistent  Space  in  485  Papers  .  .  .  Business 
Has  Increased  to  636,935  Open  Accounts 
By  GEORGE  A.  BRANDENBURG 

HOUSEHOLD  Finance  Corporation,  for  cash  loans  on  a  flexible  repayment 
the  oldest  and  largest  of  the  small  plan  by  persons  faced  with  temporary 
loan  companies,  has  been  a  consistent  loss  of  income  or  an  umisually  large 
newspaper  ad-  expenditure  is  far  greater  than  it  was 
vertiser  for  more  when  the  Uniform  Small  Loan  Law 
than  25  years  was  drafted  24  years  ago.  Without 
and  has  found  slate-regulated  small  loan  companies 
this  primary  ad-  to  supply  cash  on  credit  to  salary  and 
vertising  medium  wage  earners  in  their  emergencies,  a 
to  be  the  most  similar  institution  would  have  to  be 
effective  means  created.  No  other  lending  agency 
of  reaching  peo-  serves  the  demand  for  small  loans  as 
pie  who  wish  to  fully.” 
take  advantage 


B.  L  Henderson 


of  newspaper  space,  but  it  is  also  one 
of  the  largest,  devoting  60%  of  its 
total  advertising  appropriation  to 
newspapers.  Last  year,  the  company 
used  485  newspapers,  including  some 
weeklies,  in  ^  states  and  Canada. 


EDITOR  &  PUBUSHER 
CALENDAR 

Feb.  17-18 — Southern  News¬ 
paper  Mechanical  conference, 

Ft.  Worth,  Texas. 

Feb.  18 — Outdoor  Writers  As¬ 
sociation  of  America,  annual 
convention,  Memphis. 

Feb.  18-19  —  Inland  Daily 
Press  Assn.,  annual  meeting, 
Sherman  Hotel,  Chicago. 

Feb.  19-22  —  Georgia  Press 
Institute,  annual  session,  Henry 
W.  Grady  School  of  Journalism, 
University  of  Georgia,  Athens. 

Feb.  21-22 — Audit  Bureau  of 
Circulations,  meeting,  Ponte 
Vedra  Beach,  Fla. 

Feb.  24-25  —  Harrison  Mac¬ 
Donald  Classified  Clinic,  Sher¬ 
man  Hotel,  Chicago. 

Newspapers,  it  was  found,  had  very 
little  waste  coverage,  whUe  radio 
spilled  over  into  territory  which 
Household  did  not  serve.  Likewise, 
For  instance,  Mr.  Henderson  pointed  becaiise  of  the  advantage  of  visual 

of  the  services  out  that  more  borrowers  use  small  presentation,  the  company  could  tell 

offered.  loans  for  medical,  dental  and  hospital  its  story  more  effectively  through  the 

Not  only  has  bills  than  for  any  other  purpose.  Small  medium  of  the  printed  word. 

Household  been  loan  companies  make  an  effort  to  lend 

a  consistent  user  for  constructive  and  necessary  pur 


Use  Some  Spot  Radio 

Today,  the  company  spends  37%  of 


total  appropriation  in  newspaper 
15.58%  of  Ho^eholds  loans  are  for  ,3  advertising  and  23%  in  the 
medical  and  hospita^  bdls.  Next  is  classified  pages  of  the  485  papers.  The 
the  all-mclusive  classification,  to  - 


consolidate  overdue  bills,”  amounting 
to  10.59%  of  the  small  loan  business. 


The  company  only  operates  in  states  Clothing  is  a  close  third,  with  10.56% 


and  provinces  that  have  small-loan 
legislation,  governing  the  rate  of  in¬ 
terest  charged  to  borrowers.  House¬ 
hold  now  has  288  branches  offices 
located  in  190  cities. 

A  Sound  Invnstmnnt 
B.  K  Henderson,  president  and  gen- 


in  this  category.  Money-making  op¬ 
portunities,  travel  expense,  assist  rela¬ 
tives  and  fuel  are  also  among  the 


balance  of  its  appropriation  is  used 
for  spot  radio,  car  cards,  direct  mail 
and  other  forms  of  literature. 

Household  looks  upon  newspapers 
as  its  best  “bread  and  butter”  medium 
when  it  comes  to  producing  new  cus¬ 
tomers.  The  company  keeps  an  ac- 


more  common  uses  given  for  getting  curate  ‘  boxscore  of  the  results  of  its 


small  loans,  he  said. 

Display  and  Classified  Ads 


newspaper  advertising.  One  of  the 
first  questions  asked  any  prospective 


With  this  background  in  mind,  it  is  borrower  is  “how  did  you  happen  to 


eral  manager  of  the  corporation,  told  easy  to  understand  why  Household  come  to  see  us?”  By  this  method. 


Editor  &  Publisher  he  views  the  com¬ 
pany’s  expenditures  in  newspapers  as 


uses  newspaper  advertising,  both  dis-  the  company  learns  whether  the 
play  and  classified,  to  tell  people  how  prospect  saw  the  ad  in  the  paper,  or 
a  sound  investment.  “Newspaper  ad-  they  can  get  a  $100  loan  repaid  in  12  was  directed  to  Household  through 
vertising  has  enabled  the  company  to  installments  at  a  cost  of  5  cents  a  day.  some  other  source.  The  boxscore  rec- 
build  a  large  volume  of  business,”  he  In  each  Household  ad,  either  display  ords  show  that  newspapers  produce 
said.  “This,  in  turn,  has  enabled  or  classified,  appears  a  table  of  rates  more  loans  at  less  cost  per  loan  than 
Household  to  reduce  interest  rates —  to  show  the  borrower  what  it  will  cost  any  other  advertising  medium, 
thereby  performing  a  public  service,  him  to  make  a  loan  up  to  $^. 


This  development  has  been  good  for 
the  company  because  a  large  volume 
of  business  at  low  rates  is  sounder 
than  a  small  volume  at  high  rates.” 

Mr.  Henderson  referred  to  his  an- 


R.  J.  Newman,  Household  advertis- 
This  essential  need  for  visual  pres-  ing  manager,  in  discussing  the  com¬ 


entation  of  the  payment  plan  in 
table  form  has  resulted  in  the  company 
utilizing  newspaper  space  on  an  ever- 
increasing  basis.  While  Household  has 


pany’s  advertising  program,  told  Edi¬ 
tor  &  Publisher: 

“We  believe  newspaper  advertising 
is  the  foundation  stone  for  a  com- 


nual  report,  issued  as  of  Feb.  4,  1941,  always  been  a  consistent  newspaper  pany  like  ours,  operating  through  its 


to  demonstrate  what  he  meant  by 
asserting  that  newspapers  have  been 
largely  instrumental  in  the  progress 


advertiser,  several  years  ago  the  com-  own  retail  outlets.  Household  is  a 


pany  added  radio  network  broadcast¬ 
ing  to  its  advertising  appropriation. 


consistent  advertiser.  It  does  not  use 
a  page  one  week,  then  nothing  for 


made  by  Household  in  recent  years,  jt  used  radio  largely  for  good  will  several  months.  In  every  city  in  which 


During  1940,  the  company  made  965, 
247  loans  totaling  $159,325,193.  This 
compares  with  839,322  loans  totaling 
$140,494,413  during  1939.  To  show  how 


building  and  was  as  consistent  in  its  we  operate.  Household  advertises 
broadcasting  as  it  has  always  been  in  every  single  day,  with  the  possible 
newspapers.  exception  of  Saturdays  in  the  classi- 

About  the  middle  of  1939,  however,  fied  columns  and  usually  once  a  week 
rapidly  the  business  has  grown,  he  jt  diverted  the  money  being  spent  in  display  copy.” 
pointed  out  that  on  Dec.  31,  1935,  foj.  network  broadcasting  into  news-  He  estimated  that  Household’s  aver- 
. .  papers.  During  the  past  two  years,  age  expenditure  for  newspaper  ad- 


Household  had  342,800  accounts  in  201 


branches  offices,  an  average  of  1,705  Household  has  enjoyed  the  greatest  vertising  runs  between  $4,000  and 


borrowers  per  office.  On  Dec.  31, 
1940,  the  company  had  636,935  open 
accounts  in  ^2  branch  offices,  an 
average  of  2,259  borrowers  per  office. 

Average  Loan  $165 

“The  average  loan  was  $165,”  he 
said,  “indicating  the  reason  this  is 
called  a  small  loan  business.  The 
average  monthly  income  of  House¬ 
hold’s  borrowers  in  1940  was  $167.” 

The  impact  of  modern  life  upon 
people  of  limited  means  makes  bor¬ 
rowing  of  cash  unavoidable  at  times, 
he  pointed  out.  “This  would  be  true 
even  if  consumers  bought  for  cash, 
which  in  general  they  do  not,”  he 
added.  “Most  of  the  increase  in  con¬ 
sumer  indebtedness  is  due  to  sales 
financing.  Growth  in  this  type  of 
family  debt  has  made  cash  credit,  dis¬ 
tinct  from  sales  credit,  more  impor¬ 
tant  than  ever.  Today  the  demand 
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company,  he  said,  is  regarded  as  the 
most  aggressive  advertiser  in  the  small 
loan  business. 

“Many  newspapers  have  received 
substantial  linage,”  he  said,  “not  only 
from  us,  but  from  our  competitors. 
Whenever  we  start  advertising  in  the 
classified  and  display  sections,  our 
competitors  also  advertise  in  the 
newspapers.” 

Mr.  Newman  pointed  out  that 
Household  has  been  a  leader  in  build¬ 
ing  up  the  classified  sections  of  news¬ 
papers  as  a  major  medium  for  small 
loan  ads.  This  classification,  he  said, 
has  now  become  one  of  the  most  im¬ 
portant  in  many  newspapers.  In  some 
papers.  Household  is  the  largest  single 
classified  advertiser. 

The  reason  Household  is  such  a 
staunch  believer  in  classified  adver¬ 
tising,  Mr.  Newman  explained,  is  be¬ 
cause  people  often  turn  to  the  want 
ads  to  solve  their  personal  needs. 

“Every  day  certain  people  need 
money  today  who  didn’t  need  it  yes¬ 
terday,”  he  remarked.  “Many  such 
people  first  think  of  the  classified  sec¬ 
tion,  so  we  must  be  in  there  in  a 
prominent  position.  We  use  from  50 
to  70  lines  daily  in  our  classified  ad 
schedules.” 

The  company’s  display  advertising 
appears  weekly,  averaging  30  to  20 
inches  of  space.  In  this  connection, 
Mr.  Newman  asserted:  “We  find  Mon¬ 
day  the  best  day  of  the  week,  which 
may  seem  strange  to  some  adver¬ 
tisers.” 

Careful  on  Copy 

Display  copy  orders  are  released 
direct  to  newspapers  by  Household  on 
a  quarterly  basis.  The  company  ope¬ 
rates  on  bulk  space  or  weekly  con¬ 
tracts,  sending  mats  and  electrotypes 
direct  to  the  newspapers,  making  it 
easy  and  inexpensive  for  them  to 
handle. 

Mr.  Newman  stressed  the  fact  that 
inasmuch  as  Household  is  the  largest 
company  in  the  small  loan  business, 
it  is  particularly  careful  about  its  copy 
and  leans  over  backward  to  avoid  any 
possibility  of  being  misleading  in  its 
statements. 

“We  employ  straight  expository 
copy  that  tells  our  story  tersely  and 
completely,  avoiding  any  emotiixial 
appeal,”  he  stated.  “We  publish  the 
table  of  our  rates  in  each  newspaper 
ad,  every  time,  so  that  the  public  is 
thoroughly  informed  of  our  payment 
plan  on  loans  up  to  $300.” 

An  editorial  technique  is  followed 
in  Household  display  ads,  which  fea¬ 
ture  informative  headlines  such  as: 

“How  You  Can  Get  a  $100  Loan 
Repaid  in  12  Installments  at  a  Cost  of 
5c  a  Day.” 

A  heading,  “Cash  Loans,”  is  often 
used  on  classified  ads,  which  give  the 
essential  information  and  rates,  to¬ 
gether  with  the  addresses  of  branch 
offices. 


211  ASCAP  STATIONS 

Signing  of  five-year  licenses  by  U 
additional  radio  stations  with  the 
American  Society  of  Composers, 
Authors  and  Publishers  is  announced 
by  John  G.  Paine,  general  manager. 
Tliis  makes  a  total  of  171  commercial 
stations  signed  thus  far  by  ASCAP. 
About  40  non -commercial  stations  also 
have  lisenses  from  the  Society,  making 
a  total  of  211  stations  now  broadcasting 
ASCAP  music.  Stations  carrying  the 
“ASCAP  on  Parade”  radio  program 
now  total  112. 

■ 

PINKLEY  RETURNING 

Virgil  Pinkley,  United  Press  Euro¬ 
pean  business  manager,  will  arrive  on 
the  liner  Excambion  from  Lisbon 
Feb.  17. 
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Wage  Hour  Group 
To  Appeal 
Dallas  News  Case 

Fleming  Says  Ruling 
Will  Destroy 
40-Hour  Week 

1  Washington,  D.  C.,  Feb.  10 — The 
Wage  Hour  Division  will  appeal  the 
decision  of  Federal  Judge  William  H. 
Atwell  who  held  the  Dallas  Morning 
Hews’  salary  system  does  not  violate 
the  Fair  Labor  Standards  Act. 

The  issue  will  be  carried  to  the  U.  S. 
Court  of  Appeals  at  New  Orleans. 
Involved  is  the  question  whether  an 
employer  may  contract  with  his  em¬ 
ployes  to  pay  a  guaranteed  salary 
which  includes  an  amount  to  cover 
payment  for  overtime  work;  or,  if 
the  salary  fixed  must  be  considered 
the  basic  pay  for  a  standard  work¬ 
week,  with  overtime  at  time  and  one- 
half  computed  on  the  fixed  amount. 

Salary  Increases 

Dallas  News  editorial  employes  re¬ 
ceived  salary  increases  under  the 
agreement,  the  advance  in  each  in¬ 
stance  representing  pay  for  contem¬ 
plated  overtime  work.  Judge  Atwell 
stated  the  Government’s  position  in 
this  language;  “  ...  it  is  contended 
by  the  Government  that  when  an  em¬ 
ploye  makes  an  agreement  for  a 
hi^er  wage,  that  that  higher  wage, 
which  includes  larger  payments,  must 
be  used  in  figuring  the  overtime  of 
such  employes,  if  and  when  such  em¬ 
ploye  works  overtime.” 

*  “This  decision,  if  allowed  to  stand,” 
said  Administrator  Philip  B.  Fleming, 
would  largely  destroy  Section  7,  or 
the  40-hour  week  which  has  been  do¬ 
ing  so  much  to  increase  employment 
in  this  period  of  increasing  produc¬ 
tion.” 

A  second  motive  for  the  appeal. 
Col.  Fleming  explained,  is  the  anxiety 
on  the  part  of  the  Wage-Hour  Divi¬ 
sion  to  establish  its  right  to  sue  with¬ 
out  revealing  the  identity  of  an  in¬ 
forming  employe. 

In  the  Dallas  case,  the  complainant 
of  record  was  Gus  Street,  an  agent  of 
the  Wage  Hour  Division.  Judge  At¬ 
well  noted  the  absence  of  legal  proof 
of  an  employe  complaint,  citing  the 
fact  that  no  individual  was  named, 
and  adding:  “So  we  are  met  at  the 
very  threshold  of  appeal  for  equity 
by  the  failure  of  the  Government  to 
disclose  in  good  faith  the  ground  for 

j  its  activities — if  it  was  necessary  to 
have  a  ground,  other  than  the  law  it- 

;  self,  which  the  Government  is  charged 
with  enforcing.  .  .  .  We  don’t  fix  traps 
for  our  people  and  the  Chancellor  can¬ 
not  approve  of  a  course  of  that  sort 
and  I  think  it  should  be  so  recog- 

I  nized.” 

P  Overtima  Clause  Involved 

Announcing  the  appeal  as  basically 
to  sustain  the  overtime  provision  of 
the  law.  Col.  Fleming  continued: 

“Another  important  reason  for  im¬ 
mediately  appealing  this  case  is  the 
determination  of  the  Division  to  pro¬ 
tect  the  complainant.  We  cannot  dis¬ 
close  the  identity  of  an  employe  who 
rails  the  Government’s  attention  to  the 
fact  that  his  employer  is  violating  the 
law.  Although  the  law  itself  prohibits 
discharge  or  discrimination  against  a 
complaiuing  employe,  it  is  obvious  that 
flrat  protection  is  not  enough  where 
'I'ere  is  no  organization. 

“There  are  few  principles  more 
salutary  or  better  established  in  law 
the  one  which  requires  law  en¬ 
forcement  agencies  not  to  disclose  the 
''®ies  of  those  who  informed  them 
concerning  violations. 


Court  Reopens  Fahy  Case; 
Re-argument  on  Feb.  20 

Third  Circuit  Court  of  Appeals  Had  Reversed 
NLRB  Order  Against  Newark  Paper  Feb.  4 


PHILADELPHIA,  Feb.  10 — In  an  un¬ 
usual  move  which  caused  wide¬ 
spread  speculation  among  legal  ex¬ 
perts,  the  Third  Circuit  Court  of  Ap¬ 
peals  here  Feb.  7  reopened  the  case 
of  the  National  Lebor  Relations  Board 
against  the  Newark  (N.  J.)  Ledger. 
Only  four  days  before,  the  court  had 
handed  down  a  far-reaching  opinion 
in  favor  of  the  management  of  the 
newspaper. 

The  decision  reversed  an  order  of 
the  NLRB  directing  the  reinstatement 
of  Agnes  Fahy,  a  reporter  who  was 
dismissed  by  the  Morning  Ledger 
Company  in  September,  1937.  The 
most  important  feature  of  the  decision 
was  that  the  Board  has  no  right  to 
“police”  relations  between  employer 
and  employe  after  a  collective  bar¬ 
gaining  agreement  is  in  operation. 
(E  &  P,  Feb.  8,  Page  7.) 

Judge  Albert  B.  Maris,  who  wrote 
the  original  decision  on  the  highly 
controversial  case  which  has  been  a 
matter  of  litigation  for  more  than  3 
years,  set  Feb.  20  as  the  date  for  a 
re-argument  before  all  five  judges  of 
the  court. 

Three  judges  of  the  court  had  pre¬ 
viously  reviewed  the  case. 

Judge  William  Clark  and  Judge 
Herbert  F.  Goodrich  concurred  in 
Judge  Maris’  opinion.  Judge  John 
Biggs,  Jr.,  and  Judge  Charles  Alvin 
Jones  are  the  other  members  of  the 


court  who  will  hear  the  re-argument. 

The  order  for  the  re-opening  of  the 
case.  Editor  &  Publisher  learned,  was 
made  on  the  court’s  own  motion  and 
v/as  not  the  result  of  any  formal  peti¬ 
tion  either  by  the  NLRB  or  the  Ameri¬ 
can  Newspaper  Guild,  which  through 
its  Newark  unit,  brought  the  charges 
against  the  newspaper. 

Among  the  legal  profession  here, 
it  was  believed  that  Judge  Maris  or¬ 
dered  a  re-argument  of  the  case  be¬ 
cause  of  the  far-reaching  implications 
of  the  opinion  and  his  desire  to  give 
the  entire  court  an  opportunity  to  pass 
on  an  issue  which  will  more  than 
likely  be  carried  to  the  Supreme 
Court. 

The  highlights  of  Judge  Maris’ 
opinion  were: 

“The  board  is  concerned  only  with 
those  situations  in  which  an  employer 
and  his  organized  employes  have  not 
yet  reached  an  agreement;  it  is  no 
part  of  its  duty  to  police  the  relations 
of  an  employer  and  his  employes  im- 
der  a  collective  bargaining  agreement. 

“To  construe  the  act  otherwise 
would  be  to  impose  upon  the  Board 
the  Herculean  task  of  supervising  the 
day-to-day  relations  of  employers  and 
employes  in  that  vast  and  ever  grow¬ 
ing  segment  of  commerce  and  indus¬ 
try  in  which  successful  collective  bar¬ 
gaining  has  well  nigh  eliminated  in¬ 
dustrial  strife.” 


“In  1883,  the  United  States  Supreme 
Court  in  Vogel  vs.  Gruaz  upheld  the 
principle  ‘that  it  is  the  duty  of  every 
citizen  to  communicate  with  Govern¬ 
ment  any  information  which  he  has 
of  the  commission  of  an  offense  against 
its  laws;  and  that  a  court  of  justice 
will  not  compel  or  allow  such  informa¬ 
tion  to  be  disclosed,  either  by  the 
subordinate  officer  to  whom  it  is  given, 
by  the  informer  himself,  or  by  any 
other  person,  without  the  permission 
of  the  Government.  .  .  .’ 


“The  principle  becomes  doubly  im¬ 
portant  for  the  protection  of  a  worker 
calling  his  employer’s  violation  to  the 
attention  of  the  Government.” 


CITED  FOR  FAIRNESS 

The  Louisville  Courier- Journal  was 
cited  for  its  conspicuous  fair  treatment 
of  Negroes  in  both  its  news  and  edi¬ 
torial  columns  Feb.  10  in  the  Honor 
Roll  of  Race  Relations  announced  as 
a  feature  of  Negro  History  Week. 


CHILEAN  NEWSMEN  TO  WORK  HERE 

A  group  of  Chilean  newspaper  men  shown  as  they  arrived  in  New  York  Feb.  10  on  the 
S.S.  Santa  Clara,  to  work  on  U.  S.  newspapers  for  two  months.  The  visit  was  arranged 
to  develop  closer  journalistic  understanding  between  the  Americas.  Left  to  right, 
front:  Francisco  Le  Dantec,  of  El  Mercurio,  Valparaiso,  who  will  work  on  the  Philadelphia 
Bulletin;  Rafael  Vivdieso,  El  Imparcial,  to  Detroit  News;  Guillermo  Valenzuela,  La 
Nacion,  Los  Angeles  Times.  Back,  left  to  right:  Louis  Ignacio  Silva,  La  Union,  Boston 
Globe;  Manuel  Vega,  El  Diario  lllustrado,  Washington  Post;  Joaquin  Muirhead,  La 
Hora,  Washington  Star;  and  Charles  Eastman,  El  Mercurio,  Santiago,  New  York  Times. 
The  visit  of  the  newsmen  was  made  possible  by  Claude  G.  Bowers,  U.  S.  Ambassador 
to  Chile,  the  Grace  Line,  the  Carnegie  Foundation  for  International  Peace,  and  the 
seven  participating  newspapers.  The  writers  were  guests  at  a  United  Press  cocktail 
party  on  their  arrival,  and  at  a  dinner  given  by  Dean  Carl  Ackerman  of  the  Graduate 
School  of  Journalism,  Columbia  University,  that  night.  They  attended  President 
Roosevelt's  press  conference  Feb.  13  and  were  dinner  guests  of  Eugene  Meyer,  Wash¬ 
ington  Post  publisher,  that  evening.  They  left  Feb.  14  for  their  respective  papers. 


English  Papers 
Again  Will 
Reduce  Sizes 

The  British  newsprint  shortage 
daily  is  growing  more  acute  and  the 
great  London  and  provincial  dailies 
again  will  be  re¬ 
duced  in  size 
within  the  next 
few  weeks,  John 
Cowles,  president 
of  the  Minneap¬ 
olis  Star  -  Jour¬ 
nal,  told  Editor 
&  Publisher  this 
week. 

“Penny”  papers 
such  as  the 
standard  -  size 
Express,  Daily 
Mail,  Manches¬ 
ter  Guardian  and 
the  News-Chronicle,  now  running  six 
pages,  will  be  reduced  to  four  pages, 
Mr.  Cowles  said,  while  the  tabloids, 
currently  publishing  12  pages,  will  be 
cut  to  eight. 

Newsprint  New  $140  a  Ton 

Newsprint  currently  is  selling  for 
$140  a  ton  in  England,  he  said. 

Lack  of  shipping  facilities  and  of 
foreign  exchange  are  responsible  for 
this  condition,  Mr.  Cowles  said. 
Since  the  Russo-German  invasion  of 
the  Scandinavian  countries  England’s 
principal  source  of  newsprint  has  been 
entirely  cut  off. 

Her  only  source  now  is  Canada  and 
Newfoundland  and  shipments  from 
those  points  have  been  curtailed  be¬ 
cause  ships  are  needed  for  the  more 
vital  war  necessities. 

Mr.  Cowles  found  London  circula¬ 
tions  holding  their  own  even  though 
the  papers  now  carry  only  two  pages 
of  advertisements  and  their  daily  news 
content  is  down  to  between  30  and  35 
columns. 

Picture  use  also  has  been  cut  down, 
Mr.  Cowles  said,  the  tabloids  featuring 
smaller  cuts  with  the  two-column  size 
the  largest  used. 

Most  newspapers  are  carrying  their 
full  personnel  at  regular  wages,  even 
though  they  could  publish  with  much 
smaller  staffs.  Many  newspapermen 
have  been  called  to  the  colors. 

To  Writ*  Syndicate  Series 
Papers  are  coming  out  on  schedule 
and  no  London  papers  have  missed 
any  editions,  Mr.  Cowles  learned  dur¬ 
ing  discussions  with  Lord  Beaver- 
brook  and  Lord  Camrose  and  others. 

The  press  is  still  a  free  one  and  the 
government  makes  little  effort  to  in¬ 
terfere  with  publication.  There  is 
what  might  be  called  a  mild  form  of 
self -censorship,  he  said. 

Mr.  Cowles,  an  old  friend  of  Mr. 
Willkie,  said  he  went  along  on  the 
trip  “only  as  a  friend,”  and  that  he 
had  no  official  capacity  while  abroad. 
He  said  he  sat  in  on  the  meetings  the 
former  GOP  Presidential  candidate 
had  with  English  leaders,  including  an 
audience  with  King  George  and  Queen 
Elizabeth. 

He  said  he  will  write  a  series  of 
articles  on  conditions  in  England  as 
he  found  them.  These  will  be  syndi¬ 
cated  by  the  Register  and  Tribune 
Syndicate.  He  also  will  write  an  arti¬ 
cle  for  Look  magazine,  of  whidi  he  is 
vice-president. 

The  Minneapolis  newspaper  execu¬ 
tive  returned  to  New  York  Feb.  9 
aboard  the  Dixie  Clipper  after  having 
accompanied  Wendell  Willkie  on  the 
latter’s  18-day  fact-finding  trip  to 
England.  He  left  for  Minneapolis  two 
days  later. 
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Y.  Hotel  Groups  Fight  Two  Dissenters 
S.  “Due  Bill”  Ad  Drive  ‘ 


National  Campaign  Should  Be  on  a  Strictly 
Cash  Basis,  Associations  Declare  .  .  . 
Proposed  Plan  Outlined 


A  PROPOSED  campaign  of  American 

Hotel  Association,  to  be  conducted 
primarily  on  a  “due-bill”  or  “swap” 
basis  with  newspapers,  magazines  and 
other  media,  would  “spread  a  cancer 
of  due-bill  users  from  coast  to  coast,” 
directors  of  the  New  York  State  Hotel 
Association  and  of  the  Hotel  Associa¬ 
tion  of  New  York  City,  Inc.,  said  re¬ 
cently  in  resolutions  disapproving  the 
plan  of  the  national  group. 

The  New  York  State  association  di¬ 
rectors,  meeting  in  Utica  Jan.  30, 
approved  a  resolution  adopted  on 
Jan.  9  by  directors  of  the  New  York 
city  group,  recommended  that  simi¬ 
lar  action  be  taken  by  the  membership 
ol  their  association,  and  sent  the  com¬ 
plete  text  of  the  New  York  city 
group’s  resolution  to  their  members. 

Strictly  Cash  Basis  Urged 

The  city  association’s  committee  on 
ethics  and  practices  pointed  out  that 
although  “we  are  not  attempting  to 
quarrel  with  institutional  advertising 
by  hotels,  we  object  to  .  .  .  the  method 
of  payment  recommended  by  the 
American  Hotel  Association.  If  the 
American  Hotel  Association  really 
wishes  to  promote  such  a  campaign, 
it  should  do  so  on  a  strictly  cash 
basis,  devising  some  means  of  payment 
which  would  be  fair  to  all.  .... 

“When  exchange  advertising  con¬ 
tracts  are  issued  in  such  large  amounts 
as  suggested,  they  are  bound  to  be 
sold  at  a  discount  and  therefore  the 
entire  rate  structure  of  all  hotels 
is  seriously  affected.  •  .  • 

“It  is  doubtful  whether  any  new 
business  would  be  created  because  the 
large  circulation  newspapers  in  the 
key  cities,  the  better  national  maga¬ 
zines  and  the  national  broadcasting 
systems  do  not  accept  trade  adver¬ 
tising.  .  .  . 

“It  seems  to  be  an  attempt  by  the 
American  Hotel  Association  to  build 
hotel  business  with  one  hand  and  tear 
it  down  with  the  other.” 

In  a  statement  issued  to  hotel  trade 
papers  this  week,  Franklin  Moore, 
president  of  the  A.H.A.,  said  he  was 
“greatly  surprised”  to  read  of  the 
action  of  the  New  York  State  asso¬ 
ciation’s  directors,  and  expressed  the 
belief  that  the  action  of  the  two  New 
York  groups  was  “based  on  a  very 
brief  and  incomplete  outline  of  the 
subject  given  out  as  part  of  the  re¬ 
port  of  the  meeting  of  the  A.H.A. 
board  of  directors  in  Chicago  on  De¬ 
cember  4  and  5.” 

The  A.H.A..  Mr,  Moore  added,  is 
now  preparing  “a  complete  and  de¬ 
tailed  explanation  of  this  plan,”  to 
be  mailed  soon  to  all  state  and  regional 
associations  affiliated  with  A.H.A. 

U.  S.  Campaign  Outlined 

This  plan,  he  pointed  out,  is  based 
on  the  experience  with  cooperative 
advertising  on  a  due-bill  basis  of 
the  Associated  Hotels  of  the  West, 
San  Francisco.  This  campaign  has 
been  running  in  newspapers,  maga¬ 
zines.  outdoor  and  radio  in  eleven 
Far  Western  States  for  about  nine 
months,  through  Lord  &  Thomas.  ’The 
Pennsylvania  Hotels  Association  and 
others  have  adopted  similar  cam¬ 
paigns. 

The  A.H.A  .’s  national  campaign 
would  consist  (1)  of  “space  advertis¬ 


ing  in  newspapers,  magazines  and 
other  publications,  on  a  basis  of  ex- 
change-for-room  accommodations  in 
member  hotels;”  (2)  “one  to  three 
minute  paid  spot  announcements  on 
local  radio  stations  by  electrical  tran¬ 
scription,  procured  on  exchange  basis 
where  possible;”  (3)  “outdoor  ad¬ 
vertising,  with  imiform  national  copy 
on  paid  boards,  provided  through  ex- 
change-for-rooms,  or  otherwise.” 

Three  advertising  agencies  —  re¬ 
spectively  for  the  East,  Middle  West 
and  Pacific  Coast — would  direct  the 
national  program,  “each  agency  oper¬ 
ating  a  pool  of  room  accommodations 
contributed  by  member  hotels  for  ex¬ 
change  purposes.” 

Member  hotels  would  be  asked  to 
contribute  rooms  on  the  basis  of  “$1 
per  room  per  month  or  25  room-days 
monthly  from  a  100-room  hotel,  with 
an  average  rate  of  $4.  This  means 
less  than  one  exchange  room  per 
night.” 

All  copy  would  promote  hotels  as 
“an  asset  to  the  community;  a  ser¬ 
vice  to  the  nation.”  Specific  hotels 
would  not  be  mentioned.  Advertise¬ 
ments  would  be  signed  by  the  name 
and  emblem  of  the  American  Hotel 
Association  of  the  United  States  and 
Canada. 

$4,500  for  $100,000  in  Adt 

In  the  campaign  of  the  Associated 
Hotels  of  the  West,  a  representative 
of  that  group  told  the  Chicago  meet¬ 
ing  of  A.H.A.,  the  only  cash  expendi¬ 
ture  involved  is  for  preparatory  work, 
art,  engravings,  typography,  “and 
other  such  details.”  The  standard 
A.H.A.  due-bill  contract  was  “modi¬ 
fied  to  meet  this  special  situation 
and  was  given  the  name  of  ‘accom¬ 
modation  credit  letter.’  ”  These 
letters  are  “non-transferable  and 
can  be  used  only  by  the  staff  of  the 
newspaper,  magazine,  radio  station  or 
any  other  publicity  agency  cooperat¬ 
ing  in  the  movement.” 

The  Western  association  has  found 
that  production  costs  for  “$100,000 
worth  of  trade  advertising  in  news¬ 
papers  .  .  .  was  only  about  $4,500  or 
about  4Vj%"  In  various  media  this 
group  had  then  placed  about  $176,000 
worth  of  trade  advertising. 

The  A.H.A.,  in  anouncing  to  mem¬ 
bers  its  intention  to  launch  the 
campaign  nationally,  referred  to  the 
experience  in  cooperative  advertising 
of  other  industries,  such  as  the  Amer¬ 
ican  Gas  Association  and  the  Associa¬ 
tion  of  American  Railroads. 

The  New  York  State  and  city  hotel 
groups,  in  expressing  their  disap¬ 
proval  of  the  plan,  said,  “Surely,” 
these  industries  “place  their  adver¬ 
tising  on  a  cash  basis  and  not  in  ex¬ 
change  for  cubic  feet  of  gas  or  rail¬ 
road  tickets.” 


See  Free  Press 
Threat  in  Ruling 

Black  and  Douglas  Disagree 
In  Decision  Upholding 
Illinois  Court's  Injunction 

Washington,  D.  C.,  Feb.  10 — The 
Supreme  Court  of  the  United  States 
today  sustained  an  Illinois  Supreme 
Court’s  injunction  which  two  dissent¬ 
ing  justices  declared  would  make  sub¬ 
ject  to  prosecution  any  newspapier 
publisher  who  “agreed  or  arranged” 
to  print  material  oppmsed  to  the  cut- 
rate  method  of  selling  milk. 

Justices  Hugo  L.  Black  and  William 
O.  Douglas  wrote  a  vigorous  dissent 
to  the  majority  opinion,  authored  by 
Justice  Felix  Frankfurter,  which  held 
that  picketing,  pieaceful  or  otherwise, 
may  be  enjoined,  if  carried  on  against 
a  background  of  violence. 

The  majority  opinion  saw  no  vice 
in  the  expansiveness  of  the  restrain¬ 
ing  order,  saying:  “If  an  appropriate 
injunction  were  put  to  abnormal  uses 
in  its  enforcement,  so  that  encroach¬ 
ments  were  made  on  free  discussion 
outside  the  limits  of  violence,  as  for 
instance  discussion  through  newspa¬ 
pers  or  the  radio,  the  doors  of  this 
Court  are  always  opien.” 

The  dissenting  justices,  spieaking 
through  Mr.  Black,  met  that  sugges¬ 
tion  with  the  comment:  “To  sanction 
vague  and  undefined  terminologies  in 
dragnet  clauses  directly  and  exclu¬ 
sively  aimed  at  restraining  freedom  of 
discussion  up>on  a  theory  that  we 
might  later  acquit  those  convicted  for 
violation  of  such  terminology  amounts 
in  my  judgment  to  a  prior  censorship 
of  views.  No  matter  how  the  decree 
might  eventually  be  construed,  its 
language,  viewed  in  the  light  of  the 
whole  proceedings,  stands  like  an  ab¬ 
stract  statute  with  an  overhanging 
and  undefined  threat  to  freedom  of 
speech  and  the  press.  All  this,  of 
course,  is  true  only  as  to  those  who 
argue  on  the  side  of  the  opponents  of 
cut-rate  distribution.  No  such  unde¬ 
fined  threat  hangs  over  those  who 
‘agree  or  arrange’  with  the  advocates 
of  the  cut-rate  system  to  encourage 
their  method  of  distribution.” 

Meadowmoor  Dairies,  Inc.,  had  ob¬ 
tained  the  injunction  against  Milk 
Wagon  Drivers  Union  of  Chicago, 
during  the  “milk  war”  in  that  city. 
As  originally  drafted,  the  order  con¬ 
tained  a  clause  spiecifically  protecting 
newspapers  against  liability  for  any 
publication  carried  on  in  concert  with 
the  placard  campaign  conducted  by 
striking  unionists.  The  Supreme  Court 
of  the  State  of  Illinois  struck  down 
that  protection  and  it  does  not  appiear 
in  the  mandate  ratified  today. 

“Freedom  to  speak  and  write  about 
public  questions  is  as  impxirtant  to  the 
life  of  our  government  as  the  heart 
to  the  human  body.  In  fact,  this 
privilege  is  the  heart  of  our  govern¬ 
ment.  If  that  heart  be  weakened,  the 
result  is  debilitation;  if  it  be  stilled, 
the  result  is  death,”  warned  Justices 
Black  and  Douglas. 

They  pointed  out  that  newspaper 


Next  week  EDITOR  &  PUBLISHER  will  present  an  analysis  of  the  expected 
army  population  as  of  June  15,  1941.  Army  authorities  expect  that  population 
to  reach  1,317,100  by  that  date.  This  figure  will  be  broken  down  to  show  the 
men  expected  at  every  army  camp,  the  nearest  daily  newspaper  center  and  the 
population  of  that  city.  This  presentation  of  plus-market  information  is  a  con¬ 
tinuation  of  the  service  offered  to  agencies  and  national  advertisers  through 
the  EDITOR  &  PUBLISHER  Marketing  &  Research  Bureau  which  has  been  pub¬ 
lishing  in  these  columns  every  week  an  up-to-the-minute  summary  of  defense 
appropriations  by  states. 


publication  of  the  argument  that  cut- 
rate  distribution  of  milk  was  injuri- 
ous  to  the  union  was  prohibited  be¬ 
cause  it  necessarily  discouraged  that 
system’s  prospective  customers.  Con¬ 
tinuing,  they  submitted: 

“So,  if  a  newspaper  should  ‘agree  or 
arrange’  with  all  or  some  of  those  here 
enjoined  to  publish  their  side  of  the 
controversy,  thereby  necessarily  tend¬ 
ing  to  ‘discourage’  the  sale  of  cut-rate 
milk,  the  publishers  might  likewise  be 
subject  to  punishment  for  contempt." 

Justice  Stanley  Reed  wrote  a  sepa¬ 
rate  dissent,  in  which  emphasis  is 
placed  upon  this  paragraph: 

“This  nation  relies  upon  public  dis¬ 
cussion  as  one  of  the  indispensable 
means  to  attain  correct  solutions  of 
problems  of  social  welfare.  Curtail- 
ment  of  free  speech  limits  this  open 
discussion.  Our  whole  history  teaches 
that  adjustment  of  social  relations 
through  reason  is  possible  while  free 
speech  is  maintained.  .  .  .  the  actiw 
of  the  Supreme  Court  of  Illinois  in 
prohibiting  peaceful  picketing  violates 
the  constitutional  rights  of  these  peti- 
tioners.” 

In  another  case  decided  today,  the 
Supreme  Court  reversed  the  Supreme 
Court  of  Illinois  on  an  injunction  re¬ 
straining  picketing  by  the  American 
Federation  of  Labor  of  a  beauty  shop 
which  refused  to  accept  AFL  organi¬ 
zation.  The  issue  involved  use  of  non¬ 
employes  as  pickets,  and  Justice 
Frankfurter  wrote  in  the  majority 
opinion: 

“A  state  cannot  exclude  working¬ 
men  from  peacefully  exercising  the 
right  of  free  communication  by  draw¬ 
ing  the  circle  of  economic  competition 
between  employers  and  workers  so 
small  as  to  contain  only  an  employer 
and  those  directly  employed  by  him. 
The  interdependence  of  economic  in¬ 
terest  of  all  engaged  in  the  same  in¬ 
dustry  has  become  a  commonplace." 
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Chicago  Ad  Club 
Hears  McMillan 

Chicago,  Feb.  13 — Urging  business  to 
learn  how  to  deal  with  legislation  and 
the  principles  behind  it,  George  S. 
McMillan,  secretary  of  the  Association 
of  National  Advertisers,  today  told 
members  of  the  Chicago  Federated 
Advertising  Club  that  there  must  be 
a  “united  body”  of  Americans  inter¬ 
ested  in  preserving  the  necessary  de¬ 
gree  of  self-government  and  self¬ 
regulation. 

“When  heads  of  business,  when 
executive  management,  really  takes 
an  interest  in  the  subject,”  he  said, 
“then  its  associations  can  go  to  work, 
and,  by  using  the  resources  of  busi¬ 
ness — men  from  laboratories,  from  the 
shops,  from  the  advertising  and  sales 
departments — can  make  an  enlight¬ 
ened  case.” 

He  pointed  out  “it  is  not  particularly 
encouraging  to  see  certain  newspapers 
trying  their  best  to  have  outdoor  ad¬ 
vertising  legislated  out  of  existence, 
and  vice  versa.  'That  certainly  helps 
no  one.” 

The  speaker  said  the  most  important 
bill  on  advertising  now  before  Con¬ 
gress  is  the  Lanham  trade  mark  bill, 
HR — 102.  “This  bill  would  set  up  a 
wholly  new  federal  trade  mark 
statute,”  he  said.  “It  failed  of  passage 
last  year  and  is  being  actively  studi^ 
by  the  American  Bar  Association,  the 
National  Association  of  Manufacturers, 
the  U.  S.  Trade  Mark  Association,  the 
ANA  and  others.  I  do  not  speak  for 
or  against  it,  but  I  cannot  emphasize 
too  strongly  that  everyone  connected 
with  advertising  should  be  thoroughly 
familiar  with  it,  for  it  will  affect  trade 
marks  and,  remember,  a  trade  mark 
is  the  only  thing  a  national  advertiser 
has  to  advertise.” 


With 
ponderii 
prices  a 
address 
(Iowa) 
terest. 

On  D( 
“the  cai 
Des  Me 
from  15 
single  o 
5  cents. 

“To  d; 
loss  of 
salesme: 
had  a  si 
eight  W( 
Althoi 
had  pio 
the  Tril 
co-oper; 
partmer 
a  bang- 
our  new 
In  a 
explaine 
creased 
lowans 
quality 
ords  ah 
promine 
announi 
crease. 
In  th< 
C.  B.  ^ 
une,  sai 
the  bes 
hculties 
“You 
satisfac 
worriec 
his  grot 
said, 
ttecessa 
penses 
to  do  s 
than  SI 
“A  g 


VARIED  VIEWS  OF  CARTOONISTS  ON  INTERNATIONAL  EVENTS 


GUESSED  WRONG 


UNCLE'S  BED 


Bruce  Russell  in  Los  Angeles  Times,  Feb.  7. 


•D.  R.  Fitzpatrick  in  St.  Louis  Post-Disfatch,  Feb.  8. 


-Carey  Orr  in  Chicago  Tribune,  Feb.  10. 


Midwest  Group 
Hears  Talk  on 
Price  Increases 


AP  EXECUTIVES  IN  FLORIDA 


Associated  Press  ex* 
ecutives  enjoying  a 
stay  at  the  Miami 
Biltmore  at  Coral 
Gables,  Fla.  The 
group  includes  Kent 
Cooper,  AP  general 
manager,  left;  Mil- 
ton  M.  Chapman, 
managing  director  of 
the  Miami  Biltmore; 
and  Lloyd  Stratton, 
AP  assistant  general 
manager,  right. 


STACKPOLE  NOMINATED 

Edward  J.  Stackpole,  Jr.,  president, 
Telegraph  Press,  Inc.,  Harrisburg.  Pa., 
was  nominated  this  week  to  be  Briga¬ 
dier  General  in  the  U.  S.  National 
Guard. 
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World-Telegram  Surveys 
600  Grocery  Products 


New  York  Market  Merchandise 
Inventory  Details  Told  .  .  . 

14  Counties  Are  Covered 


THE  LONG-AWAITED  details  of 
“The  New  York  Market  Merchan¬ 
dise  Inventory,”  a  study  of  more  than 
600  grocery  products  in  200  stores 
in  14  Metropolitan  New  York  coun¬ 
ties,  as  conducted  by  the  New  York 
World-Telegram,  was  revealed  this 
week  by  Vernon  Brooks,  national  ad¬ 
vertising  manager,  who  conceived  the 
project  more  than  two  years  ago. 

Consumer  Purchases  Measured 
The  Inventory  is  a  measure  of  con¬ 
sumer  purchases  in  relation  to  adver¬ 
tising  expenditures  and  point-of-pur¬ 
chase  promotion,  according  to  Mr. 
Brooks. 

Its  sole  purpose,  he  said,  is  to  de¬ 
velop  a  basic  answer  to  the  question; 

“\^at  balance  of  investment  in 
combinations  of  advertising  media  is 
most  effective  in  producing  consumer 
purchases?” 

This  unprecedented  Inventory  has 
been  in  operation  for  the  last  15 
months.  Some  false  starts  were  made, 
it  was  admitted,  before  an  acceptable 
method  Wcis  hit  upon  to  obtain  the 
continuing  study  of  the  rise  and  fall 
of  consumer  purchases  of  the  grocery 
products. 

Three  methods  were  considered  by 
Mr.  Brooks  and  his  staff,  and  two 
were  eliminated.  The  three  methods 
follow; 

(1)  Creating  a  monthly  consumer 
purchase  record  among  a  tested  panel 
— controlling  a  cross-section  of  fami¬ 
lies  throughout  the  entire  market  area. 

(2)  Setting  up  a  monthly  jobber 
inventory  for  each  of  the  wholesale 
grocers  serving  the  market  area. 

(3)  Instituting  a  monthly  inventory 
in  a  controlled  panel  of  retail  gro¬ 
cery  stores  located  so  as  to  cross- 
section  the  market  area — to  show  the 
exact  number  of  consumer-purchased 
units  of  various  commodities  by  size 
and  brand. 

After  long  study  and  testing,  the 
first  method  was  eliminated  for  New 
York  because  of  the  vast  expense  en¬ 
tailed  in  obtaining  an  adequate  sample 
of  families  in  which  the  factor  of 
error  could  be  reduced  to  a  minimum, 
according  to  Mr.  Brooks. 

The  second  method  was  eliminated 
as  unsound  because  of  the  obviously 
great  lag  in  some  products  between 
sales  by  wholesaler  to  retailer,  and 
actual  consumer  purchase. 

The  monthly  retail  store  merchan¬ 
dise  inventory  method  was  thorough¬ 
ly  tested  and  found  to  be  economical 
and  accurate  to  an  amazing  degree, 
he  said. 

Praqrestive  Sampling 

Inasmuch  as  no  data  was  available 
on  the  number  of  stores  necessary  to 
create  a  result  that  would  not  vary 
it  was  decided  to  use  the  progressive 
sampling  method  until  the  error  fac¬ 
tor  was  irreducible,  Mr.  Brooks  con¬ 
tinued. 

The  inventory  was  started  in  Sep¬ 
tember,  1939,  with  a  panel  of  50 
stores  distributed  over  14  counties. 
Every  two  months  50  additional  stores 
were  added.  As  the  size  of  the  panel 
increased  the  results  of  the  total  panel 
were  constantly  checked  against  pre¬ 
vious  accounts  (the  first  100  against 
the  first  50;  the  150  against  100,  etc.). 

At  250  stores  it  was  found  there  was 


no  greater  accuracy  than  there  was 
at  200  stores.  So  since  March,  1940, 
the  panel  has  remained  at  200  (with 
10  spare  stores  continually  inven¬ 
toried  in  case  one  of  the  originals 
drop  out). 

On  inspection  of  all  data  pertain¬ 
ing  to  grocery  product  sales  in  the 
50-mile  radius  of  Manhattan  termed 
the  New  York  market  area  it  was 
found  that  14  of  the  26  counties 
wholly  or  partially  within  the  50-mile 
zone,  account  for  approximately  90% 
of  the  total  grocery  volume  (exclu¬ 
sive  of  Essex  County,  N.  J.). 

Essex  County  was  excluded,  accord¬ 
ing  to  Mr.  Brooks,  because  it  con¬ 
tains  Newark,  the  16th  largest  city 
market  in  the  country.  Moreover, 
the  Newark  area  in  a  majority  of  ad¬ 
vertising  plans  is  considered  a  sepa¬ 
rate  problem. 

The  14  counties  covered  by  the  In¬ 
ventory  are; 

New  York  City;  Manhattan,  Bronx, 
Brooklyn,  Queens,  Richmond. 

New  York  (outside);  Westchester, 
Nassau,  Suffolk,  Rockland. 

New  Jersey  (outside) ;  Bergen,  Hud¬ 
son,  Passaic,  Union. 

Connecticut:  Fairfield. 

How  Stores  Ware  Picked 
The  percentage  of  retail  dollar  vol¬ 
ume  in  grocery  products  was  used  to 
determine  the  number  of  stores  to 
be  inventoried  in  each  county,  Mr. 
Brooks  said. 

The  number  thus  selected  for  each 
county  was  then  distributed  by  com¬ 
munities  in  proportion  to  the  total 
number  of  grocery  outlets.  In  the  city 
a  further  refinement  was  accomplished 
by  maintaining  the  proper  ratio  in 
A.  B  and  C  neighborhoods. 

Since  it  was  impossible  to  obtain 
the  cooperation  of  the  noted  chains, 
according  to  Mr.  Brooks,  the  World- 
Telegram  used  “supers”  and  small 
chains  to  maintain  the  numerical  bal¬ 
ance  of  chain  to  independent  in  each 
community. 

Each  storekeeper  cooperating  in  the 
Inventory  was  paid  $2  per  month.  He 
also  was  given  a  metal  strong  box 
in  which  to  hold  invoices  on  deliv¬ 
ered  merchandise;  and  was  offered  a 
copy  of  his  own  inventory  and  the 
market-wise  composite  for  his  guid¬ 
ance  at  no  cost. 

In  order  for  the  consumer  purchase 
curves  on  the  voluminous  charts  in 
the  World-Telegram  files  to  show  a 
true  trend,  it  was  necessary  to  com¬ 
pensate  the  variable  due  to  short 


months  and  months  containing  holi¬ 
days,  Mr.  Brooks  pointed  out. 

This  was  accomplished  by  dividing 
the  year  into  12  equal  26-day  periods. 
Further,  it  was  found  impossible  to 
inventory  the  600-odd  items  on  a 
single  day  without  interfering  with 
the  store’s  business. 

Under  the  direction  of  Wayne 
Mooney,  an  experienced  research 
head  who  was  formerly  on  the  staff 
of  the  New  York  University  School 
of  Education,  the  Inventory  personnel 
consisted  of  11  young  men,  all  with 
inventory  field  training. 

In  addition  to  recording  the  actual 
number  of  units  purchased  by  con¬ 
sumers,  the  staff  recorded  the  follow¬ 
ing  point-of-purchase  factors: 

Merchandise  in  sight,  in  touch;  mer¬ 
chandise  in  sight,  out  of  touch;  mer¬ 
chandise  out  of  sight,  out  of  touch; 
window  display;  counter-floor  display; 
circulars;  store’s  own  newspaper  ad¬ 
vertising;  special  price;  combination 
deals;  premium  or  gift  orders. 

These  observations  on  each  given 
product  checked  against  its  sales  curve 
furnish  competent  information  regard¬ 
ing  relative  effectiveness  of  different 
types  of  deals,  premium  offers,  point- 
of-purchase  promotion,  etc. 

T^us  is  “point-of-purchase”  pres¬ 
sure  evaluated  to  show  its  auxiliary 
effect  on  consumer  sales  curve. 

All  original  inventory  work  sheets 
are  forwarded  weekly  to  the  Record¬ 
ing  and  Statistical  Bureau  and  mechan¬ 
ically  tabulated;  8,400  tabulation  cards 
are  required  each  month,  Mr.  Brooks 
noted. 

Mr.  Brooks  cautioned  that  adver¬ 
tisers  should  not  attempt  to  estimate 
total  consumption  in  the  14-co\mty 
market  from  the  Inventory  figures  un¬ 
less  the  only  source  of  sales  on  the 
product  is  through  retail  grocery 
stores. 

The  only  reliable  data  the  World- 
Telegram  Inventory  can  furnish,  he 
said,  is  the  following: 

(1)  The  degree  of  rise  and  fall  of 
home  consumer  purchases  of  each 
commodity  on  a  month-to-month  basis. 

(2)  Relation  of  these  fluctuations 
to  advertising  expenditures  and  point- 
of-purchase  promotion. 

(3)  Comparison  of  the  results  of 
one  commodity  effort  against  the  other. 

The  Inventory  will  be  expanded  na¬ 
tionally  through  Scripps-Howard 
newspapers  in  other  cities  as  well  as 
leading  papers  in  key  cities  through¬ 
out  the  country,  Mr.  Brooks  said. 

The  extension  of  the  work  to  other 
Scripps-Howard  cities  will  be  under 
the  direction  of  Don  Patterson,  director 
of  national  advertising  for  Scripps- 
Howard.  Research  men  will  be  spe¬ 
cially  trained  for  the  job  by  the  World- 
Telegram  staff  under  the  direction  of 
Mr.  Brooks. 

Newspapers  outside  of  the  Scripps- 
Howard  group  may  initiate  a  similar 
Inventory,  Mr.  Brooks  said,  but  they 
must  follow  the  World-Telegram  tech¬ 
nique  in  identical  fashion.  The  Inven¬ 
tory  and  its  technique  is  copyrighted. 
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Ted  Dealey  Heads 
SNPA  Library  Group  \ 

Chattanooga,  Tenn.,  Feb.  10—^3 
Dealey,  president  of  the  Dallas  (Tt 
Morning  News,  has  been  named 
man  of  the  Southern  Newspaper  P, 
lishers’  Association’s  circulating  i;-; 
rary,  Walter  C.  Johnson,  secrets.^ 
manager  of  SNPA,  has  announ 
The  library  committee  which 
Dealey  hea^  will  select  the  books 
direct  the  policy  of  the  library  % 
will  be  housed  by  the  Chattan 
Public  Library. 

Johnson  said  approximately 
books  already  had  been  colh 
some  of  them  rare  volumes  now 
of  print. 

Other  members  of  the  library 
mittee  are  past  presidents  of 
SNPA,  including: 

Curtis  B.  Johnson,  publisher,  (^lij 
lotfe  (N.  C.)  Observer;  Victor  H.  Him 
son,  chairman  of  the  board,  Btrin^ 
ham  News  and  Age-Herald;  Alfred  j 
Sanford,  retired,  Knoxville;  W.  T.Abi 
derson,  editor,  Macon  (Ga.)  Tdtl 
graph;  James  H.  Allison,  vice-pruJ 
dent,  Wichita  Falls  (Tex.)  Timer 
Marcellus  E.  Foster,  e^tor  emerittt] 
Houston  (Tex.)  Press;  Arthur  G.  Ne»- 
myer,  associate  publisher,  WoshingtoJ 
Times-Herald;  Walter  C.  Johnson,  seci 
retary-manager,  SNPA;  John  A.  PaAl 
publisher,  Raleigh  (N.  C.)  Times;  jif 
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Parks,  former  publisher.  Fort  Stwal  ing  Stu< 


(Ark.)  Times-Record;  Clark  HowkJ  to  Walt 
publisher,  Atlanta  Constitution;  JanJ  designei 
G.  Stahlman,  publisher,  Nashrtll 


A  sei 


Banner;  E.  K.  Gaylord,  publishel  yertisen 


t  Son 


Oklahoma  City  Oklahoman  and  Time! 
Elmanuel  Levi,  former  general  mail  Mtlona 
ager,  Louisville  Courier- Journal  aiJ 
Times;  James  E.  Chappell,  presid^  classific 
Birmingham  News  and  Age-Raalil 
John  D.  Ewing,  publisher,  Shrei'ep?^ 

Times  and  president  of  the  Moi 
(La.)  News-Star;  Adolph  Shelby 
treasurer  and  general  manager,  Qs-j 
tanooga  Times  and  Evening  Timet. 


AIDING  DEFENSE 


(}ompar 


A  new  type  of  service,  designed  si 
aid  the  National  Defense  Program  a 
general,  and  contractors  in  partkJ 
ular,  has  been  inaugurated  in  M 
business  news  pages  of  the  Proei*[ 
dence  Sunday  Journal.  ConvliiC^ 
that  there  are  available  large,  ue 
tapped  reservoirs  of  machine 
hours,  the  Sunday  Journal  is 
in  bringing  them  to  light  in  its  teni' 
tory.  This  is  being  accomplished  If. 
publishing  each  week  a  table  showi*- 
the  idle  machine  tool  hours  in  Rhc’ 
Island  plants  as  compiled  by  the  St>" 
Industrial  Commission.  The  first 
published  in  the  Feb.  9  issue. 
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WHITE  HOUSE  PRESS  CARDS  GOOD  ELSEWHERE 

WASHINGTON,  D.  C.,  Feb.  10 — Press  credentials  issued  at  the  White  House 
henceforth  will  be  honored  at  all  Federal  buildings  in  Washington.  Cor¬ 
respondents  already  photographed  at  two  points  and  faced  with  the  probable 
necessity  of  being  “mugged”  elsewhere  made  protest  to  President  Roosevelt 
at  his  press  conference,  J.  Fred  Elssary,  correspondent  of  the  Baltimore  Sun, 
acting  as  spokesman.  The  result  was  issuance  of  an  order,  signed  by  Secretary 
Stephen  Early,  reading:  “It  is  requested,  by  direction  of  the  President,  that 
all  newspapermen  who  have  been  credentialed  by  Agents  of  the  United  States 
Secret  Service  shall  be  admitted  to  all  Departments  and  Agencies,  as  they  are 
to  the  White  House  Executive  Offices,  upon  presentation  of  such  credentials 
to  appropriate  officials  of  these  Departments  and  Agencies.  The  President 
does  not  consider  it  necessary  that  these  newspapermen  shall  be  required  to 
obtain  credentials,  other  than  those  issued  by  Secret  Service  Agents  at  the 
White  House,  in  order  that  they  may  visit,  in  the  performance  of  their  duties, 
the  various  Departments  and  Agencies  of  the  Federal  Government.” 


William  Randolph  Hearst  and  Inte; 
national  News  Service  filed  suit 
libel  Feb.  7  in  New  York  Suprec| 
Court  against  Friday,  Inc.,  for  $50S.“_ 
damages.  The  papers  allege  tV-'j 
Friday,  Inc.,  is  a  company  which  pi::  | 
lishes  the  magazine  “Unbelievablt  1 
the  last  copy  of  which  publish"  | 
propaganda  used  by  the  communi'  i 
for  seven  years  against  Mr.  Hear^ 
namely,  that  he  or  International  Ne" 
Service  received  a  financial  sub^  ~ 
from  the  Nazi  regime. 
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GETS  NEW  ACCOUNT  j 

Maxon,  Inc.,  Detroit 

iimt  « 


agency,  will  handle  the  account 
Gooderham  &  Worts,  Ltd.,  Detroit  di 
tillers.  Editor  &  Publisher  lean«^ 
this  week.  The  account,  formerly  he^j 
by  William  Esty  Co.,  includes  the  lif' 
of  G  &  W  blends,  various  brands  t|j 
Scotch  type  whiskies  and  several  dif 
ferent  brands  of  gin.  The  change  t 
effective  immediately. 
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XiD,  president  of  BBD&O  won  the  medal  award  in 
Co.,  Detroit  ad-  the  national  magazine  advertising 
was  awarded  the  group.  This  agency  also  stood  first 
_ _  in  the  technical  excellence  of  text 

§t  classification,  and  in  the  prepara¬ 
tion  of  a  series  of  pwsters  distin¬ 
guished  by  its  copy  and  design. 

Mr.  Ewald  succeeds  John  Benson, 
president  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  as 
recipient  of  the  gold  medal  award. 

Mr.  Ewald’s  agency  is  the  oldest  in 
Detroit  and  recently  passed  its  30th 
anniversary. 

Mr.  Ewald  has  served  as  chairman 

_  of  the  board  of  the  4-A’s,  and  the 

National  Outdoor  Advertising  Bu-  Medal  Award— ^ 
Walter  u.  Teague  reau;  and  as.  director  of  the  Adver-  Advertiser: 

•  u  j  tising  Federation  of  America  and 

stinguished  service  ,u  ^  tc  a  J-*  d  ti  u  Co.,  Inc.,  .Vive 

A  1  Aj  the  Tramc  Audit  Bureau.  He  has  ,  ’  -rt,-  i 

e  Annual  AdvertlS-  ,  ,  -^u  .lu  a  jm  Agency:  Ihe  1 

•  bpM  fbi«  in  Advertiser:  The 

j  ,  t  *  Bureau  of  Circulation  and  the  Na-  III.  .\s.sociati 

medals  went  to  the  Business  Bureau.  He  Award-Agencj- : 

mg  for  Its  Contmu-  55  vertiser:  The 

ipaper  Reading  and  .\ssn.,  Inc.  11 

Teague,  industrial  Continuing  Study  Mentioned  Xewell-Emniett 

The  citation  for  the  silver  award 

1  Bros,  coffee  ad-  the  Bureau  of  Advertising  de  tiser:  Amcriciui 
red  by  N.  W.  Ayer  scribes  the  Continuing  Study  as  a  jv.  Technic 

ledal  award  in  the  move  in  compiling  scientific  nical  excellence  < 

•er  advertisements  data  on  the  public  reading  habits  of 

;  mention  in  this  different  newspaper  features  and  Ay;r  &  Son 
to  the  Pepsi-Cola  advertising  content  and  in  enabling  Consolidated  Mil 
i  &  Pete”  comic  ii®wspaper  publishers  to  make  up  ton,  Durstine  &  1 
their  newspapers  to  conform  to  the  tinental  Can  Cor 


The  medal  award  for  the  best  example 
of  advertising  as  a  social  force  was  won 
by  a  Time  magazine  ad  series  prepared 
by  Young  &  Rubicam. 


2.  An  advertiser,  agency,  broadcast  facil¬ 
ity,  or  individual  for  outstanding  skill  in 
commercial  program  production.  Medal 
Awards — (a)  Needham,  Ixmis  &  Brorby,  Inc., 
for  Fibber  McGee  &  Molly  program;  (b) 
I-ord  &  Thomas  for  Bob  Hope  radio  pro- 
gr;im. 

3.  An  ailvertiser,  agency,  broadcast  facil¬ 
ity,  or  individual  for  excellence  of  commercial 
announcements.  (No  award  for  1940  in  this 
group.) 

4.  An  individual  for  excellence  of  spon¬ 
sored  news  broadcasts.  Med:d  Award — Ray¬ 
mond  Gram  Swing. 

Outdoor  Awards 

VTI.  OiTDOo*  Awards:  1.  For  an  out¬ 
door  advertising  program,  appearing  in  more 
than  one  market,  which  best  combines  the  use 
of  various  classes  of  standard  outdoor  adver¬ 
tising  media.  Medal  Award  —  Agency: 
McCann-Erickson,  Inc..  Advertiser:  Stand¬ 
ard  Oil  Company  of  New  Jersey  and 
Affiliates.  Honorable  Mentions  —  Agency: 
Campbell  Ewald  Company.  Advertiser:  Chevro¬ 
let  Division,  General  Motors  Corporation; 
•Vgcncy,  Lord  &  Thomas,  .Xdvertiser:  Cali¬ 
fornia  Fruit  Growers  Exchange. 

2.  For  a  series  of  posters  most  distin¬ 
guished  by  its  copy  and  design.  Medal 
Award — Agency:  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  Advertiser:  Saturday  Evening 
Post.  Honorable  Mentions — Agency:  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  Advertiser: 
The  F.  &  M.  Schaefer  Brewing  Co.;  Agency: 
J.  Walter  Thompson  Company,  Advertiser: 
Sliell  Oil  Comp.any,  Inc. 

3.  For  a  painted  bulletin  or  group  of 
bulletins,  bulletin-spectaculars,  or  spectaculars, 
most  distinguished  for  copy  and  design. 
Medal  Award  —  Agency:  Campbell  -  Ewald 
Company,  Advertiser:  Chevrolet  Division,  Gen¬ 
eral  Motors  CoriH)ration.  Honorable  Men- 
tion.s — Agency:  Lord  &  Tliomas,  Advertiser: 
California  Fruit  Growers  Exchange;  .Agency: 
Elwood  J.  Robinson,  Jr.,  Advertiser:  See's 
Candy  Shops.  Inc. 

VIII.  Re.search  Achievement:  1.  For 

an  original  research  development  within  the 
past  year  conducted  by  an  independent  in¬ 
dividual  or  organization,  not  designed  or  used 
directly  for  the  promotion  of  any  media, 
product  or  service.  Me<lal  Award — To  the 
McCall  Corporation  for  "The  Household  Gas 
.Appliance  Business — .An  Appraisal  and  a 
Program  for  Action.” 

2.  For  an  original  research  development 


within  the  pa.st  year  which  h.as  been  dcsigneil 
or  used  for  the  promotion  of  an  advertising 
medium  or  service  and  which  has  contributed 
to  the  knowledge  and  adv.ancement  of  adver¬ 
tising.  Medal  Awaril — -To  Macfadden  Wo¬ 
men’s  Group  for  a  “Study  of  the  Extent  to 
Which  Mag.azines  Are  Read  Depending  Upon 
the  Way  They  .Are  Obtained.”  Honorable 
Mentions — To  the  St.  Louis  Post-Dispatch  for 
Study  of  6,052  Women  in  the  Home”; 
Outd'xjr  Ailvertising.  Inc.,  for  “The  Syracuse 
Survey — .\  Remembrance  Study  of  Outdoor 
.Advertising”;  Bbsmiingdale's  for  a  survey 
of  the  trading  zone  of  a  retail  store. 


—  readers’  preference.  _ 

The  Advertising  Research  Founda-  '  fflttij 
tion  won  the  medal  award  in  the 
research  achievement  class  in  the  BjH^ 

1940  presentations.  The  citation 

listed  the  Studies  Nos.  1,  2,  3  and  J| 

4  of  the  Continuing  Study. 

Mr.  Teague  designed  eight  exhib- 
its  at  the  New  York  World’s  Fair 
and  four  at  the  San  Francisco  ex- 
:  position.  He  has  also  done  work  for  hm 

■  Ford,  du  Pont,  U.  S.  Steel,  the  Stein- 
n  way  Co.,  and  the  Texas  Co. 
wi  I  Among  the  speakers  at  the  award 

II  banquet  held  at  the  Waldorf-Astoria 
I  were  Mr.  Ewald,  H.  K.  McCann  of 
McCann-Erickson,  William  S.  Knud-  ^ 

sen,  Bruce  Barton,  Raymond  Gram 
I  Swing,  radio  commentator;  and  1 

Lli  Arthur  Kudner,  president  of  Arthur 
.  Kudner  advertising  agency. 

The  complete  list  of  awards  spon- 
sored  by  Advertising  &  Selling  maga- 
Di  zine  follows; 

1.  For  Distinguished  Services  to  Adver-  Hl  IS 

ore-  tising:  Gold  Medal  .Award  —  Henry  T. 

^  ^  Ewahl.  Silver  Medal  Awards  —  Walter  Dor-  _ — 

.  win  Teague;  The  Bureau  of  Advertising, 

•tise-  ^xxPA.  This  is  one  of 

'  ds  Jl.  Awards  by  Publication  Groups:  1.  prepared 

.An  advertisement  or  series  of  advertisements  j  Osborn  fh. 
appearing  in  national  magazines.  Medal 
p.  Award — Agency:  Batten.  Barton,  Durstine  &  '  .  ' 

O.shorn,  Inc.,  Advertiser:  Geo.  A.  Hormel  emanatint 

5  uf  &  Co.  Honorable  Mentions — .Agency:  J.  M. 
ared  Mathes,  Inc.,  Advertiser:  National  Carbon  2.  Technical 
Co.;  Agency;  Erwin,  Wasey  &  Co.,  Inc.,  Ad-  Award — Agenc; 
vertiser:  R.  B.  Semler,  Inc.  Osborn,  Inc., 

2.  An  advertisement  or  series  of  adver-  Company.  H 
best  tisemeiits  appearing  in  newspapers  emanating  Geyer,  Cornell 
ocial  ®  manufacturer,  producer,  distributor  or  Jos.  Schlitz 

institution  (but  not  a  retailer)  operating  na-  Ralph  E.  deC 
tionally.  Medal  Award — .Agency:  N.  W.  A.E.F.  Vetera; 
mess  .Ayer  &  Son,  Inc..  Atlvertiser:  Hills  Bros.  V.  Adverti 
Inc.  Coffee.  Inc.  Honorable  Mentions — Agency:  Medal  Award- 
l  of  ewell-Emmett  Company,  Inc.,  Advertiser:  Inc.,  Advertise 
Pepsi-Cola  Company;  Agency:  N.  A\'.  Ayer  &  tions — Agency: 
,  ’  Son,  Inc.,  Advertiser:  United  Air  Lines.  Advertiser:  / 

3.  An  advertisement  or  series  of  advertise-  America;  Age 
Iver-  ments  appearing  in  local  media  emanating  Inc.,  Adverti; 
this  from  a  retailer,  producer,  or  an  institution  America, 
and  operating  locally.  Medal  Award — Agency:  VI.  Radio 

J  Batten,  Barton,  Durstine  &  Osljorn,  Inc.,  Ad-  agency,  broadc 
vertiser:  The  F.  &  M.  Schaefer  Brewing  Co.  by  contempor: 
Honorable  Mentions  —  Agency:  Lord  &  knowledge  or 
row  Thomas,  Advertiser:  Roos  Brothers;  -Agency:  Medal  Award- 


Orville  McPherson 
yB  Heads  War  Group 

Orville  S.  McPherson,  publisher  of 
the  Kansas  City  Journal,  announced 
in  New  York  Feb.  9  the  launching  of 
United  Americans,  a  new  nation-wide, 
non-partisan  organization  to  unite  the 
“rank  and  file”  of  Americans  behind 
the  foreign  policy  of  President  Roose- 
'^®^^ — even  if  it  means  war.  The  Kan- 
sas  City  publisher  is  chairman  of  the 
organization. 

- - -  One  of  the  purposes  of  the  organiza- 

,  -  ,  ,  ,  tion,  Mr.  McPherson  pointed  out,  is  to 

Barft  Dwsfin":  “implacably’’  all  forces  at- 

m.rlxl  xwxr,!  ifi  tempting  to  mislead  the  American 
in  local  madia  Public-  At  the  head  of  the  misleaders 
teal  source.  McPherson  named  the  America  First 
Committee,  headed  by  General  Robert 
of  text:  Medal  E.  Wood,  chairman  of  Sears,  Roebuck 
irtoii.  Durstine  &  &  Co.,  together  with  Colonel  Charles 
Hamilton  Watch  E.  Lindbergh;  General  Hugh  John- 
mtions — Agency:  columnist ;  Veme  Marshall,  of  the 

Inc.,  Advertiser:  Foreign  Wars  Committee,  and  oth- 

mnnnv!  .Avenev:  ®  ’ 
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G.  Lynn  Sumner 
Talks  of  Lincoln 
As  Military  Leader 

New  York  Advertising  Club 
Presents  Its  President  With 

Pictures  o!  Martyred  Chief 

G.  Lynn  Sumner,  president  of  the 
Advertising  Club  of  New  York,  talked 
to  about  400  members  at  luncheon 
there  last  week  on  “Lincoln  and  His 
Generals.”  Charles  E.  Murphy  pre¬ 
sided  and  Leonard  Dreyfuss  presented 
to  Mr.  Sumner  the  famous  oil  paint¬ 
ing,  “Lincoln  in  Repose,”  by  Franklin 
C.  Courtier,  in  appreciation  of  his  “un¬ 
tiring  devotion  to  the  best  interests 
of  the  club.” 

The  speaker  said  that  each  year  as 
the  birth  of  the  immortal  Lincoln  ap¬ 
proaches  we  think  of  him  as  lawyer 
practicing  for  30  years  on  the  circuit 
in  niinois  and  revealing  in  court  rooms 
a  penetrating  knowledge  of  human 
nature  and  displaying  a  skill  in  argu¬ 
ing  his  cases  that  marked  him  with  a 
rare  mastery  of  the  law. 

“We  think  of  him  as  one  who  never 
in  his  life  had  more  than  two  months 
of  school,  yet  became  so  skilled  in  use 
of  words  that  many  of  his  writings  are 
masterpieces  of  purest  English,”  said 
Mr.  Sumner. 

“We  think  of  him  as  an  orator  who 
first  practised  his  art  while  he  labored 
in  woods  and  fields — ^he  eagerly  sought 
opportunities  for  debate  until  his  logic 
became  so  persuasive,  his  presenta¬ 
tion  of  it  so  convincing  that  his  voice 
became  the  voice  of  freedom. 

“We  think  of  him  as  a  leader  of  men, 
launched  upon  the  precarious  venture 
of  the  presidency,  surrounded  by  a 
Cabinet  made  up  of  his  late  antagon¬ 
ists,  yet  so  resourceful  in  his  use  of 
their  talents,  so  tolerant  of  their 
faults  that  he  won  their  respect,  their 
admiration  and,  at  last,  their  enduring 
affection.” 

The  speaker  spoke  of  the  great  pa¬ 
tience  exhibited  by  Lincoln  in  deal¬ 
ing  with  McClellan  and  other  tempera¬ 
mental  generals,  of  his  study  and  mas¬ 
tery  of  strategy,  of  his  general  War 
Order  No.  1,  of  the  experimental  ap¬ 
pointments  of  Burnside  and  Hooker 
and  finally  of  U.  S.  Grant,  who  was 
selected  finally  upon  the  recommenda¬ 
tion  of  Charles  A.  Dana. 

Mr.  Sumner  told  of  Grant’s  courage, 
persistence  and  skill  that  brought 
victory  ultimately  to  the  Union  arms, 
and  said:  “History  will  inseparably 
link  the  names  of  Lincoln  and  Grant. 
While  glamorous  figures  fell  in  favor 
and  other  stars  declined,  these  two 
modest  strong  and  simple  men  out 
of  the  frontier  West— these  two 
emerged  to  save  a  nation  divided 
against  itself — to  preserve  the  Union 
that  they  loved.” 

SEEK  roAHo'  AD  FUND 

Members  of  the  Idaho  Editorial  As¬ 
sociation,  meeting  in  Boise  recently, 
asked  the  state  legislature  to  make 
an  appropriation  for  advertising  the 
scenic  and  industrial  resources  of 
Idaho,  the  publication  advertising  to 
be  done  outside  the  state.  Bernard 
Mainwaring,  publisher,  Nampa  Free 
Press,  was  elected  president  to  suc¬ 
ceed  Alvin  Reading  of  the  Wendell 
Irrigationist.  Berwyn  Burke  of  the 
Jerome  North  Side  News  was  named 
vice-president  and  Vernon  Frost,  pub¬ 
lisher  of  the  Buhl  Herald,  a  past  pres¬ 
ident,  secretary. 


Advertising  Does  Job 
For  Dairy  Association 

A  current  increase  in  retail  sales 
of  butter  has  resulted  from  advertis¬ 
ing  sponsored  by  the  American  Dairy 
Association,  Owen  M.  Richards,  ad¬ 
vertising  manager  of  the  association 
announced  this  week.  Newspapers  are 
one  of  the  chief  media  being  used  in 
the  campaign.  The  increase  was  re¬ 
ported  in  the  face  of  rising  butter 
prices. 

Comparisons  of  sales  figures  of  cities 
where  ADA  advertising  has  run  with 
those  where  there  has  been  no  ad¬ 
vertising  show  that  areas  covered  by 
the  campaign  are  running  well  in  the 
lead.  Initialed  butter  molds  are  being 
offered  in  newspaper  advertising  for 

15  cents  and  a  butter  carton. 

During  Lent  cheese  will  be  adver¬ 
tised  in  newspapers  and  radio. 
Through  newspapers  silver  cheese 
knives  will  be  offered  for  ten  cents. 
The  association  also  plans  a  campaign 
for  evaporated  milk. 

LITTLE  JOINS  NASH 

Appointment  of  H.  G.  Little,  former 
vice-president  of  Lord  &  Thomas,  as 
advertising  manager  of  the  Nash 
Motors  Division,  Nash  -  Kelvinator 
Corporation,  was  announced  this  week 
by  W,  A.  Blees,  general  sales  man¬ 
ager.  A.  R.  Boscow,  assistant  to  the 
general  sales  manager,  and  former  ad¬ 
vertising  manager  of  Nash,  becomes 
Fleet  Sales  Manager.  Little  joined 
Lord  &  Thomas  in  Los  Angeles  in 
1919,  and  supervised  much  of  that 
agency’s  Coast  activities  for  the  next 

16  years.  In  1935  he  was  brought  east 
to  head  the  Dayton  office  of  Lord  & 
Thomas  when  that  company  was 
named  to  handle  the  Frigidaire  ac¬ 
count.  He  resigned  as  vice-president 
in  1939,  and  joined  Roy  S.  Durstine, 
Inc.,  as  manager  of  the  Cincinnati 
office.  Little’s  headquarters  will  be  in 
Detroit. 

PRINTERS  RUN  ADS 

The  second  of  a  series  of  advertise¬ 
ments  sponsored  by  the  New  York 
Employing  Printers  Association  ap¬ 
peared  last  week  in  three  New  York 
newspapers  and  one  in  Brooklyn.  The 
ads,  measuring  336  lines,  are  designed 
to  promote  the  printing  industry  in 
New  York.  This  is  the  first  newspaper 
campaign  ever  sponsored  by  the  print¬ 
ing  association,  which  is  made  up  of 
independent  printing  companies  in  the 
New  York  metropolitan  area.  The 
organization  is  said  to  represent  80% 
of  the  New  York  printing  business 
volume.  The  first  series  of  ads  were 
run  in  six  New  York  papers  on  Dec.  13 
and  measured  420  lines. 

TO  OPEN  S.  F.  OFnCE 

H.  W.  Kastor  &  Sons  Advertising 
Company,  which  recently  opened  of¬ 
fices  in  Ix)s  Angeles,  is  to  open  San 
Francisco  offices,  it  is  announced  by 
David  McCosker,  West  Coast  manager. 


LA.  PUBUC  RELATIONS 

James  B.  Aswell,  former  New  York 
newspaperman,  has  been  named  di¬ 
rector  of  public  relations  for  the  state 
of  Louisiana  by  Governor  Sam  Hous¬ 
ton  Jones.  Mr.  Aswell,  until  recently 
the  publicity  director  for  the  State 
Selective  Headquarters  at  Jackson 
Barracks,  New  Orleans,  conducted  a 
Broadway  column  for  a  New  York 
newspaper  for  several  years.  He  is 
a  native  of  Nachitoches,  La.  He  said 
he  would  ask  an  appropriation  by  the 
state  for  sufficient  money  to  conduct 
a  nation-wide  advertising  campaign 
for  the  state,  similar  to  ones  conducted 
now  by  Florida  and  California. 

APPLE  AD  LAW  UPHELD 

The  Michigan  supreme  court  in  a 
recent  decision  upheld  the  constitu¬ 
tionality  of  the  act  popularly  known 
as  “Michigan’s  apple  advertising  law,” 
the  high  tribunal  thereby  reversing  a 
decision  of  the  Oakland  county  circuit 
court,  which  had  declared  the  law 
invalid.  The  law,  the  high  court  held, 
was  neither  unconstitutional  nor  dis¬ 
criminatory.  It  declared  the  tax  was 
not  imposed  on  the  production  or 
growing  of  apples  but  was  a  levy  on 
the  privilege  of  placing  the  fruit  on 
the  market. 

DEDICATE  NEW  STATION 

Preceded  by  a  luncheon  attended 
by  300  business  men  and  visiting  radio 
executives,  WMC,  radio  station  of  the 
Memphis  (Tenn.)  Commercial  Appeal 
dedicated  its  new  studios  in  the  Good- 
wyn  Institute  Building  on  Feb.  8. 
Nearly  1000  persons  crowded  into 
Goodwyn  Institute’s  auditorium,  larg¬ 
est  of  WMC’s  six  new  sound-proof 
studios,  where  the  dedicatory  program 
was  staged. 

MICH.  AD  BRJ. 

With  only  two  negative  votes,  the 
Michigan  state  senate  Jan.  27  ap¬ 
proved  a  bill  appropriating  $400,000 
for  a  two-year  program  of  advertis¬ 
ing  Michigan’s  tourist  and  agricul¬ 
tural  advantages.  Easy  passage  of  the 
bill  in  the  lower  house  of  the  legis¬ 
lature  is  anticipated  later  in  the 
session. 

■ 

REPORT  ON  DEPT.  STORE 

“How  to  Increase  Your  Business 
Through  Department  Stores,”  by 
Arthur  C.  Fatt,  executive  vice-presi¬ 
dent  of  the  Grey  Advertising  Agency, 
and  E.  B.  Weks,  consultant,  will  be 
issued  Feb.  20.  This  study  is  based 
on  case  histories  of  the  day-to-day 
operations  of  232  department  stores. 

AGENCY  MOVES 

Gerth-Knollin  Advertising  Agency’s 
offices  in  Los  Angeles  have  been 
moved  into  new  quarters  in  the  Halli¬ 
burton  Building,  1709  West  Eighth  St, 
doubling  the  floor  space  of  the  pre- 
vioiis  location,  it  is  announced  by 
Byron  H.  Brown,  manager. 


POULTRY  INDUSTRY  PLANS  ADS 

THE  Michigan  Allied  Poultry  Industries,  Inc.,  meeting  in  East  Lansing  in 
conjunction  with  the  annual  Farmers’  Week  program  Feb.  3-7,  formulated 
plans  to  promote  consumer  demand  for  poultry  products  with  advertising 
after  hearing  Homer  I.  Huntington,  of  Chicago,  manager  of  the  National 
Poultry  &  Egg  Association,  declare  that  millions  of  housewives  are  waiting 
for  someone  to  suggest  serving  eggs  or  poultry.  Pending  enactment  of  adver¬ 
tising  legislation,  the  industry  has  arranged  to  launch  its  program  with 
voluntary  contributions.  Hatcheries  have  agreed  to  contribute  25  cents  per 
1,000  eggs  of  incubator  capacity  while  feed  dealers  and  manufacturers  have 
accepted  an  assessment  of  2%  cents  per  ton.  Representatives  of  20  federal- 
state  egg  grading  stations  have  arranged  to  contribute  one -half  cent  per  case 
of  eggs. 


AFA  Urges  Clubs 


To  Tell  Merits 
Of  Advertising 


Suggest  Promotional  Cam¬ 
paigns  and  OHers  Awards 
For  Best  Work 


Co: 

Na 


The  Advertising  Federation  ol 
America  announced  this  week  thath 
has  completed  plans  to  laimch  through 


advertising  clubs  in  all  parts  of  Stives  an 


country  a  campaign  to  demonstrattl 
the  educational  and  social  values 
advertising. 

The  campaign,  as  outlined  m  | 
written  statement  by  Elon  G.  Bortoa 
AFA  president,  calls  for  an  educa¬ 
tional  program  through  the  use  ofj 
newspapers,  radio,  business  publica¬ 
tions,  and  outdoor  and  direct  nui 
It  is  planned  to  reach  individual  aii 
special  groups  through  speakers  cos. 
mittees  and  by  organizing  forum  dM 
cussions  and  special  consumer  dN 
programs. 

Methods  Outlined 


According  to  Mr.  Borton’s  statemiill 
an  “aggressive  counter  -  offensiC 
against  the  opponents  of  advertisigM 
will  be  waged  by  the  follnwM 
methods: 

“(1)  School  surveys  to  expose  sAl 
versive  teachings  and  those  textboaH 
which  present  an  unfair  and  untitl 
picture  of  American  methods  of  bu^l 
ness,  industry  and  advertising,  f 

“(2)  A  study  of  proposed  ns’ 
nicipal,  state,  and  federal  legisladtl 
affecting  advertising,  to  encouii| 
helpful  measures  and  to  correct 
defeat  harmful  bills. 

“(3)  Co-operation  with  other  chk] 
groups  to  promote  an  understandl^j 
and  through  understanding  a  greahr 
belief  in  the  American  system.” 

Also  planned  is  a  public  relation 
campaign  by  which  each  advertisiiij 
club  will  demonstrate  to  its  own  coni' 
munity  the  importance  of  its  busines 
and  industrial  enterprises. 

The  Federation  will  make  an  awari 
to  the  club  which  does  the  best  joi 
of  promoting  the  campaign. 


AD  MANAGER  RESIGNS 

Menominee.  Mich.,  Feb.  10 — JohnE 
Christie,  advertising  manager  of  the 
Herald-Leader  and  secretary  of  th 
Herald-Leader  Publishing  Co.,  has  it- 
signed  and  has  annoimced  he 
enter  the  newspaper  business  in  U 
Jolla,  Calif.,  where  he  formerly  !*• 
sided.  Mr.  Christie  has  been  he* 
of  the  daily’s  advertising  departmeS 
for  more  than  eight  years.  Charles  E 
Andrews,  a  member  of  the  Herald- 
Leader  advertising  staff  and  treasure 
of  the  company  for  the  last  15  month 
has  succeeded  as  advertising  manage 
and  becomes  secretary-treasurer  i 
the  Herald-Leader  Co. 


AGENCY  EXPANDS 

The  Chicago  office  of  Beaumont 
Hohman,  Inc.,  advertising  agency,  h*l  ^ 
been  expanded  to  take  care  of  head-|||j|, 
quarters  activity.  Heading  the  ex- 
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panded  operation  in  Chicago  is 
A.  Hohman,  president.  New  depai^  BEAt 
ment  heads  now  in  Chicago  includ^ 

C.  O.  Puffer,  vice-president  in  chargt;  ^  8- 
new  business  and  promotion^ 


of 


moved  from  Kansas  City;  Walter  ®  hjj 
Martin,  head  of  the  creative  depart- 
ment;  and  Jack  Ross,  who  joins  the 
radio  department.  Guy  C.  Davis  re- 
mains  as  Chicago  office  manager.  qj 
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many  products,  we  sometimes  wonder  is  that  the  advertiser  tries  to  talk 
how  the  sight  of  Winnie  Mae  streaking  directly  to  the  reader  in  a  sensible 
across  the  landscape  in  little  tattered,  way.  The  reason,  perhaps,  is  that 
black  panties  and  shirt  halfway  down  retail  advertising  predominates,  the 
from  her  shoulders  sells  Cream  of  advertisers  are  locally  known,  and 
Wheat.  don’t  feel  that  they  have  to  club  their 

Another  innovation  indicative  of  ad-  prospects  over  the  head. 

If  our  views  on  this  subject  seem 
extreme  to  some  readers,  or  are  con- 
tl  curred  with,  we  would  be  happy  to 


Consumers  All  Hep  Cats 
National  Copy  Suggests 


Campaigns  and  Accounts 


NORTHERN  PACIFIC  RAILWAY, 
with  headquarters  at  St.  Paul,  Minn., 
has  appointed  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc. 


lans  to  be  a  certain  strain  and  ten-  parently  everybody  does  it! 
on  in  far  too  many  of  the  present-  To  the  copy  writers,  of  course, 
ly  advertisements.  constipation  reeks  with  romance. 

The  art  and  copy  writing  pace  seems  You  get  a  job,  you  win  your  sweet- 
)  have  been  stepped  up  sharply,  with  heart,  you  hold  your  husband,  you 
any  of  the  printed  appeals  giving  win  a  raise,  you  wriggle  with  virility, 
_  your  eyes  dart  lighting,  you  move 

0  mountains  (the  copy  writer  hopes) 

if  you  only  take  Tablet  Z  faithfully. 

Even  such  a  genteel  and  old-ladyi^ 
product  as  tea  is  given  the  hep  cat 
technique,  with  skis  thrown  in. 

“Split-second  ski  stunts  CUT 
DOWN  PEP!”  the  copy  bellows. 

The  agency  ski  boys  apparently 
are  convinced  that  a  majority  of  our 
130,000,000  population  have  just  come 
in  from  the  run  to  sip  a  60c  Old  Fash¬ 
ioned. 

Staring  fatuously  at  the  reader  are 
(keep  it  secret!)  a  male  and  a  female! 

The  male  says:  “Steaming-hot  tea  is 
wonderful  for  PEP.  Tea  chases  that 
worn,  fagged-out  feeling.” 

The  female  dutifully  observes:  “Yes, 
delicious  TEA  surely  does  FIGHT 
TIREDNESS  —  It’s  the  1  ’ 

BRACER!” 

My,  my!  All’s  well  that  ends  well! 


_ ^  as  its  advertis- 

ing  agency,  R.  W.  Clark,  traffic  vice- 
president,  announced  today.  The  ac- 
count  will  be  handled  by  the  agency’s 
Minneapolis  office  with  Nate  Crabtree 
as  account  representative.  L.  L.  Per- 
railway’s  advertising  man- 
ager.  Advertising  on  the  west  coast 
m  ..J  handled  as  before  by  Strang 

i  WM’W^F'  Ar  ^  Prosser,  Seattle  agency. 

JlpQl  The  Mione  Manufacturing  Co., 
makers  of  Mione  Hand 
Soap,  has  appointed  the  Earle  A. 
^  Buckley  Organization,  of  the  same 

city,  to  handle  its  advertising  ac- 
Meet  the  Giant,  folks,  Dentyne  gum  Newspapers,  business  papers 

sa'esman.  What  nice  teeth  he  hasl  ^^ed  m  a  new 

campaign.  The  same  agency  was  ap- 
vertising  hypertension,  in  our  opinion,  pointed  to  handle  the  account  of  the 
is  the  use  of  zig-zag  copy,  being  Moore  Push  Pin  Co.,  Philadelphia, 
pioneered  by  the  American  Magazine.  Apple  sales  in  Western  Massachu- 
We  confess  that  although  it  is  “differ-  setts  increased  more  than  300%  as  the 

_  f,”  we  mistook  several  of  the  left-  result  of  the  Apple  Festival  pro- 

PERFECT  hand  page  portions  of  the  copy  for  motional  and  advertising  campaign 
editorial  headings.  Our  eyes  hit  the  staged  the  week  ending  Feb.  8  by  the 

. . . ....L  .._"!  right  hand  page  first  and  had  to  climb  Pioneer  Valley  Association. 

In  reading  the  last  sentence  we  find  upwar^  and  backwards  to  the  begin-  Evergreen  Playground  Associa- 
that  we  are  lapsing  into  the  newest  mng  of  the  ad  at  top  left.  We  may  be  noN’s  advertising  budget  for  this  year 
fetish  of  the  copy  writers.  All  punc-  at  the  tag  end  of  the  parade  of  prog-  $21,000,  25%  more  than  the 

_  “  see  ffiat  this  ^  ^ 

techmque  improves  upon  the  single  scent  in  advertisine  die  Pacific  North- 
Mil^  full  page.  It  seems  confusing,  to  say  /  x  •  x  *  °  n-  j  -n  u 

W  #  *u  u  j  i  j  west  for  tourist  travellmg  and  will  be 

Yo«1l  m  ie«t  W  tlll$  lew  way  oi  tfie  ^rden  placed  on  the  ^  ^  j  ^  ^ 

-  ]%  reader  of  the  editorial  text  who  is  j  j-  x  f  _-x  on.-  i 

forced  to  hedge-hop  his  way  through  territory.  This  ^1- 

the  ages  ^  ^  •'  ^  icy  was  decided  upon  at  an  all-day 

of  the  zig-zag  scread  cocv  in  the  advertising  committee 

“g  spreau  copy  in  ,  ,  association  in  Seattle  It  was 

the  March  American  included  Auto-  j  -j  t  x  ■  -x  i.!  j  x-  x 
Lite  Spark  Plugs,  I.  E.  S.  Lamps,  ^vertjsements 

'•  Greyhound  Super-Coach,  Parkay  in^formation  al^ut  Victoria, 

■f  II  Margarine,  Studebaker,  Budweiser,  “f  Vancouver  as 

m  >  Highways  Commission,  tourist  centers,  m  a  dozen  coast  news- 

Wr  It  seems  to  our  gigantic  analytical  P^Pers. 

p  #  \  endowment  that  the  Biff!  Bang!  style  National  Distillms  wUl  increaae 

'  W  '  of  copy  writing  stems  fairly  directly  newspaper  advertising  for  its  Old 

#  from  Life  Magazine.  Pictures,  no  Crow  whiskey  approximately  15%  in 


Tk.  typical  U.  S.  consumer,  as  visioned 
by  too  many  advertisers,  copy  writers. 
Coartny,  American  Magazine.  Photographer 
Bemie  Lonse. 

the  impression  of  a  man  standing  on 
iu:  head  at  42nd  and  Broadway  to 
ittract  attention.  Others  try  to  imi- 
'•xit  the  speed  and  tension  of  a  man 
ikiitg  down  a  treacherous  slope. 
These  ads  try  to  crash  into  the  reader 
the  skier  crashing  into  a  tree. 


In  our  opinion  they  merely  make  the 
[:eader  duck. 

I  The  trend,  in  our  opinion,  is  most 
inoticeable  in  magazines,  where  lavish 
ktand  color  may  be  used. 


Zip,  Zing,  CRASH!  seems  to  be  the 
3iotto  of  the  present-day  copy  writer, 
with  an  occasional  BAM!  and  POW! 

In  leafing  through  the  leading  mag¬ 
azines  the  impression  is  strong  that 
4e  public  is  composed  exclusively  of 
frrazied  hep  cats  who  have  to  be 
■“opped  on  the  head  with  a  48-point 
creaming  italic  line  and  doused  in 
ihe  face  with  a  big  blob  of  red  ink  to 
‘Ct  them  to  quit  gyrating  long  enough 
read  the  shrill  selling  messages. 

Typical  is  a  Fisher  Body-Chevrolet 
»ck-cover  magazine  ad  showing  a 
■oothsome  girl  lovingly  patting  the 
theek  of  a  fairly  intelligent  looking 
lorse— all  in  vivid  color.  The  head- 
in  razor-edge  hand-lettered 

'  MAUTY  RARIN  to  GO! 

Ve  gather  that  we  are  all  so  tense 
jittery  that  simple  beauty,  qual- 
ty  and  utility  aren’t  enough;  beauty  tuation  has  generally  been  discarded 
to  be  rarin  to  go!  except  the  exclamation  point.  How 

Another  typical  example  of  the  jit-  can  you  talk  to  ' 
wrbug  technique  is  the  Fleischman’s  you  don’t  scream? 

^ast  copy  in  current  magazines.  And  somehow,  although 
°®y.  Oh  Boy!  put  on  your  swimming  aware 


Pi  ^  from  one  brain  to  another  (or  rea-  The  Carter-Thomson  Co.,  Phila- 

*■  sonable  facsimiles  thereof),  seemed  delphia,  has  been  appointed  to  handle 

pale  and  anemic.  They  had  to  be  the  account  of  the  Barfield  Corpora- 
^  '  blown  up  in  big  italics,  and  buttressed  tion,  of  the  same  city,  manufacturers 

r  I  Wat/  exclamation  points.  of  Sino,  a  patent  medicine.  Pennsyl- 

f  Jk  m./Jr/^  Not  all  copy,  however,  has  sue-  vania  newspapers  will  be  used  in  the 

cumbed  to  the  jitter  school.  Running  campaign.  Stuart  R.  M.  Thomson  is 
jj^  through  the  current  Saturday  Evening  the  accoimt  executive. 

vw  the  standout  advertise-  Effective  Feb.  1,  the  H.  B.  Hum- 

. .  .  «iente  which  are  marked  with  typo-  p^rgy  Co.,  Boston  advertising  agency, 

«:  I  graphical  and  verbal  restraint  are  handle  the  advertising  of  the 

r Ipana  Tooth  Paste,  International  Joseph  Burnett  Co.,  manufacturers  of 
v  .  Trucks,  Armstrongs  Linoleum,  Gen-  extracts,  spices  and  food  colors. 

eral  Tire,  Metropolitan  Life  Insurance  .  »  c  o  t  i 

-  Compand,  Owens-Illinois  Glass,  S.  A.  Schootrunn  &  Co.,  Inc.,  pack- 

■  ■  ■  j  can  do  Wayne  Pump,  American  Meat  Insti-  t  f 

Ink'yeast  and '^alk  about  tute,  Pennsylvania  Grade  Crude  Oil  M.  H.  Hackett,  Inc.,  to  handle  its  ad- 

constipationl  Association,  E.  R.  Squibb  &  Sons;  verUsmg,  effective  ^mediately.  Ex- 

Campbell’s  Soup.  This  list,  of  course,  mclude  sponsorship  o 

is  by  no  means  complete.  Do-^othy  Thompsons  Sunday  night 

Newspaper  advertisements,  less  sus-  p'o^eizi  over  WO  ,  egi^mg  e  .  , 
a  hep  cat  audience  if  ceptible  to  the  use  of  blaring  color,  ®P?*  news- 

remain  generally  on  the  conservative  P^Per  advertising, 
we  are  side.  Shock  and  tension  are  less  The  O’Cedar  Corp.,  Chicago,  makers 

that  cartoon  copy  is  fine  for  noticeable,  and  the  overall  impression  (Continued  on  page  30) 


14 


EDITOR  &  PUBLISHER  If  0 


JANUARY  LINAGE  CONTINUES  UPWARD  TREND  WITH  GAIN  OF  5.8% 


By  ROBERT  U.  BROWN 

THE  FULL  EFFECT  of  six  months  of  govern¬ 
ment  spending  on  the  defense  program  at  last 
began  to  appear  in  newspaper  linage  in  January 
which  showed  a  5J&%  gain  in  total  newspaper 
advertising  over  the  same  month  in  1940.  January 
also  rose  to  lOld  on  the  Editor  &  Publisher  Index, 
the  average  for  the  month  for  the  last  five  months, 
which  with  December’s  1003  is  the  only  time  the 
Index  has  risen  above  100  since  May,  1940. 

Every  classification  in  January  showed  a  gain 
except  automotive.  All  classifications  but  three 
were  ahead  on  the  Index. 

Business  indices  during  January  continued  to 
show  increased  activity.  Only  the  stock  market 
presented  an  unhealthy  picture  which  was  credited 
in  most  quarters  as  being  due  to  fear  of  war. 
Trading  in  stocks  on  the  New  York  Stock  Ex¬ 
change  for  January  dropped  to  the  smallest  for 
any  month  since  September,  1940,  and  it  was  also 
the  dullest  for  any  January  since  1919,  according 
to  a  New  York  Times  Index. 

However,  other  figures  show  a  brighter  picture. 
According  to  the  F.  W.  Dodge  Corporation,  con¬ 
struction  in  the  37  states  east  of  the  Rocky  Moun¬ 
tains  continued  at  a  high  level  of  activity  and  total 
valuation  of  contracts  awarded  showed  the  best 
January  since  1930  and  55%  greater  than  Janu¬ 
ary,  1940. 

The  survey  figures  of  Brooke,  Smith,  French  & 
Dorrance,  Inc.,  show  January  business  gains  in 
122  of  the  147  trading  areas  in  the  United  States. 

The  Federal  Reserve  Board’s  seasonally  ad¬ 
justed  index  of  department  store  sales  remained 
unchanged  in  January,  staying  at  101,  the  same  as 
December,  as  compared  with  92  for  January,  1940. 
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Sales  for  the  four  weeks’  period  ended  Feb.  1  were 
11%  higher  than  for  the  similar  period  in  1940. 

Sales  of  leading  mail  order  and  chain  store 
companies  showed  an  average  increase  of  123% 
in  January  over  the  same  month  last  year. 

Newspaper  linage  gains  in  January  probably 
reflect  the  action  of  national  advertisers  in  enlarg¬ 
ing  their  appropriations  for  1941  to  capitalize  on 
the  increased  flow  of  dollars  because  of  govern¬ 
ment  spending.  Because  of  this  the  general  ad¬ 
vertising  classification  shows  a  .9%  gain  for  the 
month,  the  first  gain  in  this  class  since  May,  1940. 
However,  this  classification  has  a  long  way  to  go 
towards  making  a  complete  comeback  as  it  still 
stands  away  down  on  the  Index  at  81. 

Automotive  registered  the  only  loss  for  the 
month,  a  5%  decline,  but  managed  to  be  at  1023 
on  the  Index,  which  shows  that  automotive  linage 
was  nevertheless  better  as  an  average  in  January 
than  in  previous  years. 

Display  showed  a  4J.%  gain  for  the  month  but 


1940  %of  E4p| 

Linage  1940  Indo  ’ 


NEWSPAPER  LINAGE— 52  CITIES 

(I'ompiled  by  EDITOR  &  I>1  BLISHER  from  Media  Re«or4 
Meaearenienta) 

1941 
Linage 

Total  Advertising 

lanuajy  .  93.171,165  88,033,264  105.8  lOiil 

December  '40-’39. ...  122,785,563  1 18,102,824  104.0  loo'i  I 

Display  Only  ’  I 

January  .  71,817,723  68,958,106  104  1  og,  | 

December  ’40-’39 -  100,867,908  97,857,017  103  1  loo,  I 

Classified  ^ 

January  .  21,353,442  19.075,158  111.9  im 

21.917,655  20,245,807  108.3  125^  f 


January  . 

December  ’40-’39 
Retail 

January  .  53,315,163  50,392,796  105.8  lOJi 

December  MO-’IO...  81,451,98  3  78,5  5  5,0  1  9  1  03.7  1025 

Department  Store  ’ 

January  .  22,130,487  21,190,310 

December  ’40-’39...  33,671,219  32,386,491 


General 

January  . 

December  ’40-’39. . 

Autcmotive 

January  . 

December  ’40-’39.. 

Financial 

January  .  2,295,490 

December  ’40-’39...  1,742.475 


104.4  104J 
104.0  95.7 


12.544,424  12.433,098  100.9 

13,549,270  14,182,657  95.5 


81.0 

87.0 


3.662.646 

4.124.180 


,3,8  5  3,9  1  0  95.0  102.3 
3,482,248  118.4  108.0 


2,278,302  100.8 
1,637,093  106.4 


94.0 

99.9 


was  off  slightly  on  the  Index  at  98.4;  classified 
continued  to  show  remarkable  advances  with  a 
gain  of  11.9%  for  the  month  with  an  Index  show¬ 
ing  of  111.5;  retail  was  ahead  5.8%  and  at  1031 
on  the  Index;  department  store  was  up  4.4%  and 
at  104.9  on  the  Index;  and  financial  also  showed  a 
gain  of  .8%  with  a  94  position  on  the  Index. 

These  records  are  all  based  on  Media  Recordi 
figures  for  52  cities. 

Magazine  advertising  did  not  fare  as  well  at 
newspaper  linage.  Women’s  magazines  had  a  de¬ 
crease  in  pages  of  advertising  of  4%  with  572 
pages  compared  to  594.  This  represented  a  6% 
decrease  in  revenue. 

General  magazines  were  off  8%  with  475  pages 
compared  to  516,  or  a  3%  decrease  in  revenue. 

Special  magazines  showed  a  gain  of  2%  in  vol¬ 
ume  with  313  pages  compared  to  308  pages  whid 
represents  a  5%  increase  in  revenue. 

Weeklies,  semi-monthlies,  Simday  magazint 
sections  and  newspaper  weeklies  were  oil  k 
volume  4%,  1,360  pages  compared  to  1,418,  whid 
was  a  3%  gain  in  revenue. 

National  farm  papers  had  a  loss  of  2%  with  224 
pages  compared  to  228,  which  was  approximate!; 
the  same  in  revenue. 

These  figures  are  those  of  Publishers’  Informa¬ 
tion  Bureau. 

Radio  figures  for  January  are  not  complete 
Mutual  announced  its  billings  were  $505,231  or  i 
gain  of  59%  over  January,  1940.  NBC  and  CBS 
announce  they  will  no  longer  make  public  their 
billings.  All  data  on  that  subject  will  be  turned 
over  by  them  to  the  National  Association  of 
Broadcasters  which  is  expected  to  release  reports 
in  terms  of  broadcast  units  rather  than  dollars. 
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N.  E.  Executives 
Award  Prizes 
For  Ad  Campaigns 

Boston,  Feb.  11 — Winners  of  the 
first  annual  newspaper  advertising 
campaign  contest  were  selected  at  the 
winter  meeting  of  the  N.  E.  Newspa¬ 
per  Advertising  Ebcecutives  Associa¬ 
tion  here  today  in  the  Parker  House; 
and  a  feature  of  the  luncheon  session 
was  a  success  story  of  the  sustained 
newspaper  campaign  for  Rumford 
baking  powder. 

At  the  invitation  of  the  association, 
several  papers  in  three  divisions  sub¬ 
mitted  outstanding  campaigns  for 
specific  products  or  institutions.  'Die 
advertisements  were,  imder  the  rules, 
at  least  three  inches  each,  and  each 
campaign  had  a  continuity  of  at  least 
13  insertions.  The  three  classes  were 
(A)  for  papers  in  communities  of  less 
than  25,000  population,  (B)  between 
25,000  and  75,000,  and  (C)  more  than 
75,000. 

Merit  was  judged  on  four  points: 
(1)  originality,  (2)  salability,  i.e.. 


adaptability  to  other  newspapers  and 
communities,  (3)  continuity  and  (4) 
results.  Two  prizes  were  awarded  in 
each  division,  with  awards  of  $25  and 
$10,  respectively  for  first  and  second 
prizes  in  each,  going  to  the  advertis¬ 
ing  salesmen  who  directed  the  cam¬ 
paigns.  Each  first-prize  winning 
newspaper  will  receive  an  appropriate 
plaque  or  cup  from  the  Nfi^AE,  and 
the  winning  ad  executive  will  retain 
possession  of  his  plaque  until  next 
year’s  contest.  If  he  wins  the  honor 
emblem  two  years  nmning,  he  retains 
permanent  possession  of  it 

These  were  the  prize  winners: 

Class  A:  Ansonia  (Conn.)  Evening 
Sentinel,  campaign  for  “Hull”  beer 
and  ale,  handled  by  James  J.  McKeon, 
first  prize;  Milford  (Mass.)  News,  bus 
company  campaign,  directed  by  Wil¬ 
liam  F.  Wright  second  prize. 

Class  B.  Lewiston  (Me.)  Sun- Jour¬ 
nal,  used  car  campaign,  Ralph  Whit- 
tum,  first  prize;  Lewiston  Sim-Joumal, 
James  W.  Oliver,  used  car  campaign, 
second  prize. 

Class  C:  Worcester  (Mass.)  Tcle- 
gram-Gazette,  H.  V.  Manzer,  YMCA 
campaign,  fust  prize;  and  Hartford 
(Conn.)  Courant,  new  homes  cam¬ 


paign,  executed  by  advertising  depart¬ 
ment,  second  prize. 

Judges  of  the  contest  were  Henry 
M.  Healy  of  the  Holyoke  (Mass.) 
Transcript-Telegram  and  vice-presi¬ 
dent  of  NENAE;  William  J.  Breen, 
H.  B.  Humphrey  Co.;  and  Maxwell 
Fox,  Editor  &  Publisher  correspondent 
in  Boston. 

Mr.  Breen  was  also  the  luncheon 
speaker  and  he  outlined  the  compre¬ 
hensive  planning  that  his  agency  de¬ 
voted  to  the  Rumford  baking  powder 
account  when  it  was  placed  in  their 
hands  last  year. 

While  the  Rumford  company  had 
been  using  magazines  for  years,  Breen 
concluded  from  his  research  that 
newspapers  were  needed  to  hit  specific 
markets  they  wanted  covered.  Much 
of  the  magazine  power  was  wasted, 
he  explained,  because  the  company 
had  distribution  in  only  scattered  spots 
covered  by  this  type  of  circulation; 
and  in  markets  where  Rumford  want¬ 
ed  to  focus  its  selling  campaign  news¬ 
papers  offered  much  more  coverage. 

The  campaign  has  run  consistently 
in  newspapers  since  last  fall,  and 
Rumford’s  sales  for  the  final  quar¬ 


ter  of  1940  were  6%  ahead  of  the  saint 
quarter,  previous  year. 

At  the  morning  business  session,  i 
show  of  hands  indicated  that  about 
25%  of  the  papers  represented  had 
raised  local  advertising  rates  during 
the  past  year,  and  that  these  had 
experienced  a  slight  lessening  of  vol¬ 
ume  but  a  beneficial  gain  in  revoiut. 
Some  ad  managers  reported  that  mer¬ 
chants  in  their  communities  expressed 
preference  for  increased  ad  rata 
rather  than  circulation  rates  when 
confronted  with  this  question. 
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Several  New  England  papers  gained 
xtra  ad  volume  by  suggesting  to 
nakers  of  such  prc^ucts  as  MiW  [jJ}jg| 
nd  Vick’s  that  they  run  special  timw 
opy  relating  to  the  grippe  epidei^  Coluj 
The  response  was  quick,  they  reported, 
irhen  these  companies  received  wires  He  Q 


tearsheets  from  the  newspapenijg  ^ 
[escribing  the  seriousness  of  the  comT 


lunity  ailment. 

Anthony  Glavin,  director,  N  Jl.  Nev^ 
lapers  Advertising 


earn 


_ _  Bureau,  spob 

iriefly  and  described  some  of  the  at- 
empts  of  magazines  to  “localize”  theff 
dvertising,  through  direct-mail  and 
window  di^lay  follow-ups. 
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“A  Mr.  Qitigly  is  mi i ting  to  scv  you  about  the  oil  contract.  There's 
a  Boanl  of  Directors'  meeting  at  four.  Your  n  ife  phoneA—and  here 
are  the  figures  on  adrei^ising  carried  lyy  Philadelphia  nenspapers' 


:  From  time  to  time  figures  on  the  amount  of 
advertising  carried  by  Philadelphia  newspapers  are 
published  for  the  information  of  business  men 
uraed  interested  in  the  Philadelphia  market, 
eport  Evening  Bulletin  believes  that  such  figures 
oUais  are  useful  to  the  advertiser  when  their  publication  is 

_ accompanied  by  enough  facts  to  enable  an  advertiser 

;  sama  0  ^ake  sound  comparisons  and  conclusions. 

Publication  of  seven-day  figures  of  a  newspaper 
’'atom  ‘hat  publishes  a  Sunday  edition  and  comparing  them 
duS  six-day  figures  of  another  newspaper  that 

does  not  publish  a  Sunday  edition,  without  clearly 
iveiut.  bating  the  basis  of  comparison,  is  confusing  to 
advertisers. 

The  Philadelphia  Evening  Bulletin  is  a  six-day 
liewspaper.  It  publishes  no  Sunday  edition.  The  figures 
'n  volume  of  advertising  carried  by  The  Bulletin  and 
tther  Philadelphia  newspapers  and  given  in  the  next 
ti)lumn  clearly  state  the  basis  of  comparison  so  that 
wire*  "€  advertiser  can  determine  for  himself  on  what  basis 
Wants  to  make  his  evaluation  of  total  advertising 
carried  by  Philadelphia  newspapers. 


Total  Advertising  Linage  of  all 
Philadelphia  newspapers  for  12  months  1940: 


Source 

Media  Records 


Total  Advertising 
including  Display 
and  Classilied 


Bulletin  Leadership  in 
Advertising  Linage  Over 
Other  Newspapers 


Bulletin  (E)  6  days  12,632,688  nines 
Inquirer (M)  6  days  10,131,470  Lines  2,501,218  Lines 
Ledger  (E)  fi  days  8,695,879  Lines  3,936,809  Lines 
Inquirer  (S)  Su„d.,  6.237,610  Lin., 

Record  (M)  «  day.  6,162,124  Lin..  6,470,564  Lin<n. 
Record  (S)  Snnd.,  3,870,851  Lin.,  mZ 

News  (T)  fi  days  3,227,127  Lines  9,405,561  Lines 


(E)  Eve.,  6  days  (M)  Morn.,  6  days  (S)  Sunday  (T)  Tabloid,  6  days 

Here’s  a  suggestion  to  advertisers.  When  newspaper  figures 
are  published  that  do  not  provide  you  with  a  clear  basis  of 
comparison  just  go  to  your  advertising  agency  space  buyer 
or  your  advertising  manager  and  say  “Get  me  the  facts, 
all  the  facts  about  these  newspapers.”  These  men,  whose 
business  it  is  to  know  all  the  essential  facts  about  newspapers, 
have  access  to  such  reliable  reports  as  Media  Records  for  facts 
on  advertising  volume  and  to  the  Audit  Bureau  of  Circulations 
report  on  any  newspaper’s  circulation,  how  it  is  obtained,  etc. 
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“Sweeney”  Returns  to 
New  York  Daily  News 

By  T.  S.  mVIN 

SWEENEY’S  BACK!  Back  on  the  orders  for  ship-building,  battleship 
job  selling  advertising  into  the  steel,  etc.” 

New  York  News.  Back  on  the  job  To  meet  this  situation  (about  which 
with  the  slogan  that  made  him  fa-  Mr.  Martineau  seems  just  a  whiff 
mous.  the  slogan  that  will  forever  too  sensitive)  the  Commercial  Appeal 
brighten  the  confused  pages  of  news-  is  currently  sending  out  another  fold- 
paper  promotion  history,  the  slogan  er  quite  as  good  as  the  one  on  maga- 
that  will  forever  remain  a  monument  zine  coverage.  Using  a  fine  pictorial 
in  tribute  to  the  genius  of  Leo  Me-  spread,  with  the  captions  telling  the 
Givena.  story,  the  folder  shows  that,  defense 

Sweeney’s  some  older  now,  but  as  or  no — and  Memphis  does  have  some 
we  meet  him  again  on  the  pages  of  defense  business — Memphis  is  doing 
the  trade  papers  and  in  the  News  fine, 
promotion  he  seems  to  have  lost  none 
of  his  punch  and  very  little  of  his  More  Nuggets 
charm.  S>^ney  first  came  on  the  ..j  qoT  a  tremendous  kick  out  of 
scene  m  1922  when  I^o  McGiyena,  editorial  about  the  ‘Brag  Sea- 

promotion  manager  of  Ae  then  strug- 

gling  tabloid,  ^  auncl^  him  on  his  ^ion  manager  of  the  San  Francisco 
career.  The  Tell  it  to  Sweeney  Call-Bulletin.  ‘T  certainly  agree  with 
campaign  which  McGivena  wrote  re-  you,  but  it  is  an  unfortunate  fact 
mams  the  classic  of  newspaper  pro-  that  much  space  is  still  bought  on 
motion.  Nobody  has  yet  come  even  comparative  circulation  and  linage 
close  to  it.  Proof  of  its  power  is  Ae  figures.  Because  of  this,  publications 
fact  that  now,  18  years  later,  when  must  necessarily  use  it  as  a  selling 
the  News  has  grown  to  gigantic  pro-  tool. 


portions — the  largest  circulation  in 


“Having  a  natural  abhorrence  of 


the  country  and  one  of  the  greatest  ,  aux.uxxcx.x..  ux 

1  r  j  -I-  •  -  iu  “rr  11  statistics,  as  such,  in  direct  mail, 

voltes  of  advertismg-the  Tell  t  ^ 

to  Sw^ey  story  is  still  basic  in  its  j  something  which 

,  t,  iu  iu  ixT  would  not  only  transmit  our  brag,  but 

We  don  t  know  whether  the  News  further  dramatize  our  selling 

mtenik  to  keep  Sweeney  on  the  job  jj^e-The  NUGGET  Paper  in  a 

or  whetoer  they  plan  to  send  him  qoLDEN  Market, 
back  mto  retirement  after  this  brief 

reappearance.  Our  own  advice  would  You  can  well  imagine  there  were 
be  to  keep  Sweeney  on  the  payroll  f  1°*  of  production  problems  on  this, 
just  as  long  as  there  is  any  life  in  the  out  it  has  been  worth  it,  because  we 
old  boy  at  all— and  that  promises  to  have  already  received  a  great  deal 
be  a  long,  long  time.  Howard  Roper,  of  favorable  comment, 
who  succeeded  McGivena  as  promo-  What  Brother  Smith  figured  out 
tion  manager,  is  to  be  congratulated  hangs  on  the  wall  before  us,  where 
for  thus  carrying  on  his  splendid  we  intend  to  keep  it  as  an  example 
work.  of  the  kind  of  promotion  a  newspaper 

can  do  when  it  sets  its  mind  to  it — 
Memphis  Talks  Up  unusual  and  memorable  promotion. 

PIERRE  MARTINEAU,  advertising  It’s  a  weathered  sheet  of  parchment 
promotion  manager  of  the  Memphis  tacked  to  a  weather-beaten  shingle. 
(Tenn.)  Commercial  Appeal,  reports  •I'^t  to  glance  at  it  is  to  be  carried 
a  problem  which  you  all  have  prob-  back  to  the  early  days  of  California 
ably  met.  “We  keep  encountering  in-  when  all  a  man  needed  to  make  a 
stances,”  he  writes,  “where  a  local  million  was  a  pick  and  a  shovel,  a 
merchant  is  all  hopped  up  about  some  good  claim  and  a  stout  pair  of  should- 
magazine  campaign,  and  from  some-  to  work  it. 

where  he  usually  has  fantastic  no-  “CLAIM  NOTICE”  is  what  the 
tions  of  magazine  coverage.”  It’s  a  parchment  says — and  the  claim  is  the 
problem  you  may  well  expiect  to  meet  Call-Bulletin’s  to  being  first  in  a 
one  of  these  days  in  another  direc-  number  of  important  advertising 

tion — from  radio  as  that  medium  de-  classifications.  It’s  as  fine  a  piece  of 
velops  locally  as  well  as  nationally.  “brag”  promotion  as  we  have  ever 

Mr.  Martineau,  as  part  of  his  pro-  seen.  To  your  other  “favorable  corn- 
gram  of  keeping  local  wholesalers,  ments.”  Brother  Smith,  please  add 

distributors  and  retailers  sold  on  ours, 
newspaper  advertising  and  coverage,  n  ■  i— — 
has  just  put  out  a  folder  which  we 

think  takes  care  of  the  magazine  im  i  oqq  IIOIOTI 

coverage  problem  in  Memphis  quite  IVOV  ailtl  IV-i'U  1116 

neatly.  He  has  simply  taken  the  Mem-  Vindicator  was  second 
phis  coverage  of  leading  national 

magazines  and  compared  them — by  in  Retail  and  Total 

families  and  percentages — with  the  rk*  i  i  •  • 

coverage  provided  by  his  papers.  It  Ulsplay  advertising; 

makes  a  wonderful  story.  The  among  all  Ohio  news- 

zines  don  t  even  come  close.  You 

can’t  catch  the  big  fish  with  a  min-  papers. 

now  net!”  is  a  fine  job.  written  to  the 

point,  and  well  designed. 

Defense  has  also  been  giving  Mr. 

Martineau  a  problem  recently.  “Cer-  "  1  ill  I IM  wl.l  i  w  1 1 

tain  business  magazines,”  he  says, 

“have  so  over-emphasized  the  figures 
on  national  defense  spending  as  to  ▼ 

leave  the  impression  that  any  city 

without  these  fabulous  defense  orders  KELLY-SMITH  CO. 

is  bad  off.  These  statistics  on  defense  N.itionai  RepresontativeR 

spending  fail  to  take  into  considera-  New  York  Philadelphia  Atlanta 

tion  that  the  industries  in  many  cities  Chicago  Kansas  City 

are  not  logically  suited  to  receive  _ ^ _  — 


Bulletin  Boys 

LOUIS  LIVINGSTON,  circulation 

promotion  manager  of  the  Phila¬ 
delphia  Evening  Bulletin,  sends  us  a 
note  about  a  carrier  boy  event  they 
staged  several  weeks  ago  that  sounds 
to  us  like  a  winner.  The  Bulletin 
took  550  boys  on  a  special  train  to 
Washington  for  the  inauguration.  The 
boys  were  all  regular  Bulletin  car¬ 
riers  and  the  one-day  holiday  in 
Washington  was  their  reward  for  get¬ 
ting  five  new  subscribers  each.  In 
addition  to  seeing  history  made,  the 
boys  were  taken  through  the  FBI  and 
each  received  an  autographed  pic¬ 
ture  of  J.  Edgar  Hoover.  The  event, 
which  was  handled  by  Howard  S. 
Stodghill,  business  manager  and  di¬ 
rector  of  circulation,  was  fully  re¬ 
ported  in  the  Bulletin’s  columns  and 
given  a  full  page  spread  of  pictures — 
making  a  fine  institutional  promotion. 

SNAPP  AWARD  DEADLINE 

The  deadline  for  entries  in  the  an¬ 
nual  Josephine  Snapp  Award  contest 
to  select  the  woman  who  has  per¬ 
formed  the  greatest  service  to  adver¬ 
tising  during  1940,  has  been  set  for 
April  5,  it  was  announced  this  week 
by  Miss  May  Flaunt,  Christion  Sci¬ 
ence  Monitor,  committee  chairman. 

WISCONSIN  MEETING 

The  Wisconsin  Press  Association’s 
annual  convention  will  be  held  April 
3,  4  and  5  in  Madison. 


Spectacular  Results 
Assure  More  Wine  Ads 

Berkeley,  Calif.,  Feb.  12— Extensiot 
of  the  California  Wine  Industry’s  aj. 
vertising  sales  promotion  campaign 
for  a  second  three-year  period  seens 
virtually  assured.  Such  a  move  would 
entail  expenditure  of  more  than  tb 
$2,000,000  earmarked  for  the  thr« 
years  ending  next  Oct.  24. 

Fifty  representatives  of  the  indiu- 
try  unanimously  approved  such  an 
extension  in  a  public  hearing  held 
Tuesday  at  Sacramento.  Technical 
amendments  to  the  state  marketing 
act  also  were  considered. 

Signed  assents  from  65%  of  both  the 
number  and  volume  of  wine  pro¬ 
ducers  or  75%  of  the  volume  pro- 
ducers  must  be  obtained  and  then 
must  be  approved  by  the  State  De¬ 
partment  of  Agriculture  for  nffioja] 
sanction  of  the  prolonged  extension 
of  the  act,  enthusiasm  over  the  suc¬ 
cess  of  the  wine  advisory  board’s  pro¬ 
gram  to  date  and  the  representative 
attendance  at  the  hearing  forecast 
approval  of  the  expansion. 

Harry  Caddow,  board  manager,  re¬ 
ported  “sales  of  California  wine  have 
increased  in  spectacular  fashion’ 
since  the  advertising  began.  The 
1940  percentage  gain  over  1939  was 
17.24%. 

Actual  advertising,  which  is  handled 
by  J.  Walter  Thompson,  did  not  be¬ 
gin  imtil  the  spring  of  1939. 


For  the  first  time  in  history.  London's  famous  Bobbies 
are  to  carry  revolvers  —  made  in  Worcester,  Massa¬ 
chusetts  by  the  Harrington  &  Richardson  Arms  Co. 
which  has  been  commissioned  to  provide  25,000  typical 
American  “six-shooters"  for  the  London  police. 

Already  on  16-hour  basis,  with  some  depts. 
working  24  hours  a  day.  this  busy  plant  is 
one  of  1083  Worcester  Area  factories  paying 
$2,000,000  weekly  to  88.000  workers.  Work 
and  wages  mount  as  national  defense  orders 
pour  in,  and  Worcester's  buying  power  in¬ 
creases  every  week. 

This  rich  and  active  market,  in  the  heart  of  industrial 
New  England  is  covered  by  The  Telegram-Gazette 
alone.  Circulation  more  than  127.000  average  net 
paid  doily.  Population:  City  195.311.  City  and  Retail 
Zone  433.287. 

THE  TELEGRAM-GAZETTE 

Woicesteii  Nassachnsetts 

GEORGE  F.  BOOTH.  Publisher 

Paul  Block  and  Associates,  National  Representatives 


SUNDAY? 


Onjvhi^  day  does  advertising  produce  best? 


Is  your  advrrlisiuj'  tiincd  to  suit  the 
Imyiiifj;  hahits  of  your  pros|)eets?  Does 
it  Ht  into  tlie  selling  operation  «)f  your 
ilrjilers? 

You  c-aii  s<-lie»lule  your  a«lvertisiiijj  to 
tiike  iiiuxlnnini  (ulrantaijr  of  sales  oppor¬ 
tunities  in  (’hiea}i»)  when  you  advertise 
iti  the  ('lueayo  Trihune.  It  enables  you 
to  eapitali/,e  every  favorable  factor  of 
diiy  and  date. 

Kvkuv  may  ok  tiik  wkkk,  net 
iKiid  total  circulation  of  the  Tribune  is  in 
ex(rss  of  l.ttOO.tHHt.  On  wi‘«‘kdays,  this  is 
from  oK.>,(NM)  to  (»40.(t00  more  than  de¬ 
livered  by  other  ('hiea;jo  daily  m*ws- 
pa|)ers.  .Vml  (m  Sundays  it  is  from 
to  StMt.tMtO  more  than  delivere<i 
hy  other  (diiea;;o  Sunday  newspa|M‘rs. 

Ri>:ht  in  ('hiea^«>and  sidmrbs.Trilmne 
net  paid  <‘ireulation  on  weekdays  is 


4o0,()()0  greater  than  delivered  by  other 
(’hieano  daily  newspap»*rs  more  than 
any  two  other  (’hicayo  daily  newspa|M*rs 
combined.  On  Sumlays,  it  is  from 
(MM)  to  47.),(H)P  more  than  delivered  by- 
other  Sunday-  newspa|H*rs  more  than 
the  other  two  ('hiea^o  Sunday  news- 
pa|M‘rs  <-onibine<i. 

The  'rribune  is  the  only  m*wspa|M*r 
with  eireiilation  volume  <‘(piivalent  to 
majoritij  vinertiijv  of  all  families  In  the 
city  and  suburbs. 

.\nd  in  addition,  of  eoiirst*.  theTribune 
reaches  hundrt-ds  of  thousamis  of  other 
pros|H*<-ts  in  the  rich  a<ijaeent  territory. 

Kvkuv  day  ok  tiik  wkkk, 
this  assured  <*on.stant  audience  for  ad¬ 
vertised  ^(mmIs  and  servie«*s  of  «-v»‘ry  kind 
reass«Mnbles  in  voluntary  session  with 
the  Tribune  to  p*t  its  news,  entertaining 


features  .  .  .  aiul  buying  ideas. 

This  /r/Vudb/  nmtart,  day  in  and  day 
out,  creates  and  perjiet nates  the  k pedal 
relatiinishi p  between  rea«lers  and  the 
Tribune  whi«-h  produ<-es  the  (jreafer  re- 
tiiniK  for  Tribune  ailvertisers. 

Heeaiise  the  Tribune  is  the  medium  on  SELLS 
which  the  men  and  women  of  this  ^reat  MORE 
market  are  aeeiistomed  to  base  their  TO  WOt^EM 
bnyinj;,  retailers,  whether  they  sell  to 
men  or  to  women,  place  more  of  their 
binl^ets  for  a<lvertisin^  in  the  Tribune 
than  ill  any  other  ('hu-afio  newspafier. 

No  M  ATTKU  OV  WHAT  DAY  yOU 
prefer  to  advertise,  you  can  sell  more  in 
(’hieaf'o  by  building  your  advertising  J  \ 
program  around  the  Tribune  whose  /  \ 

s«'\ «*ii-days-a-week  enstoim-rs  are-  jptur 
best  prnxpert.s.  Rates  jH*r  eireu-  tvERY  OAY  OF 

lation  are  among  the  lowest  in  America.  THE  WEEK 


Areidfic  net  pin'd  iolal  ci rciilation 
note  nrer  IJKKtJHKt 
<.'reni  daij  of  the  trrcl: 


CHICAGO  TRIBUNE 

THE  WORLDS  GREATEST  NEWSPAPER 


Bart  B.  Howard 
Dies  at  69 
In  St.  Louis 


Willkie  "Show" 
Taxes  Senate 
Press  Facilities 


The  system  made  it  possible  to  han¬ 
dle  the  copy  only  10  minutes  behind 
its  oral  presentation  at  the  hearii^  I 
The  official  transcript,  available  to 
the  press,  ran  more  than  an  hour  be¬ 
hind. 

Editing,  which  was  largely  a  mattv 
I-,  of  reduction  by  way  of  striking  out 
e-  repetitious  passages,  was  executed  h 
the  Senate  OfBce  Building. 

•ss  The  Associated  Press  assigned  five 
n_  of  its  topflight  staff  members  to  fli* 
at  story.  Sent  out  was  the  complete 
e-  text,  a  nmning  story,  highlights  and 
approximately  2,000  words  of  ques- 
tion-and-answer. 

p- 

gn  No  less  than  a  dozen  International 
ic.  News  Service  staff  members  worked 
m.  on  the  Willkie  story  at  some  stage, 
o-  not  including  rewrite  and  dictation 
for  forces  in  the  bureau.  At  the  hearing 
lat  room,  five  staff  members  were  on 


Bart  B.  Howard 


FORT  MITCHELL 


FORT  THOMAS 


SOCTHGATE 


Improve  your  comic 
section  now  by  adding 
“Captain  Easy,"  the 
rollicking,  colorful  ad¬ 
venture  page  by  Roy 
Crane.  Shall  we  send 
proofs? 


The  Ross  Federal  Research  Corporation  recently  talked  to 
more  than  4^}  of  ALL  families  living  in  Fort  Mitchell,  Park 
Hills,  Fort  Thomas  and  Southgate,  Kentucky. 


Asked  “In  what  ONE  Cincinnati  newspaper  do  you  pay  the 
most  attention  to  advertising?”  .  .  .  56'^  of  those  who  ex¬ 
pressed  a  definite  preference  for  ONE  paper  said  “Tlmes- 
Star,”  as  compared  with  only  18%  for  the  other  evening 
paper,  20%  for  the  Sunday  and  6%  for  the  morning  paper. 

MORE  EVIDENCE  that  the  Times-Star’s  LARGEST  daiiy 
circulation  in  the  rich,  $300,000,000  Cincinnati  Trading  Area 
blankets  able-to-buy  families  with  greatest  selling  efficiency. 

Part  of  .  detailfd  itudy  roffrinn  a  total  of  5/t  ifftioni  of  Mttro- 
politan  Cinrinnati.  avadabU  to  adtvrtis,’rs  FREE  upon  requtst. 


HL'LBERT  TAFT.  President  and  Editor-in-Chief 
Owners  and  Operators  of  Radio  Station  WKRC 
NEW  YORK:  Martin  U  Marsh  CHICAGO:  Kcllocc  M.  Patterson 

60  East  Forty-second  Street.  333  Norik  Micniran  Avenue. 
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A  BILLION  DOLLARS  FOR  PHILADELPHIA 

"Arsenal  of  America" 


Now  that  armament  has  become 
America’s  greatest  industry,  cer¬ 
tain  markets  stand  out.  Never 
before  in  Philadelphia’s  history 
has  such  a  torrent  of  new  busi¬ 
ness  flowed  into  mills  and  facto¬ 


ries  in  so  short  a  time.  National 
Defense  Advisory  Commission 
awards  for  the  Philadelphia  Dis¬ 
trict  already  total  $1,420,0(X),000. 
Follow  armament  smoke  stacks 
for  expanding  consumer  income. 


FIRST  IN  PHILADELPHIA 

for  seven  consecutive  years 

In  1940,  The  Inquirer  published  16,369,080 
lines  of  advertising— 30%  more  linage  than 
"Phe  Bulletin,  63%  more  linage  than  The 
Record,  88%  more  linage  than  the  Evening 
Ledger.  Every  city  has  a  FIRST  newspaper. 
In  Philadelphia,  the  FIRST  newspaper— 
without  question  is— The  Inquirer. 

DAILY  circulation  exceeds  400,000 
SUNDAY  circulation  exceeds  1,000,000 
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Guild  Claims 
"Lockout" 

In  Chicago 

Urges  Labor  to  Put 
Herald-American 
On  Uniair  list 

Claiming  a  “lockout.”  members  of 
the  Hearst  unit  for  the  Chicago 
Newspaper  Guild,  with  approval  of 
the  local  executive  board  and  ANG, 
are  informing  the  labor  movement 
of  the  alleged  unfairness  of  the  Chi¬ 
cago  Herald-American.  which  now 
has  AFL  clo.sed  shop  agreements  in 
the  editorial  and  commercial  depart¬ 
ments.  since  the  NLRB  decision 
designated  AFL  federal  locals  as  the 
collective  bargaining  agents  for  em¬ 
ployes  in  those  departments. 

Action  taken  by  the  Hearst  unit 
reads  as  follows: 

“The  Hearst  unit  of  the  Chicago 
Newspaper  Guild,  in  meeting  Feb.  6, 
declares  the  guild  has  been  locked 
(,ut  of  the  Chicago  Herald-American 
in  violation  of  a  strike  settlement 
contract  and  in  violation  of  the  Na¬ 
tional  Labor  Relations  Act.  There¬ 
fore,  it  places  the  Chicago  Herald- 
American  on  labor’s  unfair  list;  and 
urges  that  action  against  the  Chi¬ 
cago  Herald-American  be  pushed 
vigorously  in  the  labor  board.” 

Reinttatement  Demanded 

The  guild  now  demands  reinstate¬ 
ment  of  “a  reasonable  proportion” 
of  the  discharged  members  and  a 
cash  settlement  for  the  remainder 
In  conferences  with  the  management 
preceding  the  lockout  action,  guild 
representatives  only  sought  cash  set¬ 


tlement  on  the  grounds  that  the  old 
guild  contract,  voided  by  NLRB  de¬ 
cision  following  the  plant  election 
last  fall  won  by  the  AFL  unions,  did 
not  expire  until  Feb.  2. 

The  management  took  the  position 
that  it  had  obeyed  the  law  in  recog¬ 
nizing  the  AFL  unions  as  collective 
bargaining  agents,  pointing  out  it  had 
not  discharged  any  guild  members, 
taken  back  after  the  17-month  strike, 
until  after  the  labor  board  election. 
Of  the  115  strikers  who  returned  to 
work  last  April  27,  the  guild  charges 
that  90  were  discharged. 

Under  threat  of  strike  action,  the 
guild  asked  the  management  to  make 
a  cash  settlement,  covering  salaries 
of  those  discharged  up  to  Feb.  2,  in 
addition  to  severance  pay  already 
accepted  by  those  dismissed.  The 
management  had  discharged  about  70 
employes  in  the  editorial  and  com¬ 
mercial  departments,  early  this  year, 
in  order  to  reduce  staff  overload  and 
to  approximate  the  9-to-l  ratio  under 
the  AFL  closed  shop  contracts. 

Some  Now  with  AFL 

Of  the  70  discharged,  some  have 
alieady  joined  the  Chicago  Editorial 
Association  and  Newspaper  Commer¬ 
cial  Associates  and  others  have  ob¬ 
tained  employment  elsewhere,  it  was 
pointed  out  by  the  management. 
Assuming  there  might  be  “an  hon¬ 
est  difference  of  opinion”  regarding 
expiration  of  the  guild  contract,  in 
view  of  the  labor  board  decision, 
the  management  offered  to  pay  one- 
half  of  the  salaries  of  48  discharged 
guild  members  up  to  Feb.  2.  The 
offer  entailed  the  signing  of  waivers 
by  the  ANG,  CNG  and  the  individual 
guild  members.  The  guild  apoarently 
balked  at  such  stipulations  and  voted, 
instead,  to  declare  a  lockout. 

While  the  guild  is  now  demanding 


MOVING  MARKETS 
IN  ARMY  TRUCKS 


OKLAHOMA’S  FT.  SILL  BECOMES  CITY  OF  40,UUU 


The  Southwest  is  sending  its  draftees  and  guardsmen 
to  Oklahoma  to  augment  Fort  Sill’s  regular  complement  of 
7,500,  making  it  the  nation’s  fifth  largest  army  training  cen¬ 
ter.  The  Oklahoma  City  market  thus  receives  a  32,500-man 
buying  power  increase  .  .  .  presents  a  market  shift  that  sales 
effort  must  follow.  The  Oklahoman  and  Times  have  already 
recognized  this  movement’s  importance  .  .  .  have  established 
their  own  staff  newsmen  at  camp  for  complete  coverage  of  its 
activity  . . .  have  assured  the  camp  world  news  only  hours  off 
the  wires  through  their  own  Mistletoe  Express  service. 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 

Nationally  Represented  by  the  Katz  Agency,  Inc. 


reinstatement  of  “a  reasonable  pro¬ 
portion”  of  its  discharged  members, 
the  management  asserts  that  no  such 
demand  was  made  in  conferences 
prior  to  the  lockout  action.  A  cash 
settlement  was  the  principal  demand 
up  to  Feb.  6.  it  was  pointed  out,  and 
when  the  management  declined  to 
pay  other  than  one-half  of  the  salaries 
of  48  people  up  to  Feb.  2,  the  guild 
voted  a  lockout. 

Journal- American  Contract 

A  TWO-YEAR  contract  between  the 
Neuj  York  Journal- American  and 
the  Newspaper  Guild  of  New  York 
was  signed  Feb.  3  after  nearlj’  10 
months  of  negotiations.  Although  the 
contract  is  for  two  years,  a  clause 
permits  discussion  after  a  year  of 
salary  minimums  and  the  work-day 
and  the  work-week.  Either  party 
may  open  discussions  two  months 
prior  to  the  end  of  the  first  year 
through  written  notice.  A  war 
clause  guarantees  job  security  for 
employes  called  to  the  armed  serv¬ 
ices  for  one  year.  The  contract 
was  signed  by  T.  E.  J.  Crowley,  busi¬ 
ness  manager,  for  the  management, 
and  by  John  F.  Ryan,  local  guild 
organizer;  John  Hohenberg,  Journal- 
American  guild  unit  president,  and 
Dick  Neely,  guildsman.  for  the  union. 

Strike  Talked  in  New  York 

EFFORTS  were  being  made  this 
week  by  union  representatives  of 
other  crafts  employed  on  The  Jewish 
Day,  New  York  foreign -language 


newspaper,  to  mediate  the  situation 
brought  about  by  the  decision  of  the 
Newspaper  Guild  of  New  York  to 
call  a  strike  on  the  daily.  The  Guilds 
decision  to  strike  has  been  approved 
by  the  strike  committee  of  the  local 
guild  and  ratified  by  its  representa¬ 
tive  assembly. 

■ 

Providence  Dailies 
Hold  Photo  Exhibit 

For  the  ninth  year,  the  Providence 
Journal-Bulletin  recently  opened  their 
armual  Photo  Exhibit  in  the  Museum 
of  the  Rhode  Island  School  of  Design 

This  year’s  exhibit  consists  of  ap¬ 
proximately  100  pictures  representing 
the  cream  of  11  staff  cameramen  who 
annually  expose  some  15,000  negatives 
Each  picture  has  been  enlarged  to  16 
X  20  inches  and  mounted  on  a  24  x  30 
inch  mat,  carrying  a  printed  title  and 
cameraman’s  credit  line.  Following 
this  showing,  the  exhibit  goes  on  tour 
throughout  the  state.  Later  the  pic¬ 
tures  are  divided  into  lots  of  10  or  12 
prints  and  donated  to  public  schools. 

SUIT  DISMISSED 

Mobile,  Ala.,  Feb.  10 — Acting  on 
the  motion  of  the  plaintiff,  Albert  Mil¬ 
ler  &  Co.,  of  Chicago,  Judge  John 
McDuffie  of  federal  district  court  today 
had  dismissed  a  $250,000  libel  suit 
filed  against  Mobile  Daily  Newspapers. 
Inc.,  publishers  of  the  Press  and 
Register;  R.  B.  Chandler,  president  of 
the  company;  A.  A.  Corte  &  Sons,  of 
Loxley,  Ala. 


Just  Natural  Results 


The  \\  A.^H  1  )N  ST.\K  cunsisiemlv 

.serves  the  Xatittnal  ('ai)ital  as  a  dependable 
newspaper  it  enjoys  a  I..\RGER  circulatioir 
in  Washinfrton  and  Suburbs  than  any  nmrn- 
iiifj.  evening  or  Sunday  ne\vspa])er — 

Growing  as  Washington  grows - it  is 

circulation  of  the  highest  value — 74% 
being  delivered  by  STAR  carrier 
service  DIRECTLY  INTO  THE 
HOMES  Evening  and  Sunday. 


of  this  definitely  e.\i)ressed  reader  ])re{ereiice 
THE  STAR  for  9  years  has  carried  the 
greatest  volume  of  Advertising  of  any  news¬ 
paper  in  the  country. 

1940  —  23 ,8  0  4,53  I  Lines 

Which  is  9,338,685  lines  MORE  than 
the  second  local  newspaper,  and  a 
gain  of  673,846  lines  over  The  Star’s 
1939  record. 


THE  ST.\R  is  thoroughly  read — for  news  • 
features  •  advertising  •  is  what  makes  it 
the  ‘‘MUST”  advertising  medium  to  cover 
the  Washington  Market  thoroughly. 


®:i)e  Cbenins  ^tar 


With  Sunday  Morning  Edition 


New  York  Office 
DAN  A.  CARROLL 
110  E.  42nd  St. 


Chicaio  Offict 
J.  E.  Lun 
Tribune  Tower 


WASHINGTON,  D.  C. 
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The|Bureau  off  Advertising 

AMERICAN  NEWSPAPER  PUBLISHERS  ASSOCIATION 


Consistent  Advertising  Wins 
Consistent  Gains  for  Wiison  &  Co. 


Clonipctitioii  is  acute  in  the  meal  iiuluslry,  but  all  pack¬ 
ers  are  in  accortl  on  one  subject:  f)(’()j)le  don't  eat 
enough  meat.  Since  the  turn  ol  the  century,  annual 
U.  S.  meat  consumption  has  tleclinetl  20  })oun(ls  pet- 
capita.  It  takes  aggressive  advertising  to  make  sales 
gains  against  an  industry  trend,  and  Wilson  (io., 
a  leading  packer,  is  doing  that  kind  of  advertising  .  .  . 


problem: 

Wilson’s  sales  problems  are  complicated  by  multiple 
products,  multiple  markets,  and  wide  variatiotis  in 
climate  and  tastes  in  dillerent  parts  of  the  country. 
I'o  advertise  the  right  product  at  the  right  time  in  the 
right  place  recpiires  a  national  medium  which  can  be 
Ilexibly  adapted  to  local  conditions  everywhere. 


method: 

Since  October.  'Vil''<>n  has  |)lacecl  270-line,  single- 

column  ads  once  a  week  in  12b  newspapers  through¬ 
out  the  country.  Entitled  “Wilson’s  Weekly  .Memo  by 
(ieorge  Rector."  each  ad  lealures  various  W'ilson  prod¬ 
ucts  in  original  recipes  by  the  lamed  restaurateur. 
These  ads  are  supplemented  from  time  to  time  by 
larger  space  up  to  a  full  page.  Wilson  {ylaces  over 
7'kii  ‘hs  eonsinner  advertising  in  )iexvsj)al)er  space, 
through  the  I’nited  States  Advertising  Corporation. 


results: 

Despite  a  decline  in  per  capita  consumption  for  the 
meat  industrc  as  a  whole,  Wilson’s  volume  is  gain¬ 
ing  steadily,  and  1940  was  its  best  year  since 
(The  firm’s  annual  report,  recently  issued,  shows  con¬ 
solidated  net  income  of  S3,r)24,r).|5  .  .  .  up  13%  over 
the  previous  fiscal  year.)  .\ccording  to  .Advertisiug  .Man¬ 
ager  Don  Smith,  “Steady,  week-afler-week  rejjclition 
makes  newspaper  space  the  perfect  medium  for  our  use, 
as  our  continued  growth  in  sales  and  prestige  shows.” 
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Photogs  on  Small  Papers 
Work  Fast,  Efficiently 


By  JACK  PRICE 

NORMAN,  OKLA.,  Feb.  10— We  have 
received  two  letters  from  newspa¬ 
per  photographers  who  wish  to  know 
if  there  is  any  difference  in  the  cov¬ 
erage  of  an  assignment  by  the  small 
paper  cameramen  and  those  who  work 
for  the  big  city  papers.  This  is  not 
the  first  time  we  have  been  asked 
about  this. 

A  few  days  ago,  for  the  first  time 
we  actually  travelled  along  with  the 
boys  in  the  smaller  towns,  and  we 
were  treated  to  a  close-up  view  of 
their  operations.  Of  course,  we  did 
not  have  an  opportunity  to  watch  them 
work  on  a  variety  of  stories  but  from 
what  we  observed  we  would  say  that 
there  is  little  difference  in  the  modus 
operandi.  We  went  along  with  one 
lens  lad  who  was  assigned  to  cover  a 
fight  elimination  contest.  We  jour¬ 
neyed  about  75  miles  to  get  to  the 
city  where  the  fights  were  staged. 

Careful  With  Bulbs 
Our  local  cameraman  was  welcomed 
with  enthusiasm  that  we  seldom  feel 
in  the  big  cities.  Our  friend  picked 
out  a  seat  which  afforded  him  the 
best  angles.  With  the  same  speed  and 
precision  of  any  major  newspaper 
photographer,  he  had  his  Speed  Gra¬ 
phic  oi)ened  and  was  shooting  before 
we  had  removed  our  coats.  The  fights 
had  already  started  and  he  figured 
time  permitted  coverage  of  only  a  few 
bouts. 

We  were  naturally  curious  about 
his  technique.  We  observed  that  he 
worked  with  a  focal  plane  synchron¬ 
izer  and  that  he  was  most  careful 
with  his  bulbs.  He  explained  to  us 
that  because  of  the  expense  of  the 
large  bulbs  he  did  not  believe  they 
should  be  wasted  on  pictures  which 
would  not  be  used.  “After  all,”  he 
went  on,  “we  do  not  think  that  this 
assignment  is  worth  more  than  a  half 
dozen  shots  and  we  try  to  keep  the 
waste  down.” 

We  watched  him  closely  as  he  made 
his  exposures.  Ever  on  the  alert  for 
a  worthwhile  picture,  he  worked  with 
confidence  and  ease,  never  becoming 
excited  or  rushed.  He  covered  three 
bouts  and  made  two  pictures  during 
each.  With  a  nod  to  us  we  left  and 
returned  to  his  office,  another  75  miles. 
Stopping  only  to  light  a  cigarette,  he 
proceeded  with  a  systematic  routine, 
developing  his  negatives  and  printing 
them  within  a  time  limit  that  would 
be  comparable  with  any  photographer 
on  a  major  newspaper. 

Never  at  any  time  while  covering 
the  assignment  or  during  his  work 
in  the  darkroom  did  he  ever  falter 
with  indecision.  In  handling  his  wet 
negatives,  he  palmed  the  surplus 
water  from  them  and  with  lightning 
speed  he  made  his  prints.  Although 
he  printed  the  six  films,  he  only 
wasted  one  piece  of  paper  and  that 
was  accidental.  We  certainly  admired 
his  thoroughness  and  expert  handling. 
What  more  could  a  photographer 
working  on  a  large  newspaper  ac¬ 
complish? 

We  had  an  opportunity  to  accom¬ 
pany  another  news  photographer 
working  for  a  different  newspaper. 
This  cameraman  only  had  to  motor 
20  miles  to  cover  a  major  basketball 
game.  When  we  reached  the  hall  there 
was  barely  enough  time  for  us  to  find 
seats.  Again  we  found  a  small  paper 
cameraman  working  with  that  confi¬ 
dent  air  of  a  master  technician. 

He  too,  also  had  a  4x5  Speed 
Graphic  and  a  focal  plane  synchron¬ 
izer.  At  the  end  of  the  first  half,  our 


friend  had  shot  four  exposures.  We 
inquired  if  he  had  made  enough  pic¬ 
tures  and  was  told  that  inasmuch  as 
the  paper  would  only  publish  one,  he 
believed  that  he  had  more  than 
enough.  Once  more  we  found  empha¬ 
sis  on  economy.  These  boys  out  here 
don’t  believe  in  wasting  materials. 

We  returned  to  the  darkroom  and 
it  was  a  small  one.  The  cameraman 
was  handicap[>ed  with  less  modem 
equipment.  Instead  of  the  new  type 
Saltzman  enlarger  he  was  forced  to 
use  a  table  model  machine.  It  was 
none  too  steady  and  the  light  source 
was  rather  weak. 

How  H«  Worked 

Despite  his  handicaps  he  worked 
with  spieed  and  deliberation.  He  se¬ 
lected  two  negatives  for  printing  and 
after  wiping  the  surplus  water  from 
them  he  also  printed  them  while  wet. 
Because  of  the  unsteadiness  of  his 
enlarger  he  was  forced  to  make  two 
prints  from  each  film.  He  cussed  a 
bit,  but  without  any  malice  towards 
his  employers.  His  prints  were  set  to 
dry  on  a  home-made  electric  dryer 
which  was  not  in  good  working  con¬ 
dition. 

After  placing  his  pictures  with  cap¬ 
tions,  on  his  editor’s  desk,  we  sat 
and  talked  in  his  office.  There  was 
no  grouching  or  griping  about  condi¬ 
tions  which  he  admitted  were  not  to 
his  liking.  Certainly  he  would  like 
to  have  a  modern  enlarger,  dryer  and 
a  few  other  appliances,  but  his  editor 
could  not  find  the  needed  money  to 
buy  them. 

He  owned  his  own  camera  and  some 
of  the  accessories.  His  paper  had  not 
given  his  condition  the  considera¬ 
tion  it  required.  Everything  was 
taken  for  granted.  He  had  never  com¬ 
plained  about  his  poorly  equipped 
darkroom  and  printing  apparatus.  We 
felt  sympathetic  to  his  story,  one  that 
may  be  told  in  many  sections  of  the 
country.  “Ah,”  he  exclaimed,  “if  only 
you  would  tell  the  boss  about  these 
conditions,  he  may  listen  to  you  and 
perhaps  he  would  do  something  about 
it.”  We  promised  that  on  the  first 
chance  we  got.  we  would  speak  to  his 
boss. 

After  all,  this  particular  pho¬ 
tographer  was  an  excellent  operator 
but  he  was  no  salesman. 

Thor*  It  Som*  Difference 
The  difference  between  the  large 
city  photographers  and  the  cameramen 
working  on  very  small  papers,  is  a 
matter  of  mechanization.  The  lens- 
lads  in  the  big  cities  have  every  mod¬ 
ern  appliance  available  and  they  have 
within  their  reach  every  technical 
facility.  It  is  only  natural,  that  they 
should  be  somewhat  complacent  about 
their  work.  The  boys  on  the  small 
papers  start  with  two  strikes  against 
them.  Far  from  receiving  first  aid  to 
faulty  equipment  and  certainly  lack¬ 
ing  the  financial  support  required  to 
provide  the  bare  necessities  of  an  op¬ 
erating  plant,  they  strive  with  greater 
force  to  keep  up  with  the  standards 
set  by  the  men  on  large  newspapers. 
There  is  no  jealousy  on  the  part  of 
these  camera  knights  in  the  hinterland. 
On  the  contrary,  they  have  great  re¬ 
spect  for  the  photographers  in  large 
cities.  Their  only  thought  is  of  the 
traditional  heritage  of  the  profession, 
“to  bring  back  a  good  picture.”  If 
they  ever  feel  envious  of  their  con¬ 
temporaries  on  the  larger  newspapers, 
it  is  not  personal,  and  they  cannot  be 
criticized  for  wanting  modern  equip¬ 
ment. 


Chicago  News 
Reports  '40 
Profits  Higher 

Dividends  on  Common 
$1.40  Compared  to 
$1.06  During  1939 

Chicago,  Feb.  11 — The  Chicago  Daily 
News,  Inc.,  and  its  building  subsidiary, 
the  Chicago  Daily  News  Printing  Com¬ 
pany,  reported  a  consolidated  net  in¬ 
come  of  $789,365,  after  taxes  and 
charges,  for  1940,  equal  after  preferred 
dividend  payments  to  $1.26  per  share 
on  40,000  shares  of  common  stock  out¬ 
standing.  according  to  the  annual 
report  issued  yesterday.  This  com¬ 
pares  with  a  consolidated  net  income 
of  $767,266,  or  $1.06  a  common  share, 
in  the  preceding  year. 

Gross  Revenue  Hiqher 

Gross  revenue  from  advertising, 
circulation,  rentals  and  other  opera¬ 
tions  in  1940  totaled  $10,365,034  as 
compared  with  $10,144,821  in  1939. 
Circulation  of  the  Daily  News  last 
year  attained  the  largest  average  daily 
circulation  for  any  calendar  year  in 
the  history  of  the  paper,  representing 
an  increase  of  23,1^  copies  a  day 
over  1939. 

“The  work  of  the  Chicago  Daily 
News  Foreign  Service  continued  to  be 
one  of  the  highlights  of  the  year  and 
contributed  in  no  small  part  to  the 
circulation  record,”  stated  Lynn  E. 
Aldrich,  Daily  News  treasurer  and 
chairman  of  the  committee  in  charge 
of  the  paper  in  the  absence  of  Col. 
Frank  Knox,  now  Secretary  of  the 
Navy.  “Thirty-five  newspapers  of  the 
United  States  and  Canada  and  England 
are  now  subscribing  to  our  foreign 


news  service.  This  is  an  inci  ease  at 
19  subscribers  over  those  taking  the 
service  at  the  end  of  1939.” 

Total  advertising  linage  for  the  ye« 
was  12,021,546,  a  gain  of  71,474  line^ 
The  consolidated  balance  sheet  as  of 
Dec.  31,  1940,  showed  current  assek 
of  $1,761,219,  including  $965,382  in  ea<^ 
as  against  current  liabilities  of  $1,364,. 
472,  including  provisions  of  S39538 
to  cover  funded  debt  and  pieferr«4 
sinking  fund  requirements  in  1941. 

The  Daily  News’  refinancing  in  194| 
involved  the  issuance  of  $2,600,000  of 
10-year  3%%  sinking  fund  dehentura 
and  48,000  shares  of  5%  cumulativf 
$100  par  value  preferred  stock  and  tht 
retirement  of  $2,657,400  of  10-year  5% 
sinking  fund  debentures  and  48331 
shares  of  $7  cumulative  no  par  pre. 
ferred  stock,  which  had  been  outst^. 
ing.  Controlling  stock  of  the  Daily 
News  is  owned  by  the  Daneco  Cw. 
poration,  of  which  Col.  Knox  in  tun 
owns  control  and  of  which  he  is  prea- 
dent  and  member  of  the  board  of 
directors.  Other  members  of  the 
board  are  Annie  Reid  Knox,  L.  E.  Aid- 
rich,  Gilbert  H.  Scribner  and  George 
H.  Mirick. 

PRESTON  w!  PERKINS 

Washington,  D.  C.,  Feb.  13— Pres¬ 
ton  W.  Perkins,  36,  classified  advertis¬ 
ing  department  director  of  the  Time* 
Herald,  died  today  at  the  home  of  hk 
sister,  Mrs.  C.  Preston  Watkins, 
Bronxville,  N.  Y. 

WRITER  THREATENED 

Philadelphia,  Feb.  12— The  Evening 
Public  Ledger  has  offered  a  $500  re¬ 
ward  for  the  apprehension  and  con¬ 
viction  of  a  terrorist  who  threatened 
harm  to  L.  S.  Willis,  a  member  of  the 
paper’s  staff  who  has  written  an  ex¬ 
pose  of  the  short -weight  trucking 
business  in  connection  with  the  State’s 
bootleg  coal  problem. 


Our  readers  like  us — 54.164  net  paid  circulation 
last  month. 


Our  advertisers  like  us — 5,861,620  lines  last  year. 
Our  fellow  newspaper  men  approve  us — honoring 
us  with  1940's  top  award  among  Massachusetts 
newspapers  for  content,  presentation  and  appearance. 
Of  course  we’re  proud! 
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Vl’hen  shooting  downward, 
linear  perspeaive  may  be 
altered  by  tilting  both 
lens  and  film  backward  to 
achieve  parallelism. 


I2'a'  bellows  extension 
permits  one-to-one  copying 
even  with  lenses  up  to  6" ; 
direct  magnification  with 
short-focus  lenses. 


The  entire  camera  and  bed 
may  be  shifted  forward 
on  the  revolving-lilting 
base  in  order  to  get  dote 
to  the  subject. 


To  prevent  cut-off  when 
wide-angle  lenses  are  used, 
the  camera  front  and  back 
may  be  shifted  forward  on 
the  bed. 


Your  Photographic  Department 
is  Not  Complete  without  this 

A/ew 

IX  >  GRAPHIC 
VIEW  CAMERA 


FOtMER  GRAFLEX  CORPORATION 


ROCHESTER,  NEW  YORK,  L.  S.  A. 


(Fahricateil  from  Metal) 


The  Graphic  View  Camera,  with  accordion-type  Lens  Shade  (an 
accessory),  mounted  on  a  No.  2  Crown  Tripod. 


The  almost  unlimited  combinations  of 
adjustments  provided  in  this  all-purpose 
camera  tremendously  broaden  the  pic¬ 
ture-taking  range  of  any  photographic 
department.  With  it,  news  pictures  that 
may  have  been  beyond  reach  before  are 
both  possible  and  easy. 

Swings,  tilts  and  shifts  of  both  lens 
and  film  coupled  with  a  3"  rise  of  the 
front  give  the  photographer  unusual 
control  and  greatly  simplifies  the  taking 
of  architectural,  interior  and  angle  shots. 
Its  inverted  V-section  bed  permits  the 
entire  camera  to  be  shifted  forward  for 
wide-angle  and  close-up  work.  Its  re¬ 
versible  back  enables  the  taking  of  both 
horizontal  and  vertical  pictures  with 
equal  facility.  A  combined  camera  base 
and  revolving-tilting  tripod  head  is  in¬ 
cluded  as  standard  equipment.  Bellows 
extensions  from  3"  to  121/^"  are  ample 
for  all  purposes  from  wide-angle  work 
to  extreme  close-ups  and  copying.  All- 
metal  construction  gives  it  e.\ceptional 
rigidity,  ideally  adapting  it  for  direct 
color-separation  negative  work.  And  its 
tarnish-  and  scratch-resistant  finish  will 
retain  its  business-like  appearance 
throughout  years  of  service. 


Here  is  a  camera  that  ably  comple¬ 
ments  your  3V4  X  41/^  and  4x5  Speed 
Graphic  equipment.  Available  with 
either  Graphic  or  Graflex  back  in  either 
size,  it  permits  the  interchangeable  use 
of  your  present  Speed  Graphic  film  and 
plate  accessories.  Also  interchangeably 
usable  with  it  are  4x5  Speed  Graphic 
lens-and-lensboard  accessories. 

The  investment  required  to  avail 
yourself  of  the  manifold  advantages  of 
this  camera  is  extremely  small.  Its  price, 
without  lens,  with  case,  only  $89.00. 
Down  payment  (through  your  Dealer) 
as  little  as  $18.50.  The  accordion-type 
lens  shade  shown  in  the  large  picture 
above  will  be  a\  ailable  later  as  an  acces¬ 
sory.  When  in  New  York  City,  you  are 
cordially  invited  to  visit  the  Graflex 
Display  Rooms  at  50  Rockefeller  Plaza. 

FREE  CATALOG 

For  further  information  concerning  the  new 
4x5  Graphic  View  Camera  and  other  Graflex 
and  Speed  Graphic  American- 
*  made.  Prize- Winning  products, 

mget  the  Graflex  catalog.  Free 
at  your  Dealer’s  or  from  Fol- 
mer  Graflex  Corporation,  Dept. 
•  EP-66,  Rochester,  N.  Y.,  U.S.A. 


When  shoulinc  upward, 
linear  perspective  may  be 
further  controlled  by  tilt¬ 
ing  both  lens  and  film  for¬ 
ward  to  make  vertical 
lines  parallel. 


Great  flexibility  of  both 
front  and  back  permit 
many  adjustments  of  lens 
and  film  relative  to  each 
other  and  to  the  subject. 


The  front  may  be  raised 
as  much  as  3'  to  control 
the  amount  of  foreground 
in  the  picture  and  to  en¬ 
able  tall  buildings  to  be 
photographed  without  tilt¬ 
ing  the  camera. 
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PERILOUS  DECISION 

TWO  OF  THE  younger  justi<*es  of  the  Supreme 

Court  set  forth  in  a  fhssentiiig  opinion  a  new 
danger  to  free  .sjK'ech  and  free  press  implied  in  an 
Illinois  court’s  ruling  s\i>tained  l>y  the  Supreme 
Court  majority. 

The  original  c(»urt  in  Illinois  had  siK'cifically 
exempted  newspa|H*rs  fr<tm  liability  for  any  pub¬ 
lication  of  news  in  a  dispute  l)etween  a  dairy  com¬ 
pany  and  the  striking  Milk  Wagon  Drivers 
Union  of  Chicago.  The  State  supreme  court 
struck  out  this  exemption,  ami  the  majority 
dtH-ision  of  the  U.  S.  Supreme  Court  did  not 
restort*  it.  .Vccording  to  .Justices  IJIack  and 
Douglas,  the  effect  is  to  render  liable  to  contempt 
of  court  any  newspap«T  which  j)ublishes  material 
ex|M)unding  the  union  si<le  of  the  case  against 
cut-rate  distribution  of  milk,  the  issue  on  which 
the  strike  arose.  They  al.'O  iM)int  out  that  no 
such  di-sabilitv  affects  those  who  .seek  to  encour¬ 
age  the  cut-rate  distribution  .system. 

That  l<K)ks  like  a  dangerous  gap  in  the  defensivs 
of  fr<H*  .s|H'ech  and  frei*  press.  If  the  courts  can 
silence  one  .sale  in  a  l(Kal  union  di.spute,  by  re¬ 
straining  it  from  advcK’acy  of  its  cause,  it  would 
.st'em  that  a  new  j)recedent  had  Ijeen  establi.shed 
without  di.scernible  limits.  If  a  situation  lK*twecn 
two  private  parties  develops  a  public  interest  (as 
the  Chicago  milk  war  undoubtedly  did)  will  the 
courts  assume  the  right  to  say  that  the  j»arty 
who  .seems  pre.seutly  to  Ih‘  on  the  wrong  side 
may  not  have  the  privilege  <)f  .stating  his  case 
in  public?  Will  a  newspa|M‘r  reiKtrt  of  such  a 
ca.se,  which  a  court  might  hold  to  1k‘  not  objec¬ 
tive  against  the  terms  of  the  broad  injunction, 
be  held  in  contempt  of  (x>urt? 

These  are  questions  as  .serious  as  any  that  have 
ever  l»een  rai.sed  over  the  u.se  of  injunctions  in 
lalK>r  disputes.  They  strike  just  as  deeply  at 
privileges  that  .Vmericans  regard  as  fundamental. 
The  thiH)ry  that  parties  to  lal)or  di.sputes  and 
the  courts  will  not  violate  tradition  Jind  exerci.se 
this  shadowy  grant  of  |Mtwer  is  a  fragile  stem  on 
whi<-h  to  lean.  Ex|H‘ri»-nc«‘  has  proven  that  where 
legal  iMtwer.s  exist,  either  by  legislation  or  legal 
dwision,  they  are  likely  to  1h*  u.st'd,  and  often  in 
a  manner  not  anticipated  by  their  makers.  It 
seems  to  Emron  &  I’rm.isiim  that  the  di.ssenting 
opinion  in  this  case  states  .sound  .\nierican  <1<K!- 
trine.  and  that  either  the  Supreme  ('ourt  it.self 
or  organized  journali.sm  should  move  to  make  the 
words  of  .Justices  Black  ami  Douglas  a  ])ositive 
part  of  our  legal  .structure. 

MR.  SELDES  PROTESTS 

TO  EDITOR  &  I’UBLISUER:  In  .voiir  issue  of  Feb. 

8,  under  the  liea<ling  •■.Vnonyinoiis  D-tters.”  you 
re|>ort  iweiving  numerous  anonymous  letters,  atiding 
“we  susjies  t  that  the  wliole  hatch  came  from  one  hand.” 
Y«)ii  then  j-om-lude  that  "tlie  te<  hnique  was  suggesteil 
in  one  of  George  Seldes'  tamks."  .  .  . 

I  am  on  rts-ord  as  urging  news|>a|KT  readers  to  protest 
bias.  jK'rversion.  venality,  corruption  and  suppres.sion  in 
the  newspapers.  I  have  urge<l  reailers  to  write  to 
editors  and  tell  them  frankly  what  they  think  of  the 
paper.  I  have  pointed  out  that  editors  are  impresstsl 
by  strong  and  honest  eritieism.  even  when  they  sup¬ 
press  such  letters.  I  have  never  urge<l  anonymous 
letters,  and  <-ertainly  not  that  dirty  trick  of  multiple 
anonymous  letters  from  one  poison  jjeii. 

Gkoh<;k  Sei,i)e.s 

Mr.  St'ldes  did  m»t  advise  the  .sending  «»f 
anonymous  letters,  and  last  wt^'k  s  editorial  did 
not  say  that  he  had.  What  Mr.  Seldes  did  sug¬ 
gest  is  be.st  ex|>ressed  in  his  own  words: 

“The  present  reader  (Mr.  Seldes)  wrote  numei- 
ous  letters  under  numerous  names  and  got  many 
friends  to  write  in.”  (Fr«*edom  of  the  Press,  page 
115).  There  is  a  different,  of  course,  Imt  as  a 


Be  of  the  same  mind  one  toward  another.  Mind 
not  high  things,  t>ut  condescend  to  men  of  low 
estate.  Be  not  wise  in  your  own  conceits. — Romans 
XII;16. 


matter  of  pure  ethics,  we  should  .say  that  the 
.signing  of  a  false  name  to  a  letter  has  little  to 
commend  it  over  a  meaningless  and  e<iually  un¬ 
identifiable  p.seudonym. 

AN  ADVERTISER'S  RIGHTS? 

NEWSP.\PERS  which  accept  li<pi(»r  advertising 

proJjably  regard  the  account  of  the  Calvert 
Distilling  Co.,  of  New  York,  as  highly  de.siral)le. 
Its  copy  has  Ixhmi  clean  and  con.servative,  its 
.schedules  substantial,  and  .so  far  as  we  know, 
the  firm  has  made  no  demands  on  new'.s|)a|)ers 
for  lol)bying  or  propaganda. 

.V  few  days  ago,  W.  W.  Wachtel,  president  of 
this  company,  .s|xtke  Indore  the  Tavern  Ix“ague 
of  Wi.sconsin,  ami  denounced  the  “press”  for 
printing  “lies,  lies,  lies,”  and  for  “smearing  dry 
propaganda  all  over  the  front  jiages.”  .\dvance 
notices  of  his  own  appearances  for  speeches  and 
.sales  conferences,  he  .said,  were  usually  buried  on 
an  oliscure  page  with  the  name  of  the  company 
omitted. 

Belea.scs  of  the  dry  organizations,  lie 
declared,  arc  often  cither  di.storte«l  or  false,  but 
newspaiHTs  accept  them  without  checking. 

.\mong  other  compliments,  he  called  new.spa- 
jier  editors  “buzzards,”  and  said  that  their  “lies” 
alnnit  the  li(|Uor  bu.siness  were  digging  the  grave 
of  press  free(h»m. 

While  we  doubt  that  such  raving  de.scrves  even 
a  mention  on  this  i)age.  it  might  Ik*  jK*rtinent  to 
ask  the  gentleman  a  few  questions.  What  false 
dry  i»ropaganda  has  ap|K‘ared  on  the  front  page, 
or  anywhere  elsi*,  in  a  metro|M>litan  newspai>er  re¬ 
cently?  What  pnK)f  has  he  of  its  falsity?  .^nd 
by  what  standard  of  news  judgment  does  he  rate 
an  advam-e  mttice  of  his  arrival  in  a  city  as  worth 
metre  than  a  stickful  on  a  relatively  uninqKirtant 
page? 

Our  coun.sel  to  Mr.  Wachtel  is  that  he  remem- 
lK*r  that  repeal  of  the  18th  .\mendnient  elid  not 
.settle  the  liquor  (piestion  for  all  time  or  fetr  mil¬ 
lions  of  {HHtple  in  this  country.  Numerous  states 
tenlay  do  not  permit  the  .sale  of  hard  liepior  even 
in  packages  for  home  use.  Many  cities  and 
towns  in  nominally  wet  states  have  either  stayed 
dry  or  gone  dry  since  reja-al — more  than  have 
turned  frcmi  dry  to  wet.  The  fact  that  a  com¬ 
munity  has  voted  to  regulate  or  prohibit  traffic 
in  liquor  is  new.s — news  that  has  deep  intere.st 
for  many  jx'ople,  and  while  Mr.  Wachtel  may  re¬ 
gard  it  as  hostile  propaganda,  he  cannot  object, 
as  an  adverti.ser,  to  the  publication  of  a  true 
news  re|x)rt.  .Vs  for  propaganda,  the  dry  forces 
have  never  rc'gained  the  financial  strength  they 
had  lx*fore  They  j)robably  never  will  if 

the  liquor  interests  avoi<l  the  mistakes  that  made 
the  prohibitionists  a  j)ower.  One  of  tho.se  mi.s- 
takes  was  arrogance,  a  will  to  control  by  dictation 
the  civic  and  political  life  of  every  community 
that  tolerated  li(|Uor. 

We  haven’t  had  much  of  that  sinci*  rejx'al, 
and  we  don’t  want  any  of  it — not  even  the 
ix'tulance  of  injured  vanity  exhibited  by  the 
sjx'aker  in  Wi.sconsin. 


THE  CHECK-OFF 

THE  1‘HIL.VDELJ’HI.V  new.spa|x‘rmen  who  are 

re.si.sting  the  effort  of  the  hx-al  (Inihl  iniit  to 
enforc-e  the  check-off  of  union  dues — in  other 
words,  the  deduction  of  their  union  dues  from  their 
pay — may  lx*  fighting  a  rearguard  action.  .Mavhe 
that  is  the  way  this  part  of  the  world  is  moving- 
hut  we  <loubt  it.  and  we’ll  have  none  of  it  so  lon» 
as  any  other  course  remains  ojx-n. 

The  check-off  is  an  old,  hut  not  honored, 
institution  in  Fenn.sylvania.  It  was  the  instrument 
by  which  the  miners’  organization  was  built  into  ; 
a  strong  ixditical  organization,  by  which  its  mem-  3 
Wrs  were  ahle  to  command  nominal  wages  that 
were  almost  regal  in  lalx>r  statistics.  That  the 
nominal  hourly  wages  didn’t  add  up  to  much  at 
the  end  of  the  year,  that  the  «»ver-develo|K‘<l  coal 
industry  could  not  jiay  them  and  conqx'te  in  the 
market  with  other  fuels,  did  not  ap|X‘ar  in  the 
union  re|x)rts.  .\nd,  under  tcwlay’s  Pennsylvania 
law,  a  union  may  not  enforct*  collection  of  union  1 
dues  by  the  employer  excejU  with  the  con.sent  1 
of  the  employe. 

The  move  adds  nothing  to  the  economic  stature 
of  union  memlx*rs.  It  adds  nothing  to  their  real  | 
wages.  It  d<x'.s  give  strength  to  the  group  in 
charge  of  union  affairs.  It  d(H‘s  give  that  group 
the  power  to  demand  and  probably  win  higher 
nominal  wage  rates  from  employers — but  it  does 
not  add  one  c-ent  to  the  jxtwer  of  the  employer 
to  pay  tho.se  higher  wages. 

It  is  primaril.v  a  disciplinary  move.  It  is  < 
dc.signed  to  keep  ncwsjiaixTinen  con.scious  at  all 
times  of  their  union  mcmlx'rship,  of  their  "|)rimarv 
•ddigation”  to  the  union  rather  than  to  the  firm 
which  emplo.vs  them  and  which  fills  their  wi*ekly 
envelo|x*.s.  For  the  weak  sister  who  must  rely 
upon  a  union  card  to  hidd  a  job.  the  check-off  looks 
like  a  glimp.se  of  Heaven.  F«»r  the  men  who  have 
demonstrated  capacit.v  to  do  com|Kdent  news- 
j)ajx‘r  work,  it  is  simply  another  token  of  a  burden 
the  jxT.sonal  Ixuiefactions  of  which  have  lx*cu  neg¬ 
ligible.  The  deduction  of  dues  from  a  pa.v  check 
is  rejmgnant  to  |x*ople  who  have  lx*en  accustcmicd 
to  regarding  their  earnings  as  the  pnaliict  of  their 
own  brains,  with  little,  if  any,  debt  to  collwtive 
bargaining.  The  check-off  is  of  no  Ixmefit  to 
such  |x*ople;  its  prinrarv  aim  is  to  cement  the 
clo.sed  .shop  into  a  structure  where  it  has  no  place. 

GOOD  LEADERSHIP 

INFEUENTI.VL  ('anadian  new.spa|x‘rs.  including 
the  Toronto  (ilof)e  &  Mail  and  the  Winnipeg 
Free  Fresn.  have  raist><l  their  voices  against  the 
clamor  that  the  Chieugo  Tribune' it  u.se  of  ('anadian 
I»ul|>  and  pa|XT  Ik‘  limited  in  retaliation  for  its 
anti-war  jxdicies.  The  two  newspa|x‘r.s  mention 
that  the  move  to  put  the  'rribunc’s  pa|XT  oi>era- 
tions  in  ('anada  on  the  same  basis  of  ]>ro-rating 
that  a|>plies  to  other  mills  aro.se  Ix-fore  its  editor¬ 
ials  on  the  war  had  arou.stvl  indignation  in  Do¬ 
minion  newspaix'rs.  .Vml  they  also  a<lvi.s«*  that  no 
such  step  lx*  taken.  Limitation  of  jsre.ss  fnvdoin, 
they  iH)int  out,  is  not  the  British  wa.v  of  doing 
things,  ami  they  also  urge  the  purel.v  practical 
arguments  that  any  ("anadian  .ste|)  against  the 
Tribune  might  lx*  misunder.st<HHl  in  the  United 
States,  and  that  the  Tribune,  despite  its  alleged 
di.slike  for  Britain,  is  aiding  the  British  caust*  by 
.semling  .Vnierican  dollars  into  the  Dominion. 

The  ('hicago  Tribune  maintains  that  its  edi¬ 
torial  .stand  is  not  anti-British,  and  .st*veral  of  the 
(  anadian  dailies  complain  that  it  has  maintained 
“propagamlists”  over  the  Ixirder  to  convince 
Dominion  |x*ople  along  that  line.  If  that  is  .so. 
the  lx*st  remedy  for  it  is  straight  re|M)rting  of  the 
facts  to  ("anadian  readers. 
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.  _  Lieutenant  Maxwell  M.  Kahn,  oldest _ _ 

PERSONAL  employe  in  point  of  service  in  the  ad-  FOLKS  ^ATORTH 

MENTION _ KNOWING _ 

COL  ROBmTB  McCOHMICK  Chi.  iSja?  L  HOUSER,  membar  of 

cage  Tribune  editor  and  publisher,  Record  since  1922  Scripps-Howard  organization  for  31 

following  his  appearance  before  the  /-»  t  t  •  t.  o  l  years,  has  assumed  new  duties  as 

-  o  L.  Leigh  Si^ncer,  who  was  re-  business  manager 

cently  transferred  by  the  Southern  the  San  Fran- 
Press  from  the  iwst  of  managing  di-  Mr. 

rector  of  the  Calgary  (Alta.)  Herald  Houser  went  to 
to  that  of  assistant  to  the  managing  gan  Francisco 
director  of  the  Vancouver  (B.  C.)  j^om  Denver 
Province  has  now  arrived  in  the  latter  h*.  was 

city  to  take  up  his  new  duties.  .Uo 


Senate  foreign 
relations  com¬ 
mittee  on  the 
lease  -  lend  bill, 
left  Washington, 
D.  C.,  for  an  air¬ 
plane  trip  to  the 
Caribbean  Sea, 
where  he  visited 
locations  of  U.  S. 
naval  and  air 
bases  in  that 


Scripps-Howard  organization  for  31 
years,  has  assumed  new  duties  as 


F  or 

61/2  y 


ears 


region. 

Walter  B.  Chil- 


Alan  L  Houser 


with  the  old  Columbtus  (O.)  Dispatch 


rruviiice  nas  now  arriveu  in  me  laiier 
city  to  take  up  his  new  duties.  the  Rocky 

Arthur  P.  Stedman,  Jr.,  advertising  Mountain  News. 
solicitor,  Holyoke  (Mass.)  Transcript-  He  succeeds  the 
Telegram  was  given  a  farewell  party  late  Arthur  J. 
recently,  before  he  left  for  a  year  s  Tormey. 
curoy  service.  Brig.  Gen.  John  B.  Now  50  years 
waiter  o.  i.-nu-  Brooks,  who  was  dining  at  the  same  old.  Mr.  Houser 

sen,  publisher.  Col.  R.  R.  McCormick  hotel  was  induced  by  Advertising  began  newspaper  Alan  L.  Houser 

Merrill  (Wis.)  Manager  Henry  M.  Healy,  toastmaster,  work  as  copy  boy 

Dflilj/  Herald,  was  seriously  injured  in  to  give  the  farewell  address.  with  the  old  Columbus  (O.)  Dispatch 

an  automobile  accident  in  Wisconsin  Greta  Honeyman,  formerly  of  the  in  1906.  He  left  Ohio  to  enter  Stan- 

Rapids.  Feb.  5.  He  is  confined  to  St.  advertising  department  of  the  Van-  ford  University  at  Palo  Alto,  Cal.,  and 
Michael’s  hospital  in  Wisconsin  Rapids,  couver  (B.  C.)  News  Herald  has  pos-  shortly  thereafter  became  a  reporter 
Dr.  Frank  F.  Barham,  publisher,  Los  sibly  one  of  the  most  unusual  occupa-  on  the  old  San  Diego  (Cal.)  Sun. 
Angeles  Herald-Express,  was  named  tions  of  a  war  character  in  Vancouver.  After  two  years  of  reporting.  Mr. 
by  the  Los  Angeles  Realty  Board  as  Under  contract  with  a  big  mining  or-  Houser  entered  the  advertising  de- 
that  city’s  outstanding  citizen  of  the  ganization  she  has  established  her  own  partment.  which  he  found  he  ‘‘liked 
last  year,  receiving  a  watch  as  symbol  business  and  is  now  collecting  and  better.”  After  experience  with  the 
of  the  honor  in  ceremonies  at  the  or-  selling  scrap  iron  to  be  melted  down  San  Francisco  News,  he  returned  to 
ganization’s  annual  banquet  Feb.  7.  for  war  purposes.  the  Sun  as  advertising  manager  in 

More  than  1000  persons  attended.  Paul  J.  O’Neill,  secretary-treasurer  1915.  Later  he  became  business  man- 

William  A.  Curley,  editor  of  the  of  the  Atlantic  City  Press-Union  Pub-  uger  and  then  publisher.  Mr.  Houser 
Sew  York  Journal -American,  is  at  fishing  Company,  has  been  reelected  with  other  Scripps-Howard  news- 
Palm  Springs.  Cal.,  on  vacation.  He  president  of  the  Community  Chest  of  pai>ers  before  going  to  Denver,  for  a 
expects  to  return  to  New  York  the  last  Absecon  Island  which  includes  Atlan-  year  being  assistant  business  manager 
week  in  February.  tic  City,  Ventnor,  Margate  and  Long-  nl  ihe  News. 

Ben  H.  Potter,  general  manager,  port-  - : - 

Rock  Island  (Ill.)  Argus,  and  family  Gordon  T.  Southam,  son  of  H.  S.  .  ..  .  •  .  l 

are  spending  several  weeks  at  St.  Southam,  general  manager  of  the  Ot-  temporary  Afiairs  which  begms  this 

Petersburg,  Fla.  tawa  Citizen,  has  become  engaged  to  Medill  &hool  of  Journal- 


.  .  .  a  new 
subscriber 

every 

5  days! 


year  being  assistant  business  manager 


Petersburg,  Fla.  tawa  Citizen,  has  become  engaged  to  Medill  &hool  of  Joumal- 

Ed  Critchlow,  owner  and  publisher  Miss  Jean  MacMillan,  daughter  of  H.  Northwestern  University, 

of  the  Union  City  (Tenn.)  Daily  Men-  R  MacMillan,  Vancouver  lumberman  Robert  W,  Reed,  news  editor,  Kaiis^ 
senger  on  Feb.  4  purchased  the  sub-  now  serving  as  chairman  of  Canada’s  City  Stor,  was  elected  presiderit  of  the 
scription  fist  and  good  will  of  the  Wartime  Requirements  Board.  Mr.  Last  Man  Club  of  the  Irwin  Kirkwood 
Obion  County  Commercial.  Union  Southam.  who  is  now  with  the  Royal  Post,  American  Legion. 

City  weekly,  from  Frank  W.  Smith.  Canadian  Naval  Volunteer  Reserve,  Joseph  D.  Graham  of  Elmira  has 
Orville  S.McPherson,  president  and  was  formerly  proinotion  manager  of  succe^ed  John  Lovefi  as  a  reporter 
publisher,  Kansas  City  Journal,  will  Vancouver  (B.  C.)  Province.  for  the  Elmtra  Star-Gazette.  Lovell 

share  with  Sen.  Claude  Pepper  of  -  transferred  to/he  Elnura  Adver- 

Horida  speaking  honors  at  the  Kansas  In  The  Editorial  RoomS 

Democratic  Washington  Day  banquet  _  .  .  _  William  J.  Woods,  editor,  Utica 

FRANK  SMOTHERS.  Chicago  Daily  Observer-Dispatch,  and  Mrs. 

•  Irvi^a  ^oods  are  parents  of  a  son.  born 


*  at  Topeka  Feb.  22. 

I  News  foreign  correspondent;  Irving  Haicma  ui  .i  sun.  uum 

I  In  The  Business  Office  Pflaum,  Chicago  Times  foreign  editor:  ®  •  •  i 

-  Albert  M.  Viton,  former  associate  edi-  George  A.  Smallsreed,  managing 

RICHARD  W.  SLOCUM,  secretary  tor  of  the  Nation:  Dr.  Gerhard  editor,  Columbus  (O.)  Dispatch,  mem- 
and  general  manager  of  the  Phila-  Schacher,  formerly  central  European  ber  of  the  b<^rd  of  regents  of  Capital 
delphia  Evening  Bulletin,  as  chairman  correspondent  for  the  Manchester  ^'’‘versity,  Colun^u^  has  returned 
of  the  newspaper  division  of  the  Unit-  Guardian:  Paul  Hutchinson,  manag-  Horn  Washington.  D.  C.,  where  he  and 
ed  Charities  Campaign,  reported  Feb.  ing  editor  of  the  Christian  Century;  Dr.  Otto  Mees,  university  president, 

6  that  the  newspaper  industry  had  and  Dr.  Curtis  D.  MacDougall.  director  attended  a  conference  cal^  by  the 
reached  104.4%  of  its  quota  in  the  an-  of  the  Illinois  Writers’  Project,  will  be  Association  of  American  Colleges  to 
nual  drive  to  provide  funds  for  various  lecturers  in  a  new  course  called  ‘‘Con-  (Continued  on  next  page) 

Philadelphia  charities.  1  ” 


In  The  Editorial  Rooms 


George  A.  Smallsreed,  managing 


II  Morton  Frank,  of  the  advertising  de-  | 

I  partment  of  the  Pittsburgh  Press,  was  i 
chosen  a  director  and  first  vice-presi-  ! 
dent  of  the  Junior  Chamber  of  Com- 
[  merce  of  Pittsburgh. 

I  Joseph  K.  EInnis.  for  18  years  with  j 
the  New  York  Journal  of  Commerce  • 
and  in  recent  years  in  charge  of  its 
insurance  advertising  department,  has 
joined  the  advertising  sales  staff  of  the  > 
Wall  Street  Journal.  He  will  special¬ 
ize  in  insurance  advertising. 

Glenn  H.  Arthur,  classified  advertis¬ 
ing  manager,  Appleton  (Wis.)  Daily 
Crescent,  and  Prof.  Frank  'Thayer,  of 
the  University  of  Wisconsin  journal¬ 
ism  school  faculty,  are  co-chairmen  of 
the  annual  University  of  Wisconsin 
School  of  Journalism-Daily  Newspa- 
!  per  League  business  office  conference 
!  to  be  held  at  the  university.  Madison. 

'  March  30-31. 

I  Herman  E.  Pueschel,  until  recently 
with  the  American  Press  Association 
in  Chicago,  and  before  that  on  the  ad¬ 
vertising  staff  of  the  Houston  (Tex.) 
fh’ess,  has  joined  the  advertising  staff 
of  the  Racine  (Wis.)  Journal-Times. 


& 


“I  certainly  do  want  every  one  of  these 
papers  and  magazines!  Some  day,  when 
1  retire.  I'm  going  to  lie  down  in  a  ham¬ 
mock  and  catch  up  with  things." 


Have  you  met 
“The  NEIGHBORS”? 

Il‘s  (ieorpt*  (Mark’s  «Iaily 
|taiiel  cartotMi  a  hiiiiiur- 
ous,  huiiiaii  fMclure  of  the 
give  aii«i  lake  in  family  life. 
Vi  here  ever  men  aiul 
women  gather,  the  (^lark 
eart«Mtn  for  the  «lay  gets 
into  the  eonver.satitin.  .\ 
feature  that  huihls  eireiila- 
tion.  good-will,  prestige. 

.  .  .  Write 
for  proofs  and  prices! 


Chicago  Tribune  -  New  York  News 
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.\1  Capp’s  eoniic  LI’L  ABNER 
is  six  aiitl  a  half  years  old  this 
month. 

The  li.st  of  siihscrihers  today  is 
46(1  newspapers  long,  the  army 
of  readers  22  V2  million  strong. 

This  means  that  this  No.  I  of 
the  eoiintry’s  eomies  has,  from 
its  first  release,  averaged  a  new 
stihseriher  every  5  days,  six 
new  reatlers  a  minute. 

The  few  territories  still  open 
for  EI’L  ABNER  are  every  day 
growing  fewer. 


“iLiitiiL 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  city 


rapher-reporter,  St.  Louis  Star-Times, 


Walt  Dennis,  rewrite  man  for  the 


n  f  rapher-reporter,  St.  Louis  Star-Times,  Jimmy  Miner,  CinciniMti  Post  sports  Walt  Dennis,  rewrite  man  for  the 

JrEiIlOVJlMiiL  is  on  duty  with  the  35th  Division  writer,  is  the  first  Post  editorial  man  Tulsa  (Okla,)  Tribune,  is  teadjim 

continued  from  page  25  headquarters  staff  at  Camp  Joseph  summoned  in  the  draft.  He  has  re-  short  story  and  current  events  cI^m 

T,  Robinson,  Little  Rock,  Ark.  ported  to  Camp  Shelby,  Miss.,  for  in  the  Tulsa  evening  schools, 

sc^s  the  part  colleges  are  to  play  Wendell  Thayer  has  been  appointed  training  with  Ohio’s  37th  Division.  Joe  Ace  Lee  Gailey,  courthouse  report, 
education  for  national  defense.  Southern  California  editor  of  Dow,  Quin,  police  reporter,  returns  to  the  for  the  Waco  (Tex.)  Tinies-HeraW  aid 

Richard  Clarke,  managing  editor,  Jones  &  Co.,  Ltd.,  publishers  of  Pacific  sports  staff.  Robert  Miller,  financial  News-Tribune,  left  Feb.  7  to  serve  m 

Pir  'Vnrh  rinil'ii  ic  crkon/lirka  q  riP5;k  PvrMV't'C  V»1C  armv  nail  ennn  __  t _ ^ _ _ 


discuss  the  part  colleges  are  to  play 
in  education  for  national  defense. 


New  York  Daily  News,  is  spending  a  Coast  Edition  of  The  Wall  Street  Jour-  desk,  expects  his  army  call  soon. 


volunteer  under  the  selective  servia 


rnonth  s  vacation  in  Florida.  During  nal,  and  Joe  Maguire,  Pacific  North-  Edith  Lindeman,  movie  editor,  act. 

his  absence  Edgar  Bean,  news  editor,  west  representative,  has  been  trans-  Richmond  (Va.)  Tinies-Dispatch,  left  John  Guenther  reporter  who  • 

is  serving  as  acting  managing  editor,  ferred  to  the  Los  Angeles  office.  Mr.  Feb.  7  for  Hollywood,  Cal.,  for  a  stay  serving  as  editor-in-chief  of  th! 

William  H.  Pore,  head  of  the  news  Thayer  succeeds  Louis  F.  Holtzman  of  three  weeks.  Reveille,  camp  newspaper;  Ed  Schoit 

department  of  the  Mouessen  (Pa.)  who  has  become  associated  with  the  Lieut.  Col.  Alfred  Ligourie,  city  edi-  Jr.,  staff  photographer  for  the  cam 

Daily  /ndependent,  has  resigned  and  Aviation  News  Committee  of  the  tor.  New  London  (Conn.)  Day,  has  re-  newspaper,  and  Dean  A.  Myers  ^ 

will  leave  with  Company  D  110th  Aeronautical  Chamber  of  Commerce,  ported  for  active  duty  on  the  staff  of  three  members  of  the  Columbus  (Oj 

Regiment,  National  Guards  on  Feb.  28  Succeeding  Mr.  Maguire.  Art  Lomax  the  43d  division,  at  Hartford.  He  is  Dispatch  editorial  staff  now  stationci 

for  Indiantown  Gap,  Pa.  will  be  in  charge  of  the  Seattle  office  assistant  chief  of  staff  for  operations  at  Camp  Shelby,  Mississippi,  for  i 

Charles  C.  Ray,  former  photog-  which  he  has  been  connected  for  ^^d  will  accompany  the  division  to  year’s  military  training. 

some  time.  TtlanHinc^  TTla  a  woai-  c£if_  *  ii  i _ r  * 


Richmond  (Va.)  Times-Dispatch,  left 


John  Guenther,  reporter,  who  • 
serving  as  editor-in-chief  of  tin 
Reveille,  camp  newspaper;  Ed  Schoit 
Jr.,  staff  photographer  for  the  can^ 


EDITOR  &  PUBLISHER 

S««rj  Sstmrdsy  Smet  1M4 


5me  time.  Camp  Blanding,  Fla.,  for  a  year  of  ser- 

Frank  Quinlan,  Bridgeport  (Conn.)  vice,  leaving  about  March  1. 


Times-Star,  recently  was  elected 
president  of  the  Laurel  Club,  organi- 


Samuel  Lafferty,  copyreader,  Watcr- 
bury  (Conn.)  Republican,  has  re- 


Allen  Duckworth,  feature  writet 
and  Charles  Burton,  sports  editor,  of 
the  Dallas  (Tex.)  Morning  News;  Al- 
len  Meriam,  publisher  of  the  OaU« 


/meludint  T"*/ /winia/irt,  merMd  1907;  Ntmsfptr-  zation  of  newspapermen  covering  the  signed  to  become  editor  of  the  South-  Times  Herald;  Dave  Cheavens,  Texa 
Ite^  TL  fou^  Esutt,  meneJ  1927  State  Capitol,  for  a  third  successive  i, ridge  (Mass.)  News.  state  editor  of  the  Associated  Prea;  | 

and  R.  G.  Baldwin,  Texas  state  ediUt 


p****_^***°**‘^-  R«gi«t«re«l  Cootenti  Copyrighted  term.  Other  officers  elected  follow: 


Jamb*  Wbiobt  Bbown,  Prtsid^ 

Jambi  Wbigbt  Bbowb,  Jb.,  Pkf-PnsUemt 
Cbablbi  B.  Gboowba,  Tttssnrtr 

_ Chab.  T.  Stuabt,  Sterttary _ 

Gtnrrat  OfUtt: 

Seventeenth  Floor  Old  Timei  Building 
A2od  Street  and  Broadway,  New  York  City,  N.  Y 
TtUpmonts: 

BRyant  9-3052,  3063,  3054,  3055  and  3056 

A  NBWtPAPBB  poB  Maebba  OP  NawapAPEBa 


Smith  of  Springfield, 


Haven  Register;  secretary,  William  A. 
Sheehan  of  Hartford;  treasurer,  Ser- 
eno  B.  Gammell,  Hartford  Times. 
Robert  D.  Byrnes,  Hartford  Courant, 


was  elected  chairman  of  the  executive  guirer  aerial  photographer  and  re 
committee.  porter,  has  been  promoted  to  the  ran! 


Mass.,  and  Sidney  B.  Keller  of  Passaic,  addressed  tht 

N.  J.  have  joined  the  editorial  staff  of  Texas  -  Oklahoma  District.  Amenj* 
the  Waterbury  (Conn.)  Republican.  College  ^blicity  Association,  m  JM. 

las  Feb.  7. 

Dan  Henry,  former  Cincinnati  En-  _  ,  ,  ,  , 

Fred  Fletcher,  rod  and  gun  erf- 


A  N»waPAPBa  N»wapAPBaa  Chevalier,  legislative  corre- 

tfaui'ni  £d«^!*koBB2r ij.  B*ao*wJJ,  Afna/ spondent  Quebec  Le  Soleil.  has  re- 
Waltbb  E.  ScBKBiDBa  Astocitu  Editor;  Stepben  signed  to  become  a  member  of  the 
L*bAaE’*£5rJ^*a«“‘  Press  Censorship  board  in  Ottawa. 


porter,  has  been  promoted  to  the  rank  New  York  Daily  Newt, 

of  Captain  on  an  American  Airlines  recuperating  at  his  home  from  i 
flagship.  He  is  stationed  at  Boston, 


UB^TubAaEi^'SvI""-  Press  Censorship  board  in  Ottawa. 

J^Ea  WaioBT  Bbowb,  Jb.,  PMisktr;  Cbablbb  B  Robert  Faherty,  Chicago  Daily  News  Memnhis  (Tenn  )  Commercial  AvnedL  I 

GBooMBa.  C«i«’al  WaiMirr;  Cbaelba  T.  Stuaet,  the,  editor  of  the  Milwaukee  Journal,  and  mempnis  \.ienn.)^ommerLiai^pp^\ 

Ad^stot  OiWrtor;  JoaiAB  B.  Kbbbbt,  Mmkttint  copyreader,  IS  the  author  of  a  n^  Schaleben,  have  announced  the  Benning  | 

a«d  RrjtartA  A/aiiaifr;  Gbobob  H.  Stbatb,  Cwntla-  novel,  hlS  second.  Big  Old  Sun  to  be  ,  .  ,  J  •  J 

tion  Uonoitr;  Louia  A.  Fohtaihb.  Ctsttijied  Mon-  niihlished  hv  Putnam’s  March  7  birth  of  a  daughter,  their  Second, 

oftr;  JoBB  JoBwaoB,  Plottmtni  Monojer. _  P  Y  <  •  Columbia  hospital,  Milwaukee,  Feb. 

7ajkia(«m,  0.  C.  BsrMB,  Gbbbbal  PBBaa  Aaaocu-  Ed  Kiley  of  the  sports  Staff  and  Tom  Aa.— o  -m  r> 

noB.  jAMBa  J.  Butlbb  aad  Gbobob  H.  Mabbibg,  p  Rrislin  nf  the  nioht  nows  staff  nf  Hoover  Adams,  Dunn,  N.  C.,  new 

Ib.,  1376  Nmionol  Prtjj  CM  Bids.,  Telephone  i  ^  j  -u  paper  correspondent,  has  accepted 

^ropglitan  1080.  - ^  INS  in  New  York  City  have  joined  the  ^^e  Charlotte  Observ 

CaiCAOO  Bureau.  W1  London  GnoronUe  mnd  Ata  army  for  a  years  training.  ^ 

dent  BniUxnioW^  North  Mitkinon  Avtnnt^T9\.\>ooi  Springer  Gioson,  sports  editor,  C/n 

Donald  Baldwin  of  the  Pocatello  tanooga  Evening  Times,  and  wife  t 

A  .V  5'  —  (Idaho)  Tribune- Journal  advertising  oarents  of  a  bov  born  Feb  10 

Poct/U  Coon  Corrttpondtnu:  Campbell  Watbob.  O*  ® 

1132  Dtrkt  Strrtt.  Bcrkclev.  Cal..  Teleohone;  Thorn  department,  and  formerly  with  the  „ - - _  ,  . 


Mass.,  flying  between  that  city  and  Fletcher’i 

T  v _ u  Column  until  he  returns. 


LaGuardia  Field,  New  York. 

Arville  O.  Schaleben,  assistant  city 


Hutchison, 


/*rm«ac  OiWrtor;  JoaiAB  B.  Kbbbbt,  Af«*/ttBi  is  iiic  ouiuoi  oi  “  M^s.  Schaleben,  have  announced  the 

M  Bruorch  Monotrr;  GnonosH.S^rt.Ctr^o-  novel,  his  second.  Big  Old  Sun  to  be  birth  of  a  daughter  their  second  at  Ga..  for  a  year 

Km  Wa«afrr.  Louia  A.  Fobtaibb.  Cfai/tA/d  A/bb-  nnhlishert  hv  Putnam’s  Mareh  7  Dirin  OI  a  aaugnier,  ineir  secono,  ai 

■grr;  Jobb  Jobbaob,  Ploctmmt  Monotrr.  published  by  Futnam  s,  March  /.  Columbia  hospital.  Milwaukee,  Feb.  6.  lieutenant  with 

F«*iBrKm.  O.C.  BBf«B.GBBBBALPBBaaAaaocu-  Ed  Kiley  of  the  sports  staff  and  Tom  Hoover  Adams,  Dunn,  N.  C.,  news-  Mr.  and  Mrs.  J 


MetfopolitRD  1080. _ 

Cbicaoo  Buebau,  921  London  GnoronUt  ond  Atci 
deni  Bnitdint,  360  Nortk  Miekiton  Avennt,  Td.  Dear 
bom  6771.  Gbobge  A.  Beabdbbbubg,  Editor 
Habbt  K.  Blace,  Adoerliiint  Bepretentotive. 
Poei/U  Coon  Corretpondentt:  Campbell  Watbob 
1132  Drrky  SirrM,  Bwkeley,  Cal.,  Telephooe;  Thom 


position  with  the  Charlotte  Observer. 

Springer  Gibson,  sports  editor,  Chat¬ 
tanooga  Evening  Times,  and  wife  are 


Ga.,  for  a  year's  service  as  a  second 
lieutenant  with  the  armored  force. 

Mr.  and  Mrs.  Jack  Mabry,  the  forme 
a  reporter  foi  the  Houston  (Ter) 
Chronicle,  are  parents  of  a  girl  bon 
recently. 

A  daughter,  Linda  Amelia,  was  bon 
Jan.  26  to  Mr.  and  Mrs.  A.  M.  Cok- 


wall  6687;  Rbb  'Tatlob,  1216  Wortk  Hokort  Boui..  Pocatello  (Idaho)  Tribune  news  de 

if*  Tdephon^Hempatead  6722. _  partment.  has  left  for  Idaho  Fall 

roet/ii  Const  Adoerttjtng  Repftsentnhoes:  Duncan  A  /Tr1oU/N\  "Dne,*  ebpUabba  nfil 


Scott,  Mills  Building,  Sad  Fraodteo:  Telephooe,  rosi  l 

Sutter  1393;  aod  Pbiup  BiteBi.L,  Western  Poci^  be  night  editor 
Building,  Lot  Angelet,  Telephone  Proapect  5319. 

London  0§ice:  Vrra  Cbandler,  7  St.  Martins  Mews.  Oscar  Shepl 


partment.  has  left  for  Idaho  Falls  M<irtimburg  Monitor,  Feh  7  was 
(Idaho)  Post  Register  where  he  will  president  of  the  Republican 


Mrs.  Frances  J.  O'Meara  of  the  grove  in  Houston  where  Mr.  Colegnw 
Martinsburg  Monitor,  Feb.  7  was  ®  reporter  for  the  Press. 
elected  president  of  the  Republican  Kenneth  D.  Moffett,  promotions  edi- 
Editorial  Association  of  Missouri  at  tor  of  Memphis  (Tenn.)  Press-Scif^ 
the  conclusion  of  a  two-day  conven-  tar,  is  the  newly  elected  president  of 


London  OfUe:  Vbea  Cbabdleb,  7  St.  Martina  Mewa.  Oscar  Shepherd,  feature  writer,  tion  in  St.  Louis.  It  was  the  first  time  the  Memphis  Newspaper  Guild,  sue- 

IwT^D'irBaJllMS"'  ^  *•  Bangor  (Me.)  Daily  News  and  the  the  40-year  history  of  the  organi-  ceeding  W.  A.  Copeland,  who  serwd 

For  Eonem  Correspondent:  Habb  R.  Jobabbbb  ®  woman  had  been  elected  to  two  years. 

•-0  Oaaka  Mainichi,  Oaaka,  Japan  and  Jamba  Sbeb.  mg  OH  ^  book  that  Will  deal  With  out-  that  position.  Other  news  officers  are  ,,,  m  tj  f  -  in  -.-.M 

P.  O.  Boi  107.  Chung  King,  China. _  standing  Bangor  theologians.  Shep-  w  .T  Rowoll  Cnrthnno  Pr«>««  viop-  Walter  T.  Bonnej.  for  10  >ean 


P.  O.  Boi  107  Chung  King,  Ctiina. _  standing  Bangor  theologians.  Shep-  vv.  J  Sewell,  Carthage  Press,  vice- 

£c",;^;’a^a”t;*ur.T.eri«of^^^  grandfather  was  one  of  the  president;  Edward  J.  Mothershead. 

I  ILiocal  1  I  6  I  13  I  26  I  62  I  preachers  of  the  country  in  his  Clayton  Watchman  Advocate,  record- 

I  Sizea  Agatc^ime  Timea  Timea  Timea  Timer  day.  secretarv.  and  Miss  Maude  Free- 


Linea 

6  1 

13 

26 

62 

Sizea 
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Time 

Timet  |Timet 

Timet 

Timei 

Page 

672 

9276 

9234 

9220 

9206 

9182 

KPage 
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123 

116 

103 

KPage 

168 
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67 
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84 

66 

47* 

44* 

41* 

37 

•APaiu 

42 

33 

28* 

26* 

24* 

22 

mcL  -iv  -j,  B^nney.  for  10  yean 

W.  J.  Sewell,  Carthage  Press,  vice-  .  ..  ,  ....  ,  ,  j 

•J  1.  TTij  J  T  Air  u  J  aviation  and  political  news  editor  ol 
president;  Edward  J.  Mothershead.  c  ■  £  u  /no  \ 

Clayton  Watchman  Advocate,  record-  Springfield  (Mass.)  R^Publ^ 

"  .  J  »»•  AE  j  m  has  resigned  to  become  assistant  «- 

mg  s^retary,  and  Miss  Maude  Free-  J  B,jl 


Floyd  Powell,  of  the  Jackson  land,  Forsythe,  Taney  County  Repub-  ^  ^  Rnffaln  N  Y 

(Mich.)  Citizen  Patriot  editorial  staff,  /icon,  corresponding  secretary  and  mcra  o.,  ,  .  , 


has  resigned  to  join  the  U.  S.  Depart-  treasurer. 


The  ainale  column  forty-two  line  rate  maker  card  at 
a  coat  of  S22,  per  week  earni  at  low  a  rate  on  a  62 


ment  of  Labor  at  Jackson,  Miss. 


William  Tucker,  reporter,  Philadel- 


time  baiit  at  any  other  tchedule,  namely,  9182  per  several  Vears’  experience,  is  new 

manager  *of  the  Greensboro  (N.  C.) 

.rhrdnie _ Daily  News’  High  Point  bureau.  He 

CLAMiriEo  kateb:  «0c  per  agate  line  one  tunc,  7oc  succeeds  M.  L.  Patrick,  who  was  Called 
per  agate  line  four  timet.  u  i  ^  u 

g  - - ZTT - r - : —  back  to  Greensboro  some  months  ago 

SrruATiOBt  Wabted;  60c  per  agate  line  one  time;  .  -u  r\  -i  at  >  i  i  *  a 


Odell  Smith,  a  newspaperman  of  pliia  Evening  Bulletin,  has  enlisted  in 


the  Pennsylvania  National  Guard,  and 


Robert  Wilson  has  resigned  as  re¬ 
porter,  Springfield  (Mass.)  Union,  lo 
join  the  Associated  Press  in  Albany, 


manager  of  the  Greensboro  (N.  C.)  will  leave  shortly  for  a  year  of  active  Curtis  P.  Donnell,  church  news  edi- 
Daily  News’  High  Point  bureau.  He  duty  at  Indiantown  Gap,  Pa.  tor,  Springfield  (Mass.)  Republiem, 

succeeds  M.  L.  Patrick,  who  was  called  Horace  W.  Goman,  Norfolk  (Nebr.)  a  major  of  coast  artillery  in  the  U.  S 

back  to  Greensboro  some  months  ago  Daily  News  telegraph  editor,  has  been  Army  reserve,  went  on  active  duty 

to  serve  on  the  Daily  News’  local  staff,  ordered  to  Fort  Snellinu  Minn  for  a  for  a  year's  training  at  Fort  Deve* 


Curtis  P.  Donnell,  church  news  edi¬ 
tor,  Springfield  (Mass.)  Republtcn, 
a  major  of  coast  artillery  in  the  U.  S 


40c  mr  agate  Hue  four  timet  (count  five  words  to  to  serve  on  the  Daily  News  local  staff,  ordered  to  Fort  Snelling,  Minn.,  for  a  for  ®  year  s  training  a 
&J.o^V.Lon  Rateb:  By  mail  payable  in  advance  year’s  active  duty  in  the  U  S.  Army.  Feb.  1. 


United  States  and  Island  Possessions,  94  per  year;  _  _ _ _ , 

^nada,  94.80;  Foreign.  96. _ _  joined  the  John  Price  Jones  Corpora-  has  been  assigned  to  the  sixth  division,  marine  editor  of  the  Buffalo  Evenini 

all^'aub^^ons^'any  one*<wgan^aPra^hethe°  York  publicity  firm.  Helen  Waterhouse,  Akron  Beacon  News,  has  been  inducted  into  tl* 

pud  for  by  the  company  or  individuals.  Three  Gerald  W.  Johnson,  editorial  writer  Journal  aviation  editor,  flew  to  Miami  Army  for  a  year’s  training.  He  is  st^ 
or  o'lMsu^ri^i^lor Three  )^a^  ^0°fiTrormme  oi  the  Baltimore  Sun,  addressed  stu-  for  the  air  races,  then  to  Havana  for  tioned  at  Ft.  McClellan  with  the  105ft 
■sbscriptions  in  me  group  to  4iffmot  addresses  for  dents  of  Meredith  college,  Raleigh,  air  events  there,  back  to  Miami  and  Infantry. 

jwfivT^yAV «  Akron— all  without  difficulty.  p^gd  W.  Burgner,  city  editor,  Tren- 


Clue  Rates!  The  dub  fatei  are  applicable  to  tion  N^w  York  I'iublicitv  firm 
all  subscriptions  in  any  one  organiiation— whether  pUDUCIlJ  nrm. 

paid  for  by  the  company, or  iod,ividuAlt.  Three  Gerald  W.  John.son.  editorial 


New  York  World  -  Telegram,  has  A  first  lieutenant  in  the  infantry,  he 
joined  the  John  Price  Jones  Corpora-  has  been  assigned  to  the  sixth  division. 


Robert  Watson,  former 


one  year  at  93.00  each  or  individual  subscriptions  la  /-•  ip  L,  7 
(or  five  years  at  916.00;  additional  subscriptions  on  ^1.  L-.,  reo.  I 
the  same  basis— namely  three  dollars  each.  IV/f-c 


r  Z  ooiiars  eacn. -  glator,  former  Con- 

Member  The  Asaoaated  Business  Papers,  Adver-  a.  j  j- 

tiaiag  F;ederaton  of  America  National  Mtorial  necticut  newspaper  woman  and  direc- 
Asaodatioa,  Natio-jal  Better  Business  Bureaus  and  tor  of  public  relations  for  the  Francis 
the  Audit  Bureau  of  Circulations  with  an  average  tj  t  _ 

audited  net  paid  "A.  B.  C.”  every  Saturday  drculV  Leggett  Co.,  New  York,  has  been 
rion  as  fniiowa-  named  secretarv  of  the  advisory  com- 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31.  imO . 

11,65:5 

12.473 

“  1939 . 

12,227 

13,069 

“  I9:« . 

12,141 

13,05:5 

••  1937 . 

11,738 

12.779 

1936 . 

10.855 

12,064 

“  1935 . 

10.178 

11,206 

“  1934 . 

9,651 

10,607 

“  19;<.3 . 

8.625 

9,819 

i9;ii' . 

9,:537 

10.488 

1931 . 

10,116 

11.120 

"  1930 . 

10,40:5 

11,417 

"  1929 . 

10,180 

11,564 

Mrs.  Helen  M.  Slator,  former  Con-  minutes  after  she  arrived  in  the  Times,  was  elected  president  of 

necticut  newspaper  woman  and  direc-  t  slipped,  fell  New  Jersey  Legislative  Cori^ 

tor  of  public  relations  for  the  Francis  broke  a  rib.  spondents  Club,  to  succeed  Leo  !• 

H.  Leggett  Co.,  New  York,  has  been  Patrick  McMahon,  Akron  Beacon  Hershderfer  of  the  Hudson  DispotA, 
named  secretary  of  the  advisory  com-  Journal  police  reporter,  has  taken  a  at  the  annual  meeting  Feb.  10.  Alb*B 
mittee  on  wholesale  distribution  to  the  leave  of  absence  to  go  south  for  the  B.  Thompson,  editor,  Trenton  Svn^ 
national  defense  commission,  at  Wash-  winter  for  his  health.  Alan  Rosenfeld  Times  Advertiser,  was  elected  vie** 
ington,  D.  C.  bas  been  added  to  the  city  staff.  president. 

George  H.  Keefe,  Lowell  (Mass.)  Dill  Gorman,  of  the  editorial  staff  of  George  E.  Jones,  U  P.  night  niana|* 
Evening  Leader  editorial  staff,  was  fbe  Easton  (Pa.)  Morning  Free  Press,  in  Seattle,  was  a  visitor  in  New  Yolk 
toastmaster  at  the  Lincoln  Associates  ®Hd  Mrs.  Gorman  are  the  parents  of  and  Washington  this  week.  He  is  o* 
football  banquet  in  Lowell  Feb.  5.  ®  son,  born  Feb.  9.  vacation. 

Among  the  speakers  were  Joe  Me-  William  Ellis,  brother  of  Paul  Ellis,  Jack  Gleason,  staff  reporter,  Butfrf* 

Garry,  Lowell  Sun  editorial  staff,  and  Washington  correspondent  of  the  Evening  News,  is  now  with  the  r** 

Francis  Sargent,  Loicell  Courier  Citi-  Philadelphia  Inquirer,  has  joined  the  cruiting  service  of  the  Marine  Coipf 

zen  sports  editor.  same  newspaper  as  a  reporter.  at  Buffalo. 
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CERTAINLY. . .  all  of  the  operations  pointed  out  below  can  be  done  by  man¬ 
power.  So,  too,  can  the  man  who  drives  a  truck  get  along  without  a  self¬ 
starter.  But  man-power  operation  wastes  energy . .  .whether  used  in  starting 
a  truck  or  in  shifting  magazines  on  line  composing  machines ..  .while  me¬ 
chanical  operation  saves  energy  and  speeds  production.  That  is  why  many 
purchasers  of  Universal  Intertypes  are  glad  to  pay  a  small  extra  charge  for 
the  power-operated  magazine  shift.  This  and  other  exclusive  features  of 
these  machines  are  worth  investigation  and  careful  comparisons.  Write  for 
catalog  to  Intertype  Corporation,  360  Furman  Street,  Brooklyn,  New  York 

STEP  AHEAD  WITH  THE  UNIVERSAL  INTERTYPE 
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Metcalf's  Son 
Succeeds  Him 
In  Providence 

j  Father  Retires  as  Pres¬ 
ident  of  Journal  at 
84  .  .  .  Remains  on  Board 

On  the  eve  of  his  84th  birthday  an¬ 
niversary  on  St.  Valentine’s  Day, 
Stephen  O.  Metcalf  announced  his 
desire  to  retire - 


as  president  of 
the  Providence 
Journal  C  o  m  - 
pany.  He  was 
succeeded  by  his 
elder  son,  Geo. 

Pie  rce  Metcalf, 
vice  -  president 
of  the  J  o  u  r  n  al 
Company  for 
the  past  ten 
years. 

A  member  of 

the  Journal  Metcalf 

Company’s 

board  of  directors  for  the  past  50 
years,  Stephen  O.  Metcalf s  retire¬ 
ment  as  president  concludes  37  years 
of  active  direction  of  Journal -Bulle¬ 
tin  affairs.  Now  spending  his  winters 
in  Florida,  Mr.  Metcalf  explained  his 
retirement  by  saying  that  he  felt  there 
should  be.  a  more  active  direction  of 
the  newspapers  than  his  long  absences 
from  Providence  enabled  him  to  as¬ 
sume.  He  continues  to  serve  as  a 
member  of  the  board 

George  Pierce  Metcalf  has  had  ex¬ 
perience  in  manufacturing,  banking 
and  other  businesses.  Upon  being 
graduated  from  Harvard  in  1912,  Mr. 
Metcalf  entered  the  textile  business 
and  today  is  assistant  treasurer  of  the 
Wanskuck  woolen  and  worsted  mills. 
During  the  World  War,  Mr.  Metcalf 
served  as  1st  Lieutenant  in  the  302nd 
Infantry. 

He  was  elected  to  the  Journal  Com¬ 
pany  board  in  1916,  and  made  first 
vice-president  in  1931. 

At  the  annual  meeting  of  the  Jour¬ 
nal  Company,  the  following  directors 
were  elected  for  the  coming  year; 
Stephen  O.  Metcalf,  Harry  P.  Cross, 
Richard  S.  Aldrich,  Eugene  A.  King- 
man.  Sevellon  Brown  and  Edmund  C. 
Mayo.  Mr.  Mayo,  a  new  member,  is 
president  of  the  Gorham  Manufac¬ 
turing  Company,  Cranston,  R.  I. 

Other  company  officers  elected  are 
as  follows:  Vice  presidents,  Richard 
S.  Aldrich  and  Henry  D.  Sharpe;  Sec¬ 
retary  and  treasurer,  William  C.  El¬ 
lis;  assistant  secretary  and  treasurer, 
John  L.  McElroy. 

Sevellon  Brown  was  reappointed 
editor. 
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PRATT  PROMOTED 

Ernest  L.  Pratt,  who  was  the  first 
news  editor  of  International  News 
Service  for  William  Randolph  Hearst 
and  organized  its  staff  in  1909,  has 
been  appointed  managing  director  of 
the  Waukegan  (Ill.)  Post.  He  went 
to  Waukegan  as  foreign  editor  of  the 
Post  a  year  ago. 

FLY  REASSURES  RADIO 

The  government  faces  no  emerg¬ 
ency  serious  enough  to  require  it  to 
take  over  control  of  the  radio,  James 
L.  Fly,  chairman  of  the  Federal  Com¬ 
munications  Commission,  declared 
Feb.  12  at  a  Lincoln’s  Birthday  lunch¬ 
eon  of  the  American  Civil  Liberties 
Union  in  the  Hotel  Commodore,  New 
York. 

FREDERICK  KAUFMANN 

Frederick  A.  Kaufmann.  57,  busi¬ 
ness  manager  of  the  Hoboken  (N.  J.) 
Jersey  Observer,  died  Feb.  12  of  a 
heart  attack  at  his  desk  in  the  Ob- 
■server  office.  A  native  of  Hoboken, 
he  had  been  with  the  Observer  for 
41  years. 
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PENNSYLVANIA  PUBLISHER  BUYS  THREE  GOSS  HIGH  SPEED  ANTI¬ 
FRICTION  UNITS  AND  ONE  PAIR  OF  HIGH  SPEED  ANTI-FRICTION  FOLDERS 


Another  for  Goss!  This  time  it's  the  Butler  (Pa.) 
Eagle  with  an  order  for  a  new  press  to  be  installed 
as  a  floor-fed  sextuple,  consisting  of  three  high  speed 
anti-friction  units  with  ink  enclosures,  two  sets  of 
nested  angle  bars,  and  a  pair  of  high  speed  anti¬ 
friction  folders. 

With  this  press,  Goss  will  install  one  three-roll 
stand  and  one  single-roll  stand,  automatic  tension, 
carborundum  floor  plate,  and  full  automatic  drive 
with  paper  break  detectors. 

The  units  of  this  press  are  streamlined  in  design, 
having  no  pipes  or  obstructions  on  the  outside.  All 
moving  parts  are  completely  enclosed  or  guarded. 


Total  enclosure  of  the  units  eliminates  ink  mist  from 
the  web  and  pressroom,  even  at  the  highest  speeds. 

This  new  press  is  100%  anti-friction  construction 
equipped  with  ball  and  roller  bearings  throughout. 
Special  Timken  pre-loaded  tapered  bearings  are  used 
on  the  plate  and  blanket  cylinder  mountings  and  at 
the  points  where  the  greatest  loads  occur  in  the  main 
drive.  All  rapidly  rotating  parts  are  dynamically 
balanced.  The  folders  deliver  papers  with  folded 
edge  forward  to  facilitate  handling  and  bundling. 
Write  for  further  details  with  specific  reference  to 
your  requirements. 


THE  GOSS  PRINTING  PRESS  CO.,  1535  s.  paulina  st.,  Chicago 


NEW  YORK:  220  EAST  FORTY-SECOND  STREET 


SAN  FRANCISCO:  4  07  CALL  BUILDING 
GOSS  PRINTING  PRESS  CO.,  LTD.,  LONDON,  ENGLAND 
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Ralph  Winslow 


Among  Advertising  Folk 

RALPH  WINSLOW,  former  assistant 

advertising  manager  of  the  Arm¬ 
strong  Cork  Company,  Lancaster,  Pa., 
has  resigned  to 
become  director 
of  advertising 
and  publicity  of 
the  Libbey- 
Owens  -  Ford 
Glass  Company. 

Mr.  Winslow, 
who  assumes  his 
new  duties  im¬ 
mediately,  fills  a 
vacany  created 
by  the  resigna¬ 
tion  of  C.  K. 

Matson,  public 
relations  direc¬ 
tor,  who  leaves  March  1  for  New  York 
City  where  he  will  continue  public 
relations  counsel  activities  in  a  part¬ 
nership  with  Martin  Dodge. 

Alex  F.  Osborn  of  Buffalo,  execu¬ 
tive  vice-president  of  Batten,  Barton, 
Durstine  &  Osborn,  has  been  elected 
a  trustee  of  Hamilton  College  at  Clin¬ 
ton,  N.  Y.  of  which  he  is  an  alumnus. 

W.  George  Akins  has  been  elected  to 
the  board  of  directors  of  the  Walsh 
Advertising  Company,  Ltd.  Mr.  Akins 
is  in  charge  of  the  Toronto  office  of 
the  Walsh  Company. 

Eugene  F.  Cullen,  formerly  with 
Lorenzen  and  Thompson,  special 
newspaper  representatives,  has  joined 
the  advertising  staff  of  Smart  Maga¬ 
zine,  a  new  pictorial  digest  for  modern 
women  with  offices  at  730  Fifth  Ave. 

The  New  York  Subways  Advertising 
Co.  has  appointed  William  S.  Patjens 
as  sales  manager.  Mr.  Patjens  will 
supervise  a  plan  for  subway  advertis¬ 
ing  in  New  York.  J.  Walter  Thomp¬ 
son  Co.  has  been  retained  as  adver¬ 
tising  counsel. 

Frank  F.  Wieder  has  been  appointed 
account  executive  of  the  Julian  G. 
Pollock  Company,  Philadelphia  adver¬ 
tising  agency.  He  served  for  15  years 
as  sales  and  advertising  manager  and 
vice-president  in  charge  of  sales  of  the 
A.  B.  Kirshbaum  Company,  Phila¬ 
delphia,  clothing  manufacturers. 

Albert  J.  Caplan,  for  the  past  eight 
years  publisher  and  editor  of  the 
Camden  County  News,  Camden,  N.  J.; 
South  Jersey  News,  Haddon  Township 
News,  and  the  Haddonfield  News,  is 
now  with  the  Julian  G.  Pollock  Co., 
Philadelphia  agency. 

Burton  G.  Feldman  and  Associates, 
Chicago  Advertising  agency  has  added 
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BRADFORD 

CApital  of  the  Pena  Orode 
region  produces  the  finest  oU 
in  the  world. 

BRADFORD 

The  Home  of  Kendell  Oil, 
Dresser  Couplings,  Case  Cut¬ 
lery,  Zippo  and  Helios  Light¬ 
ers,  McCourt  Label  Cabinets 
as  well  as  oil  field  equipment 
manufacturers  known  the 
world  over. 


a  publicity  department  composed  of 
Austin  O’Malley,  Wiluam  Fitzger¬ 
ald,  and  James  J.  McGuinn. 

William  G.  Woodward,  formerly  of 
the  Hearst  International  Advertising 
Service,  has  joined  the  advertising 
staff  of  Smart  magazine,  the  new  pic¬ 
torial  digest  for  modern  women,  with 
offices  in  New  York. 

Ernest  Davenport  has  been  appoint¬ 
ed  art  director  of  the  Melvin  F.  Hall 
Advertising  Agency,  Inc.,  in  Buffalo. 
Well  known  in  art  and  advertising 
circles,  Mr.  Davenport  was  one  of  the 
founders  of  the  Art  Institute  of  Buf¬ 
falo. 

a 

Advertisers,  Agencies, 
Media  Are  Listed 

The  following  new  advertisers,  their 
agencies,  and  the  media  to  be  used, 
as  announced  this  week  by  Standard 
Advertising  Register,  follows: 

Aero  Industries  Technical  Institute,  Inc., 
5245  San  Pedro  Rd.,  \V.,  Los  Angeles,  Cal. — 
■‘Aviation  School” — West  Associates,  Inc.,  Ar¬ 
chitects  Rldg.,  Los  .Angeles,  Cal. — using  Maga¬ 
zines,  Trade  Papers,  Circulars  &  House  Or¬ 
gans.  Appro.  $50,000. 

•Amalgamated  Lithographers  of  America, 
450  .Seventh  Ave.,  New  York  City — “Lithog¬ 
raphy” — Emil  Mogul  Co.,  625  Madison  Ave., 
New  York  City — using  Magazines. 

Hankers  Life  &  Casualty  Co.,  5627  No. 
Central,  Chicago,  Ill. — “Insurance”  —  Joe 
Furth,  Adv.  Mgr. — Lane,  Benson,  McClure, 
8  So.  .Michigan  .Ave.,  Chicago,  Ill. — using 
Newspapers. 

Bozeman  Canning  Co.,  Mount  Vernon, 
Washington — “Pictswcet  Peas” — Pacific  Na¬ 
tional  .\dv.  Agency,  605  Union,  Seattle, 
Washington — using  Newspapers. 

Hiller  Industries,  Inc.,  311  California,  San 
Francisco,  C.al. — “Miniature  Racing  Cars” — 
Brisacher,  Davis  &  Staff,  310  Cnrcker  Bldg., 
San  Francisco,  Cal. — using  Newspapers  & 
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Campaigns  and  Accounts 

continued  from  page  13 

of  cleaning  and  polishing  products, 
have  appointed  H.  W.  Kastor  &  Sons 
Advertising  Co.,  Chicago,  to  direct 
their  advertising,  it  was  announced 
this  week  by  T.  B.  Cotton,  O’Cedar 
advertising  manager.  Thomas  K. 
Denton  is  the  account  executive  for 
the  agency. 

Henri,  Hurst  &  McDonald,  Chicago 
agency,  is  using  a  list  of  Florida  news¬ 
papers  on  a  test  campaign  for  E-Z 
Serve  Meat  Loaves,  a  product  of  John 
Morrell  &  Co.,  Ottumwa,  la. 

Northam  Warren  Corp.,  makers  of 
Cutex,  will  launch  a  heavy  advertis¬ 
ing  program  this  month,  featuring 
their  Black-Red  shade  and  also  a  new 
package,  available  in  the  complete 
range  of  16  shades  in  Cutex  porous 
polish.  Both  color  and  black  and 
white  pages  will  be  used  in  26  lead¬ 
ing  newspapers. 

Adrian  Bauer  Advertising  Agency, 
Philadelphia,  has  been  appointed  to 
handle  the  account  of  Pennsylvania 
Distilling  Co.,  producers  of  Good 
Old  Gukenheimer,  Uniontown  and 
Pennbrook  whiskies.  Henry  Haas  is 
account  executive. 

Baker  Importing  Co.,  New  York  and 
Minneapolis,  coffee  producers  for  48 
years,  have  appointed  H.  B.  LeQuatte, 
Inc.,  New  York,  to  direct  advertising 
for  the  company’s  new  Barrington 
Hall  Instantly  Soluble  Coffee.  Test 
newspaper  campaigns  are  being 
planned  for  a  number  of  cities  be¬ 
ginning  this  month. 


13  Banks  Join  in 
Cooperative  Ad  Effort 

Chicago,  Feb.  10— Thirteen  West 
Side  Chicago  banks  have  joined  in  a 
co-operative  newspaper  advertising 
program  designed  to  acquaint  small 
industrial  units  in  the  metropolitan 
area,  participating  in  national  defense 
efforts,  of  the  availability  of  ample 
credit  resources  to  finance  their  busi¬ 
nesses. 

The  banks  have  pooled  their  adver¬ 
tising  funds  to  be  used  for  an  opening 
ad  in  all  five  metropolitan  dailies.  If 
the  cooperatively-sponsored  ad  proves 
effective,  it  was  indicated  that  similar 
advertising  will  be  used  bythis  group 
of  small  banking  units.  The  idea  was 
fostered  by  T.  H.  Golightly,  president 
of  the  Madison-Crawford  National 
Bank.  Other  banks  joining  the  pro¬ 
gram  are  Central  National,  Halsted 
Exchange  National,  Liberty  National, 
Main  State  Bank,  Mercantile  National, 
Merchants  National,  Mid-City  Na¬ 
tional,  Milwaukee  Avenue  National, 
the  National  Security,  Pioneer  ’Trust 
&  Savings,  Sears-Community  State, 
and  Terminal  National. 

The  banks  announced  that  special 
efforts  will  be  made  to  assist  small 
business  units,  specifically,  sub-con¬ 
tractors  on  defense  projects,  so  that 
the  full  potentialities  of  output  by 
these  small  businesses  may  be  real¬ 
ized. 

■ 

ELECTED  TO  4-A 

Hugo  Wagenseil  &  Associates,  Day- 
ton,  Ohio,  has  been  elected  to  mem¬ 
bership  in  the  AA.A.A. 


Master  Products  Mfg.  Co.,  1359  So.  Flower, 

Los  Anjfeles,  Cal. — “Master  Paper  Punches, 
Hinders,  Lights  &  M-M  Piston  Resirers“— 

H 

UJ 

r 

OF  THE 

MIDWESl 

111. — Distr.;  Natl. 

1 

Sheridan  House,  386  Fourth  Ave.,  New 
York  City — “Publishers” — Milton  J.  Adler 
Co.,  55  West  42nd,  New  York  City — using 
Newspapers,  Magazines,  Car  Cards,  Trade 
Papers,  Direct  by  Mail,  Dealer  Helps,  Circu¬ 
lars,  Window  Displays.  Distr.;  Natl. 

Varva  Division  of  the  House  Tre-Jur,  Inc., 
19  West  18th,  New  York  City— “Parfum 
Suivez  Moi” — I.ewis  &  Tokar,  44  Commerce, 
Newark,  New  Jersey — using  Magazines. 

DROPS  SUNDAY  PAPER 

The  Suffolk  (Va.)  News-Herald, 
which  since  December,  1939,  has 
omitted  its  Saturday  afternoon  edi¬ 
tion  and  published  a  Sunday  morning 
paper,  has  resumed  the  Saturday  edi¬ 
tion  and  discontinued  the  Sunday 
paper,  R.  A.  Harry,  the  publisher,  has 
announced. 

Birmingham  Is  Building 

HOMES 


kVwsV/.-  Of  the  $10,508,000  m 
,  ,  ,  construction  in  Metropoli- 

t  O  n  Birmingham  during 
1940,  $7,413,000  wo  s 
spent  in  residential  con¬ 
struction  The  1  o  w  per¬ 
centage  of  vocancy  shows 
B  i  r  m  i  n  g  h  a  m's  rapid 
growth  in  direct  propor¬ 
tion  to  her  busy  industries 

J  J  .  •-*  {  Sell  this  “crest"  mor- 
^  ket  with  one  greot  me- 

^he  Birmingham  Kirtos 

THL  BIKMl.NGHAM  AGE-HEIULD 

r*€ 

,  .  .  Oprrafsmg  St^ttow  V'SGN 

NATIONAL  REPRESENTATIVES:  KELLY -SMITH  CO. 


You'll  l>e  pleasantly  surprised  at  the 
way  THE  NEWS-SENTINEL  delivers 
Indiana's  big,  abundant  FORT 
WAYNE  market  to  you.  Take  ad¬ 
vantage  of  this  situation  to  help  your¬ 
self  to  profitable  sales. 


NATIONAL  REPRESENTATIVES:  ALLEN-KLAPP-FRAZIER  CO. 
NEW  YORK-CHICACO-DETROIT 


RfrOR  FEBRUARY  15.  1941 


NEWSPAPERS 


i 


FIND 

IT  PROFITABLE 
TO  DO 

A  GOOD  JOB 
FIRST  -  IN  THE 
NEWSPAPER 
MEDIUM! 


The  leadership  ef  Editor  &  Publisher  in  advertising  from  newspapers  is 
an  indication  of  the  soundness  of  the  editorial  policy  the  paper  has  pursued 
for  more  than  a  quarter  of  a  century. 

Editor  &  Publisher's  readers  in  the  national  advertising  and  agency 
fields  represent  89.5%  of  all  the  known  national  newspaper  advertising  appro¬ 
priations.  And  each  complete  issue  of  Editor  &  Publisher  is  devoted  exclu¬ 
sively  to  the  national  advertiser,  the  agent  and  the  daily  newspaper  —  the 
major  advertising  medium. 

Here  is  a  medium  which  many  of  the  important  advertisers  and  agents 
are  now  studying  with  more  interest  and  thoroughness  than  ever  before, 
because  of  its  “spot”  news  performance. 

As  the  advertising  business  paper  devoted  solely  to  newspaper  advertising. 
Editor  &  Publisher  is  followed  with  interest  for  facts  and  data  pertinent  to 
that  vast  expenditure.  That  interest  carries  over  to  Editor  &  Publisher's 
advertising  pages,  which  means  that  a  newspaper — your  newspaper — can  tell 
its  story  with  the  assurance  of  its  being  seen  and  acted  upon  by  an  audience 
that  is  definitely  and  exclusively  newspaper-minded. 

Let’s  get  down  to  cold,  hard,  factual  data  as  to  why  Editor  &  Publisher 
offers  leadership — to  select  one  example — advertising  from  newspapers. 

MONEY  .  .  .  ■  Of  the  nine  major  trade  publications,  weekly  and 
monthly,  interesting  to  advertisers  and  their  agencies 
alike,  figures  for  1939-1940  show  that  Editor  &  Pub¬ 
lisher  topped  the  list  in  money  spent  by  newspapers  in 
these  business  papers. 

ACCOUNTS .  .  ■  Of  the  nine  publications.  Editor  &  Publisher  topped 
the  list,  1939-1940,  with  the  largest  number  of  individual 
newspapers  using  its  columns. 

INSERTIONS  .  ■  On  a  frequency  basis  of  five  or  more  newspaper  inser¬ 
tions,  Editor  &  Publisher  topped  the  list  against  the 
field,  with  one  exception. 


PAGES 


LINAGE  .  .  .  ■  Of  all  nine  publications.  Editor  &  Publisher  topped  the 

list  in  volume  of  newspaper  advertising  linage,  and 
linage  is  used  hy  newspapers  as  the  common  denomina¬ 
tor  of  volume. 

RENEWALS.  .  ■  A  vitally  important  index  of  reader  interest — subscrip¬ 
tion  renewal.s.  For  the  years  1939  and  1940,  Editor  & 
Publisher  topped  the  list. 

Rather  conclusive  proof  of  the  outstanding  value  of  Editor  &  Publisher 
as  an  advertising  medium  by  and  for  newspapers. 

Advertising  is  a  force  powerful  enough  to  sell  goods  and  services  as  well 
as  commodities.  It  is  being  used  by  successful  newspapers  for  their  own  sales 
expansion. 

Your  appropriation  in  the  columns  of  Editor  &  Publisher  will  prove  a 
profitable  investment  for  your  paper  and  build  prestige  and  goodwill. 


Of  all  nine  trade  publications.  Editor  &  Pubusher 
topped  the  list  for  number  of  scheduled  newspaper 
pages,  with  a  single  exception.  There  were  many  exclu¬ 


sive  accounts. 


EDITOR  &  PUBLISHER 

The  Oldest  Puhlisherg*  and  Advertisers^  Newspaper  in  America 

TIMES  BUILDING  TIMES  SQUARE  NEW  YORK,  N.  Y. 


Telephone:  BRyant  9-3032,  3033,  3034  and  3033 
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Inadequate  Copy  Is 
Classified  Ad  Evil 


ADVERTISERS  KNOW  FROM  EXPERIENCE  THAT 

^  BUYING 


ow  s 


THE  USE  OF 

THE 

COLUMBUS 

DISPATCH 

CENTRAL  OHIO'S 
LEADING  NEWSPAPER 

When  a  newspaper  year 
after  year  for  decades  con¬ 
tinues  to  be  a  big  leader  in 
both  circulation  and  adver¬ 
tising — ^you  have  indisput¬ 
able  proof  that  it  is  the 
one  best  buy  in  its  field. 

A  wire,  phone  call  or 
letter  will  bring  you 
detailed  information 
about  this  market  and 
the  merchandising  ser¬ 
vice  rendered  by  the 


—  A  CLICKEROO!  — 
George  Stimpson’s 

You’d  Be  Surprised’ 


Greatest  Single  Sales  Influence  in  Central  Ohio 

O'MARA  &  ORMSBEE,  National  Representatives 

NEW  YORK  DETROIT  CHICAGO 
ATLANTA  SAN  FRANCISCO  LOS  ANGELES 


Because  it  rinps  the  bell  every  day  with 
fascinating  facts  about  people,  thinirs  and 
events  in  the  whirlifrisr  of  the  world:  and 
Because  it  is  the  Perfect  Feature — Short. 
Snappy,  Sound  ae  a  Gold  Dollar.  Adapt¬ 
able  to  every  type  of  Makeup— Read  by 
everybody  from  eight  to  eighty. 

Write  or  Wire  Now! 


The  Georg'e  Matthew  Adams 
Service 

411  Madison  Ave.  New  Yc 


THE  DISPATCH  LED  DURING  1940  IN  37  OUT  OF  40 
ADVERTISING  CLASSIFICATIONS  TABULATED  BY  MEDIA  RECORDS 


i 


FEBRUARY 


19  4  1 


Seek  Modification  of 
Unemployment  Law 


Members  of  the  Hoosier  State  Press 
Association  last  week  launched  a  drive 
for  modification  of  the  unemployment 
compensation  law  as  it  applies  to 
newspapers,  holding  there  is  no  need 
for  publishers  to  build  large  reserve 
funds,  “because  of  the  comparative 
permanence  of  employment  in  news¬ 
paper  and  printing  offices.” 

This  action  was  among  resolutions 
adopted  at  the  eighth  annual  conven¬ 
tion,  held  in  Indianapolis  Feb.  7  and  8. 

Another  resolution  ‘‘decries  the 
practice  of  some  public  officials  who 
fail  to  set  out  itemized  expenditures 
in  their  budgets,  as  required  by  law.” 

The  association  voted  support  of 
two  bills  before  the  Indiana  Legisla¬ 
ture,  one  of  which  would  protect 
newspapermen  from  being  forced  to 
reveal  sources  of  information  before 
juries  or  legislative  committees,  and 
the  other  to  amend  the  state’s  com¬ 
pulsory  education  law  to  permit  em¬ 
ployment  of  carriers  less  than  14  years 
old. 

One  of  the  principal  speakers  was 
Mark  Ethridge,  vice-president  and 
general  manager,  Louisville  Courier- 
Journal  and  Times,  who  said  that 
newspapers  have  begun  a  movement 
to  “regain  their  previous  loss  of  touch 
with  the  people  and  their  lack  of  con¬ 
fidence  in  us.” 

Newspapermen  are  occupied  with 
the  fear  of  losing  freedom  of  the 
press,  Mr.  Ethridge  said,  but  he  be¬ 


lieves  that  in  the  United  States  it 
can  only  be  lost  “outside  the  country 
or  in  the  press  itself.” 

Excellence  was  recognized  by  a 
variety  of  awards,  including  the  In¬ 
diana  University  Sigma  Delta  Chi  cup 
for  best  daily  in  cities  of  6,000-120,000 
population,  given  the  Princeton  Clar¬ 
ion-News,  and  the  Purdue  University 
Sigma  Delta  Chi  cup  for  best  daily  in 
cities  less  than  6,000,  to  the  Rvshville 
Republican. 

Arden  Roarick  of  Winamac  Repub¬ 
lican  was  elected  president  of  the  In¬ 
diana  Weekly  Press  Association. 

J.  Frank  McDermond,  Jr.,  publish¬ 
er,  Attica  Ledger-Tribune,  president 
of  the  association,  declared  he  could 
see  only  slight  differences  between  the 
problems  of  small-town  editors  and 
those  of  metropolitian  newspapers. 

“We  newspapermen  have  ourselves 
to  blame  for  the  criticism  which  has 
been  heaped  upon  us,”  he  said.  He 
urged  newspapers  to  take  leading 
roles  in  their  cities. 


SUN'S  DOG  BOOK 

The  New  York  Sun  issued  its  annual 
Dog  Book  this  week.  The  80-page 
book  appears  in  a  new  format  and  has 
more  than  200  photographs  and  illus¬ 
trations.  The  articles  range  from  hints 
for  dog  buyers  to  advice  on  dog  train¬ 
ing,  whether  for  the  home,  the  field 
or  the  show  ring.  The  book  is  in¬ 
tended  for  the  average  owner  as  well 
as  for  the  professional  fancier.  It  was 
prepared  by  Arthur  Roland,  editor  of 
the  Saturday  dog  pages. 


The  Herald -Journal  reaches 


e  Over  S0,000  of  the  S3,000 
families  in  Syracuse^ 


•  30,000  more  fomilies  in  the 
sales-ripe  Central  New  York 


Concentrote  your  efforts  in  Syracuse  — 
one  of  America's  best  markets.  Ask 
your  Paul  Block  representative. 


THE  SYRACUSE 


FEBRUARY  10,  1941 


AN  OPEN  LETTER 
TO  OUR  FRIENDS  IN  THE 
NEWSPAPER  FIELD: 


IT  IS  OUR  THOUGHT  THAT  THE 
FACILITIES  OF  ANY  MANUFACTURING 
ORGANIZATION  SHOULD  PRIMARILY 
BE  AT  THE  DISPOSAL  OF  THE  GOVERN¬ 
MENT.  WE  ARE  COOPERATING  TO 
THE  FULL  EXTENT  OF  OUR  ABILITY 
WITH  THE  UNITED  STATES  IN  ITS  DE¬ 
FENSE  PROGRAM. 


THE  UTMOST  WILL  BE  DONE  TO 
TAKE  CARE  OF  OUR  FRIENDS  AND 
CUSTOMERS  IN  THE  NEWSPAPER 
FIELD.  BUT  WE  BELIEVE  THAT  YOU  WILL 
AGREE  THAT  IN  ALL  CASES  THE  RE¬ 
QUIREMENTS  OF  OUR  NATIONAL  DE¬ 
FENSE  COME  FIRST. 


MANY  MATERIALS  ARE  ASSIGNED 
TO  PRIORITY  RIGHTS  OF  THE  WAR 
DEPARTMENT  AT  THIS  TIME  AND  CAN 
NOT  BE  OBTAINED  IMMEDIATELY.  WE 
WOULD  APPRECIATE  IT  IF  YOUR  RE¬ 
QUIREMENTS  COULD  BE  ANTICIPATED 
AS  MUCH  AS  POSSIBLE  IN  THE  FUTURE. 


AS  ALWAYS  YOUR  NEEDS  WILL  RE¬ 
CEIVE  OUR  EXPERT  AND  PROMPT  AT¬ 
TENTION. 


HERALD-JOURNAL  |  JHE  DUPLEX  PR1NTIN6  PRESS  CO, 


1 


Se//s  Central  Netv  York  at  One  Loiv  Cost 


Baffle  Creek,  Michigan 


U.  S.  A. 
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1940  Newspaper  Gains 
Shown  by  Ad  Bureau 

Gains  in  newspaper  advertising  vol¬ 
ume  for  the  full  year  1940  are  re¬ 
viewed  in  a  special  folder  issued  Feb. 
10  by  the  Research  &  Promotion  De¬ 
partment  of  the  Bureau  of  Advertis¬ 
ing,  AJ4PA. 

The  folder  reveals  gains  in  all  ma¬ 
jor  newspaper  linage  classifications 
except  Financial.  For  1940  compared 
with  1939,  National  newspaper  adver¬ 
tising,  including  Automotive,  was  up 
2.5%;  Retail,  including  Department 
Stores,  gained  1.3%;  Total  Display 
rose  1.5%;  Classified  was  up  4.0%;  and 
Total  newspaper  advertising  increas¬ 
ed  2.0%. 

The  Bureau  folder,  entitled  “An¬ 


other  Pretty  Picture,”  is  the  fourth  in 
a  series  designed  to  keep  advertisers 
and  agencies  posted  on  current  trends 
in  newspaper  linage.  Previous  folders 
have  reported  newspaper  gains  for  the 
first  quarter  of  1940,  the  half-year 
and  the  first  nine  months. 

All  figures  are  from  Media  Records, 
Inc.,  and  its  studies  of  fifty-two  index 
cities. 

GETS  FCC  UCENSE 

Washington,  D.  C.,  Feb.  10  —  Tht 
New  York  Evening  Journal,  Inc.,  pub¬ 
lisher  of  the  Journal- American,  has 
been  granted  an  experimental  Class  2 
relay  press  radio  station,  with  special 
emission  for  frequency  modulation, 
the  Federal  Communications  Commis¬ 
sion  has  announced.  I 


BUYS  STATION 

Luther  Gibson,  publisher,  Vallejo 
(Cal.)  Chronicle  and  Times-Herald, 
has  purchased,  subject  to  FCC  approv¬ 
al,  radio  station  KHUB  at  Watsonville, 
Cal.  Sale  of  the  station  to  Mr.  Gibson 
was  announced  late  last  week  by  John 
P.  Scripps.  It  was  established  in  1937 
by  the  late  F.  W.  Atkinson  and  ac¬ 
quired  by  Mr.  Scripps  in  1938  when  he 
purchased  the  Watsonville  Register- 
Pajaronian  and  the  station  from  the 
Atkinson  estate. 

“SPECIAL"  APPOINTED 

The  Tulare  (Cal.)  Advance-Regis¬ 
ter  Times  has  appointed  George  D. 
Close,  Inc.,  as  its  national  represen¬ 
tative. 


DELAYED  IN  LISBON 

Two  former  Buffalo  newspapermen 
who  sailed  last  month  to  cover  the 
home  front  inside  Germany  and 
Italy,  have  gotten  no  further  into 
Europe  than  Lisbon,  their  disembark¬ 
ation  port.  They  are  Clyde  B.  Davk 
and  Carl  Wall,  both  formerly  of  the 
staff  of  the  defunct  Buffalo  Timet. 
Word  was  received  in  Buffalo  that 
both  newspapermen  have  ben  de¬ 
layed  in  Lisbon  because  of  visa  dif. 
ficulty. 

■ 

TWO  lOIN  CNPA 

The  Los  Angeles  Examiner  and  the 
Los  Angeles  Herald  Express  have  be¬ 
come  members  of  the  California 
Newspaper  Publishers’  Association. 


Summary  of  Annual  Statement 

December  31, 

Admitted  Assets 

1940 

Bonds,  Mortgages,  and  other  Assets 

$704,170,432 

Interest  EHie  and  Accrued . 

8,352,574 

Premiums  Due  and  Accrued . 

Liabilities 

11,771,029 

$724,294,035 

Policy  Reserves . 

$550,122,160 

Policyholders’  Funds . 

135,524,545 

Policy  Claims  in  Process  of  Settlement 

2.442,205 

Dividends  to  Policyholders . 

9,627,547 

Taxes  I>ue . . 

1,802,607 

Miscellaneous  Liabilities . 

687,517 

$700,206,581 

Special  Reserves . 

6,004,163 

SURPLUS . 

18,083,291 

TOTAL  CONTINGENCY  FUNDS 

24,087,454 

United  States  Reeistered  Bonds  included 

in  the  above 

statement  are  deposited  as  required  by  law:  State  of 
Massachusetts  $2M.000 ;  State  of  Georgia,  $10,000. 

A  complete  Annual  Report  will  be  sent  on  request 


eAST  year  we  mailed  to  policyholders  and  beneficiaries  187,649 
income  checks  aggregating  $15,271,630. 

Money  every  month  for  life’s  necessities,  or  for  the  little  luxuries 
that  add  so  greatly  to  life’s  happiness  —  Massachusetts  Mutual  In^ 
come  Checks. 

A  widow  who  has  been  receiving  these  checks  for  the  past  thirty^ 
five  years  writes: 

As  the  time  is  drawing  near  for  the  check  you  always  so 
promptly  send  to  me,  I  think  you  should  know  how  much  I 
need  it,  count  on  it,  and  above  all  how  much  I  appreciate 
it  —  and  could  not  live  without  it.  Never  was  such  a  bless' 
ing  in  my  life  as  this  kind  of  dependable  insurance. 

An  annuitant  who  purchased  a  life-long  monthly  income  during  her 
earning  years  writes: 

I  enclose  a  notice  of  change  in  address.  I  expect  to  stay 
in  the  South  until  May.  Please  send  my  checks  here  until 
that  time,  when  I  shall  return  to  my  home. 

I  am  so  happy  that  1  have  this  monthly  income.  It  gives 
me  comfort  and  peace  of  mind  and  makes  it  possible  for  me 
to  travel  and  enjoy  life  now  that  my  working  days  are  over. 

Every  day  a  parade  of  hundreds  of  income  checks  from  matured  life 
insurance- policies  and  annuities,  and  for  disability  benefits,  leaves 
our  home  office  on  its  way  to  our  policyholders  and  beneficiaries. 
These  checks  furnish  guaranteed  living  expenses  to  widows  and 
children,  sweeten  the  sunset  days  of  elderly  people,  and  comfort 
and  support  those  who  are  totally  disabled. 


SPRINGFIELD,  MASSACHUSETTS 
Bertrand  J.  Perry,  Preaidenl 


iV'a0!)t)Ulf  Panwf. 

NASHVIliETEksSEAN 


By  FRANK  FEHLMAN 

(No.  208  in  a  senes)  already  mentioned  lend  themselves  to 

ICE.  to  an  Eskimo  family  means  very  some  rather  forceful  copy.  The  time 
little;  but  to  a  family  living  within  to  prepare  a  campaign  for  this  classi- 
a  thousand  miles  of  the  Blquator,  it  is  fication  is  now.  In  a  few  weeks  many 
probably  the  greatest  luxury  they  can  Southerners  will  start  drinking  iced 
enjoy.  During  the  early  days  of  this  tea  and  mint  juleps,  so  no  time  should 
country,  not  a  few  ship  owners  around  be  lost  in  presenting  a  campaign  to  a 
Boston  and  New  York  made  small  local  ice  company  or  a  utility  corn- 
fortunes  each  year  by  loading  their  pany  who  stock  a  modern  ice  refrig- 
Clipper  ships  with  big  blocks  of  ice.  erator. 

They  visited  Cuba,  Porto  Rico,  Mexico, 

South  American  ports,  and  other  parts  »  r'nKoa 

of  the  world.  The  ice  was  traded  for  Ari/-\Tn’  i 

valuable  commodities  and  at  prices 

that  are  unheard  of  today.  ported  the  progress  of  a  small  ice 

Today,  mechanical  refrigerators  may  company  who  decided  that  they  would 
be  found  in  more  than  half  of  all  of 

our  American  homes;  but  there  are  ike  salt  and  pep^r  or  any  o  her  car- 
still  millions  of  families  who  cannot  commodity.  As  this  article  is  be- 
afford  them  and  there  are  millions  campaign  is  still  in 

who  do  not  have  electricity  or  gas  to  fu '"f*’‘^®tsji«ve  b^n 

Derate  them  added  to  the  original  market,  so  that 

“hi  every  market  in  the  United  carrying  the 

States  may  be  found  many  prospects  ,  , 

for  a  new  type  of  ice  refrigerator  and  ^Practically  every  homeowner  has 

t  -  »/«»  oiiK^kc  some  time  or  other  found  himself 

lor  ice  Luoeb.  _ u _ j  _ j  ii  nuir 


Three  reasons  why  more  newspapers  feature  Bahson’s  weekly 
column  than  that  of  any  other  commentator: 


1.  Readers  realize  that  their  jobs,  wages,  vacations,  new 
clothes,  automobiles,  all  depend  on  the  trend  of  nation¬ 
wide  business.  They  want  to  follow  the  ups-and-downs 
of  business  activity  with  an  outstanding  authority. 


2.  Roger  W.  Babson  writes  in  the  simple,  homely 
language  of  the  everyday  reader.  He  writes  about 
family  business  problems,  not  about  the  stock  market. 
His  column  is  filled  with  commonsense,  practical 
counsel  for  business  men,  workers,  investors,  and 
housewives.  His  unhedged  forecasts  hit  the  bull’s-eye 
with  uncanny  accuracy. 


3.  The  Babson  column  is  one  of  the  most  reasonably 
priced  of  the  big  national  features.  Subscription  is 
on  a  Till  Forbid  Basis.  Editors  are  not  forced  to  tie- 
up  with  Babson  on  a  contract  basis.  This  is  a  vital 
point  today  when  economic  conditions  are  subject  to 
spectacular  changes. 


MAH.  COUPON  (OR  WmE  COLLECT) 


I  Publishers  Financial  Bureau,  Babson  Park,  Mass. 

I  .  . 

I  Send  information  on  Babson’s  Weekly  Authentic  Statement  to- 
I  gether  with  sample  copy  and  rates — no  obligation. 


Name  of  Paper 


tor  Detailed  Information  Write 

NEWSPAPER  PRINTING  CORP..  Agents  •  THE  BRANHAM  CO..  National  Representatives 
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"You,  the  People' 
Tells  Story  of 
St.  Paul  Paper 

Booklet  "Ol  and  For  the 
People"  Gives  Inside 
Human  Interest  Story 


a  saleable  commodity;  and  they  must  be  able  the  list  had  lengthened  to  60.  George  How  He  Got  His  Start 

to  teach  these  facts,  and  sales  approaches  started  in  1926  and  by  1931  had  main-  don  R  DAVIS  circulation 
and  methods  to  an  army  of  young  newspaper  .  •  j  _  i  JJVJIN  K.  UAVIO,  CirCUiaUOn  manager 

carriers  and  street  salesmen  that  is  consuntly  average  of  69  Customers.  q£  Birmingham  News  and  Age- 

changing  in  personnel.  They  keep  operating  Steve  built  the  busmeSS  tO  73  SUb-  ffgrald  for  the  past  11  year  and  past 
successfully  the  largest  sales  organization  in  scribers  from  1931  to  1934.  Bill  held  president  of 
St.  Paul.”  the  route  for  four  years  and  added  jcmA  started 

10  new  subscribers.  Edward  delivered  newspaper  work 
Win  Safety  Awards  for  a  year,  maintaining  Bill’s  original  ^hen  he  was 

FORTY-NINE  drivers  of  the  Chicago  record.  Paul  started  in  his  brother’s  ajjout  10  years 
Herald- American,  who  drove  a  to-  place  in  1939  and  has  increased  his  selling  the 

tal  of  984,968  miles  in  one  year  with-  list  to  90.  Now  Jimmy,  nine  years  qJj  Saturday 
out  an  accident,  were  recently  pre-  old  and  the  youngest  of  the  boys.  Blade  and  Chi- 
sented  “No  Accident  Awards”  by  the  occasionally  helps  Paul.  Ledger  in 

National  Safety  Council.  All  of  the  older  Pikus  boys  have  home  town 

followed  in  their  father’s  footsteps  ^.Ima  Okla! 

“American  Way  of  Life"  and  are  now  making  paper  for  the  Later  the  family 

THE  Portland  Journal  recently  pub-  Watab  Paper  Mill  of  Sartell.  moved  to  Okla- 

lished  a  display  ad,  announcing  that  homa  City  and 

13  Journal  carrier-salesmen  have  Offers  Auto  to  Employes  there  Don  con-  n.„!. 


By  GEORGE  A.  BRANDENBURG  sented  “No  Accident  Awards  by  the  occasionally  helps  Paul.  Ledger  in 

“We,  the  people”  has  always  been  National  Safety  Council.  All  of  the  older  Pikus^  boys  have  j^jg  home  town, 

a  phrase  dear  to  the  hearts  of  Ameri-  followed  in  their  father’s  footsteps  A.lma,  Okla. 

cans.  “You,  the  People”  is  the  title  “American  Way  of  Life  and  are  now  making  paper  for  the  Later  the  family 

of  a  booklet  recently  published,  tell-  THE  Portland  Journal  recently  pub-  Watab  Paper  Mill  of  Sartell.  moved  to  Okla- 

ing  the  story  of  the  St.  Paul  Dispatch-  lished  a  display  ad,  announcing  that  homa  City  and 

Pioneer  Press.  In  text  and  cartoons,  13  Journal  carrier-salesmen  have  Offers  Auto  to  Employes  there  Don  con-  rjon  Da  • 

the  latter  following  the  “Believe  It  “completed  another  milestone  in  the  loS  ANGELES  TTIMES  emnlnve<;  re-  tinned  selling 

?^fas£atini%SouSro7wSt''makS  Way  of  Life”  by  graduating  cently  turned  in  2,737  new  suLcrip- 

a  fascmabng  accoimt  of  what  makes  from  mid-term  classes  m  local  pubhc  ,•  •  vear-end  subscrintinn  con-  When  he  was  18,  he  prevailed  upon 

^eUm^nto"^  te^  J^whi^h  Max  Halmbacher  then  countp  cirS- 

departments.  were  used  and  the  ad  pointed  out  that  circulation  night  street  division,  for  the  Daily  Okk- 

Of  and  For  the  PaopU  some  will  conhnue  their  schooling,  ,  cubscrintion  homan  and  Times  (now  circulation 

■i^e  booklet  is  dedicated  to  the  t  T>mvp^to"?hi?r  %in*^  entitled  the  employe  to  one  chance  on  director)  a  job  as  door-to-door 

makers  and  readers  of  newspapers,  which  they  will  prove  to  their  em-  ,  Eighteen  emnloves  turned  in  solicitor.  The  first  town  given  him  to 

The  foreword  states,  in  part:  ployers  the  worto  of  the  experience  «  ■  J  «  «  P  °y®s  ^rn^  m  ^ 

“And  this  is  the  story,  not  of  a  h®ve  gamed  in  conductii^  their  >  . ^  ^  Don’s  farmer  acquaintances  thought 

thing  of  steel  and  stone  and  brick  own  business  enterprise  a  Joimnal  ,  ..  '  ,  anyone  who  was  not  hard  at 

and  mortar,  not  just  toe  story  of  a  route.  subscription.  work  by  sun  up  and  still  at  it  after 

buildmg,  but  of  toe  PEIOPLE  m  toe  v  1  e  •  down  should  be  arrested  for 

building.  This  is  not  primarily  toe  20  Years  of  Service  ■  vagrancy.  He  didn’t  ask  Mr.  Halm- 

stoiy  of  toe  machines  that  speak,  that  “VOL.  XX”  appears  on  the  front  page  N.  Y.  MIRROR  CONTEST  bacher  about  his  hours,  or  the  num- 
write,  that  fly  and  photograph,  that  of  toe  “Star  Junior,”  monthly  car-  The  New  York  Mirror  recently  an-  i^r  of  subscriptions  he  was  supposed 
print  and  bimdle  and  cart  and  carry  rier  paper  published  in  toe  interest  nounced  its  first  “Charming  Child”  to  average.  He  just  went  to  work, 
toe  news,  but  the  story  of  toe  PEOPLE  of  the  carrier-salesmen  for  the  Lin-  contest,  offering  $4,350  in  prizes  plus  At  the  end  of  two  weeks  he  had 
who  use  those  matomes  It  is  the  coin  (Neb.)  Star  The  paper  com-  $1000  from  Warner  Brothers  to  the  averaged  about  20  subscriptions  a  day 
story  of  Imw  these  ®  ments  upon  its  20to  year,  stating:  gcg^  prfre  winner  for  appearing  in  a  and  was  scared  when  he  was  called 

bring  forth  for  you,  the  PEOPLE  who  “fr  is  with  some  pride  that  we  re-  3  specially  written  part.  En-  into  the  office,  fearing  he  was  to  be 

meml^r  former  Star  boys  such  as  j^ies  close  March  1  and  each  child  fired, 
t  ^  •  i’  ^  ^  Maurice  Wing,  now  editor  of  the  As-  ^hose  picture  is  published  in  the  Since  1920  he  has  been  city  circula- 

^dated  P^ess  feature  se^ice,  and  Sunday  roto  section  will  receive  $25  tion  manager  of  the  Tulsa  Tribune 
mont’e  fnnpfinnc  wito  a  eligible  for  the  major  prizes,  and  has  been  circulation  manager 

foitr  hriot  naracrranVic  nn  tha  piroii-  ^  ^  These  awards  are  $1,000  first  prize  of  newspapers  in  Jacksonville,  St 

latinn  danartmant  dniiht  toa  mib  ^  New  York  City,  and  Warner  contract  for  $1,000,  Petersburg  and  Tampa,  Fla.,  before 

to  hr^or;  ^ntarastod^in  the  correspondent  doing  j^g  ^250  and  $100  for  third  joining  the  Birmingham  News  and 

lie  will  be  more  interested  in  the  their  first  newspaper  writing  for  toe  ,  t'  ^  j  j?  ,,  ^ 

news  and  mechanical  departments  of  columns  of  The  Jimior.  piuce.  z\ge-neraia. 

toe  paper,  but  it  is  fitting  that  the  “With  even  more  pride  we  recall  — — — — — 

circulation  department  modestly  takes  the  many,  many  Star  boys  who  have  _  —  — 

its  place  in  the  story,  for  to  many  told  us  that  articles  they  read  in  the  M  Pi|MIIQ  /* 

readers,  this  department  is  the  only  star  Junior  helped  them  to  do  better  U  Q II ^  T 0|* 

one  with  which  toe  public  comes  in  work.  And  we  are  also  very  proud  * 

contact.  Here’s  the  story  on  the  Dis-  of  toe  fact  that  the  Star  Junior  has  AmA|||  ATIAM  A  M  A  A  P  RO 

patch-Pioneer  Press’  circulation  de-  gained  national  recognition  as  one  of  l_l|f|_lll  |1III|M  IIA  ||  M  ||  Iv  P  If  N 

partment,  as  it  appears  in  toe  booklet:  outstanding  carrier  boy  newspa-  WlllWWla^l  I  IWIl  IwimU^lW  IbI I V 

"People  in  the  circulation  department  form  .  ^  countrv  ” 

the  last  link  in  the  living  chain  between  the  P  "I  •  ♦ 

origins  of  news  and  the  ultimate  delivery  of  "1/^*1 f  1 

the  newspaper.  They  have  created  an  intri-  8  BrotnGrS  On  One  Route  l%Jwlw  I  ^  ^  ^  ^ 

cate  system  of  transport,  utilizing  trucks,  ^924.  the  PiKUS  boys  have  * 

motor  cars,  buses,  trains  and  carriers,  oper-  j  t  •  .v  j 

atinff  under  schedules  so  manv  and  varied  as  been  delivering  the  ot.  ClOUd  ^ i  i_  i  j _  _ _  _ i  _  _i  .i_. 


ating  under  schedules  so  many  and  varied  as  oeen  aeiivenng  me  oi.  t-zioua 
to  confound  a  novice.  With  this  distriliutioo  (Minn.)  Times  to  Sartell  subscribers, 
machine,  they  place  newspapers  in  the  readers’  Seven  of  the  brothers  have  handled 
hands  a  short  time  after  the  freshly  printed  jjjg  game  route  and  the  eighth  is 


**i*''*  ***' P"®.®-  ,  ,  ,  ,  ,  learning  the  route  now  from  his 

People  in  the  circulation  department  not  ,  i  m  j  a  •**’•1  -n  a 

only  take  care  of  the  numberless  details  of  brother  Paul.  To  date,  Mike,  Peter, 


A  BONUS  for 
CIRCULATION  MANAGERS 

who  join  now  "  " 

As  an  added  induce-  tion  papers  and  addresses — 
ment  for  more  circu-  contain  a  wealth  of  ideas  and 
latlOn  managers  to  infrkrtimtir^ri  nn  nvnirv  nnn. 


the  daily  task  of  distributing  the  newspaper.  George,  Steve,  Bill,  Edward  and  Paul 
Theirs  is  the  tremendous  responsibility  of  the  successfully  have  held  the  Sartell  dls- 
newspaper's  sales  department,  which  must  keep  trfrt  exclusively  to  themselveS  with 


adding  and  recording  new  subscribers  on  a  ^  gteadUy  increasing  route, 
list  that  IS  as  changeful  as  the  life  of  a  x  a  j  ‘xi.  ja  i.  •!. 

community  itself.  They  must  know  about  subscribers  in 

their  own  newspaper  the  things  that  make  it  1924.  When  Peter  took  over  in  1925 


(UP) 

THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


^  Overtaxed 
^  Plants  Are  Helped 
by  Certified  Dry  Mats 

J 

■:> 

H  lyyjOLDING  is  easier,  scorching 
quicker,  while  casting  is 
3  accelerated  by  the  fact  that  first 
^  casts  from  Certified  Mats  are 
q  plenty  good — never  have  to  be 
^  thrown  back  in  the  pot. 

^  9  Rockefeller  Plaza,  Dept.  P 
New  York.  N.  Y, 

«At 


AS  an  added  induce¬ 
ment  for  more  circu¬ 
lation  managers  to 
become  eligible  to  partici¬ 
pate  in  the  important  1941 
International  Circulation 
Managers’  Association  con¬ 
vention  in  Detroit  next  June, 
we  will  present  to  each  cir¬ 
culator  who  sends  in  his 
membership  application 
now,  a  free  copy  of  the  1940 
“Book  of  Proceedings.” 

You'll  find  this  book  an 
unequalled  source  of  in¬ 
spiration.  Its  196  pages — 
crammed  with  invaluable 
transcripts  of  1940  conven¬ 


tion  papers  and  addresses — 
contain  a  w’calth  of  ideas  and 
information  on  every  con¬ 
ceivable  phase  of  circula¬ 
tion.  It  reflects  the  most 
progressive  ideas  of  the 
more  than  seven  hundred 
ICMA  members  whose  sole 
interest  is  the  constant  ini- 
|)rovement  of  circulation 
operations. 

But  there  are  only  a  lim¬ 
ited  number  of  copies  avail¬ 
able  ...  so  please  don’t  delay 
. . .  send  in  your  membership 
application  NOW  and  get 
vour  bonus! 


If  you  desire  further  information  be¬ 
fore  applying  for  membership,  write  to 
L.  W’,  McFetridge,  Secy.-Treas,, 
do  “The  World,”  Tulsa,  Okla. 


IHGER5'  nSSDCIBTIOn  _ 


ACmT!  OFFICES  IN 

TiiIhh  Clevrland  Toronto  Rochrwtpr  St,  I.oul*  Birmingham 
Detroit  Cinrlnnatl  Kan  FranrlKCO  Uallatt  Flint 


SYNDICATE  S— 37 


•RIfOR  FEBRUARY  15,  1941 


Patent  Office 
Rules  Against 
"Bob"  Ripley 


Permits  Texas  Vegetable 
Dealer  to  Copyright 
Cartoonist's  Legend 


By  STEPHEN  J.  MONCHAK 

The  U.  S.  Patent  Office  has  ruled  that 
copyrights  held  by  Robert  L.  (“Bob”) 
Ripley  and  Believe  It  or  Not!  Inc.,  are 
not  infringed  by  a  vegetable  dealer 
who  advertises: 

“Believe  It  or  Not  Ripley’s  are 
always  top  quality.” 

Ripley  Vegetable  Company,  of  Mer¬ 
cedes,  Tex.,  operated  by  C.  A.  Ripley, 
has  bwn  granted  registration  over  the 
objections  of  the  King  Features  Syn¬ 
dicate  cartoonist  of  odd  and  unusual 
facts,  who  registered  “Believe  It  or 
Xot!”  in  1925. 

Dealer  Upheld 

In  1930,  the  corporation  to  handle 
commercial  activities  having  to  do 
with  Ripley  cartoons  was  formed. 

Licenses  for  use  of  the  name  and 
legend  have  been  granted  for  soft 
drinks,  breakfast  cereal,  fruit  and 
fresh  vegetables. 

The  Patent  Office  has  ruled  that 
the  cartoonist’s  protection  under  the 
copyright  extends  to  cartoons,  radio 
talks,  lectures  and  books,  but  does 
not  cover  the  commodities  of  his 


Jinrunie  Fidler’s  $250,000  libel  suit 
against  the  Hollywood  Reporter,  movie 
trade  daily,  has  been  filed  by  the 
McNaught  Syndicate  columnist’s  at¬ 
torneys.  They  intend  to  re-file  the 
action,  however,  possibly  within  the 
week,  the  column  was  informed. 

Immediately  after  the  original  ac¬ 
tion  was  filed  (see  syndicate  column 
of  Feb.  1)  the  Wilkerson  Daily  Corp., 
publisher  of  the  Reporter,  obtained 
an  order  to  take  Fidler’s  deposition. 
Fidler  meanwhile  had  arranged  to  go 
to  Miami,  Fla.,  to  attend  the  premiere 
of  a  new  picture.  When  efforts  to  have 
the  date  of  the  deposition  set  back  so 
it  wouldn’t  conflict  were  unavailing, 
the  dismissal  was  filed. 


is  founder  and  manager  of  the  or¬ 
ganization  ....  Emile  Bure,  noted 
French  editor,  has  joined  the  features 
staff  of  the  Overseas  News  Agency.  . . , 
Joseph  V.  Connolly,  president  of  King 
Features  Syndicate,  will  be  host  at 
the  syndicate’s  annual  dinner  dance 
Feb.  22  at  the  Hotel  Pierre,  New  York. 
The  party  is  given  by  employes  of 
KFS,  International  News  Service,  In¬ 
ternational  News  Pictures  and  Central 
Press  Association. 


PHOTOS  NET  $1200 


Personals  and  Notes 
WILUAM  L.  WHITE,  who  had  been 
abroad  for  North  American  News¬ 
paper  Alliance  and  Reader’s  Digest, 
returned  to  the  _ _ _ 


licensees. 

There  is  no  similarity  between 
fresh  vegetables  and  the  products 
covered  in  Ripley’s  registration,  the 
Patent  Office  ruling  pointed  out. 


Labor  Paper  Using  Features 
Rocine  Labor,  Racine,  Wis.,  weekly 
owned  and  operated  by  the  Racine 
unions,  became  the  first  labor  paper  in 
the  country  to  use  standard  syndi¬ 
cate  features  with  the  issue  of  Feb.  7, 
according  to  Loren  Norman,  editor. 

The  paper,  launched  Jan.  24  by  the 
f  Racine  Trades  and  Labor  Council 
'  >nd  the  United  Auto  Workers  Dis- 
Itiict  Council  8,  uses  Jay  Franklin, 
Toonerville  Folks,  and  the  editorial 
[cartoon,  home  making  column  and 
icture  service  of  Co-operative  Fea- 


While  a  few  other  labor  papers 
arry  comic  strips  or  Washington 
Ijmns,  they  are  mostly  free  or  of 
U  trade-for-advertising  type,  Nor- 
an  believes.  He  was  with  the  St. 

Star-Times  and  the  St.  Louis 
Pon-Dispatch  before  taking  over  the 
editorship  of  the  labor  weekly. 


lo  Re-file  Fidler  Action 
Dismissal  without  prejudice  of 


U.  S.  Feb.  10  and  W 
brought  back 
with  him  a 

three  -  year  old  ^ 

English  girl  » 

whom  he  has 
adopted.  White  ’4P* 

had  been  in  Lon- 
don  four  months. 

He  is  currently 
finishing  a  book 
on  con 

abroad,  he  said,  " 

and  is  not  mak-  William  L,  White 
ing  other  plans 

until  it  is  completed _ Clinton  L. 

Mosher,  formerly  with  the  Brooklyn 
Eagle,  has  joined  the  Washington  staff 
of  the  McClure  Newspaper  Syndicate 
to  be  associated  with  Ray  Tucker, 
author  of  the  “National  Whirligig” 
column. .,  .Ted  Cook,  former  King 
Features  Syndicate  humor  columnist, 
will  turn  radio  commentator  next 
week,  when  he  launches  a  series  of 
twice-weekly  programs  over  KFI, 
NBC  outlet  in  Los  Angeles.  The 
program,  tentatively  titled  “Ted  Cook, 
the  One-Man  Mass  Meeting,”  starts 
Feb.  17,  and  will  be  heard  Mondays 
and  Fridays  at  9  p.m.  Cook  left 
King  last  summer  after  writing  a  daily 
column  for  16  years.  He  doesn’t 
intend  to  compete  with  the  radio 
comics,  but  will  discuss  current  topics 
of  general  interest,  he  said.  The  pro¬ 
gram  will  be  sponsored.  .  .  “Washing¬ 
ton,  As  Seen  By  a  Tarheel”  is  the  name 
of  a  new  Sunday  column  written  by 
Robert  A.  Erwin,  former  manager  of 
the  United  Press  bureau  in  Raleigh, 
N.  C.  Before  going  to  Washington, 
where  he  has  been  for  the  last  five 
years,  Erwin  was  with  the  McClure 
Newspaper  Syndicate  in  New  York. 
He  is  president  of  the  American  Press 
Society _ The  Hollywood  Press  Syn¬ 

dicate  this  month  is  observing  its 
10th  anniversary.  Joseph  B.  Polonsky 


Max  Peter  Haas  told  Editor  &  Pub¬ 
lisher  this  week  that  his  exclusive  j 
pictures  of  the  capture  of  the  bandit ! 
brothers  Esposito  in  New  York  Jan.  I 
14  have  netted  him  about  $1200.  Haas,  j 
founder-manager  of  the  European  j 
Picture  Service,  made  an  arrangement  i 
with  the  New  York  Daily  News,  which  1 
originally  had  all  rights,  to  split  pro-  I 
ceeds  of  the  holdup  photos  50-50  up  to  | 
$1450.  He  had  been  receiving  all  re¬ 
ceipts  above  $1450  and  the  rights 
reverted  to  him,  so  he  is  now  handling 
sales  himself.  Haas  and  the  News 
each  received  $725  and  the  photog-  | 
rapher  has  received  about  $500  from  ; 
additional  sales  since,  bringing  total  ^ 
sales  to  just  under  $2000.  | 


ANTI-RUGG  BILL 

Harrisburg,  Pa.,  Feb.  10 — School 
textbooks  written  by  Prof.  Harold  O. 
Rugg,  of  Columbia  University,  would 
be  banned  in  Pennsylvania  schools,  i 
teachers’  colleges  and  other  institutions  ] 
receiving  funds  from  the  Common¬ 
wealth,  by  a  bill  introduced  in  the  i 
House  of  Representatives  by  Legisla-  I 
tors  Charles  A.  Auker  and  George  E.  I 
Jones. 


BUSINESS  MEETING 

Madison,  Wis.,  Feb.  10 — Announce¬ 
ment  is  made  of  the  annual  University 
of  Wisconsin  School  of  Journalism-  ! 
Daily  Newspaper  League  business  of¬ 
fice  conference  at  the  State  university  , 
here,  March  30  and  31.  Prof.  Frank  i 
Thayer  of  the  journalism  school  fa-  ! 
culty,  and  Glenn  H.  Arthur,  classified  ' 
advertising  manager  of  the  Appleton  \ 
Daily  Post-Crescent,  are  co-chairmen. 


YOUTH  OR  EXPERIENCE! 


Experience — 


Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 


Youth — 


Scott 

3  to  2  Ratio 

Folders 


ES 


Elagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publisher. 


with  patented 
Safety  Gate 
and 

Expansion  Bands 


MONARCH  II 


When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  laat  word  in  Folder  a 


makes  the  finest 
MATS 


The  PERSONNEL  BUREAU 


Walter  Scott  &  G>. 

PLAINFIELD,  N.  J. 


Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 


of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  E.  Wacker  Drive 
Chicago,  Ill. 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  Bast  River),  New  York,  N.  Y. 


A  nation-wide  non-pro/it  service 
supported  by  Sigma  Delta  Chi, 
Professional  Journalistic  Frater¬ 
nity. 


You  Can  Have 

Hemingway 

On  Your  staff! 


OiNE  OF  THE  bf.Kt  Mriii'rs  aiifl 
fi>r«‘iKn  rorrespondenls  of  our 
times  —  Ernest  lleiiiingvtay  —  is 
available  to  your  paper. 

A  few  (lays  ago  h(‘  fl(‘w  to  San 
Franeiseo  where  he  shipped  lo 
Honolulu — and  on  lo  Manila 
and  Hong  Kong  by  Clipper. 
He'll  cover  the  Far  Fast  Front 
for  PM  —  and  other  papers  that 
sign  him  up.  Military  sirulegisi, 
((ilh  full  understanding  of 
arnii(‘s  and  men  —  Hemingwa> 
will  h(‘lp  throw  some  light  on 
the  ronfusing  Faslern  pnddem. 
He'll  interpret  the  stolid,  stoical 
Orientals  lo  Americans.  He'll  dig 
into  their  polities,  expose  their 
nay  of  lif(‘.  He'll  f(dlov(  their 
armies  into  liallle  —  and  catch 
the  action  in  his  powerful 
mela|>hor.  Action  on  the  march 
—  action  in  the  saddle  —  action 
in  the  air! 

Sign  up  Hcniingnay  and  be  pre¬ 
pared  for  the  real  cxplosian 
on  the  Far  Fast  Fnnil.  ISo  need 
to  sell  ilcmingHay.  He's  knoMii 
to  millions  through  his  Spanish 
dispal('h(‘s,  his  stories  and  hi- 
novels.  Just  publish  his  dis¬ 
patches  —  and  they'll  (h*  the 
rest. 

Sign  up  Hemingway  —  !N'0^’  — 
while  he’s  availahh*.  ^'rile  or 
wire  for  prices! 

HARRY  BAKER 

SYNDICATE 

DEPARTMENT 

fill 

STerliiig  3-2501 

New  York  City 
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January  Linage  In  Leading  Cities 


Compiled  by  Media  Records,  Inc. 


See  Linage  Charts  on  Page  14 


AKRON.  OHIO 


1941  1940  Gain  or  Loss 

1941  1940  Gain  or  Loss 

Beacon  Journal  . (el  1,076,764  939,806  136,958  G 

Beacon  Journal  . (S)  175,094  144,624  30,470  G 


Total  Daily  .  1,076,764  9.19,806  136,958  G 

Total  Sunday  .  175,094  144,624  30,470  G 

Grand  Total  .  1,251,858  1,084,430  167,428  G 

ALBANY.  N.  Y. 

Knickerbocker  Xews...(e)  498,304  494,259  4,045  G 

Times  Union  . (ml  335.362  324.741  10,621  G 

•Times  Union  . (S)  172,713  161,619  11,094  G 


Total  Daily  .  833,666  819,000  14,666  G 

Total  Sunday  .  172.713  161.619  11,094  G 

Grand  Total  .  1,006,379  980,619  25,760  G 

ALBUQUERQUE.  N.  M. 

Journal  . (m)  .128,524  324,615  3,909  G 

Tribune  . (e)  365.532  358,566  6,966  G 

Journ.al  . (S)  55,528  49,706  5,822  G 

Total  Daily  .  694,056  683,181  10,875  G 

Total  Sunday  .  55.528  49,706  5,822  G 

Grand  Total  .  749,584  732,887  16,697  G 

ATLANTA.  GA. 

Constitution  . (ml  588,679  549,208  39,471  G 

Journal  . (e)  782,871  692,585  90,286  G 

^Constitution  . (SI  226,196  200,436  25,760  G 

•Journal  . (S)  220,491  252,591  32,100  L 


Total  Daily  .  1.371,550  1,241,793  129,757  G 

Total  Sunday  .  446.687  453,027  6,340  L 

Grand  Total  .  1,818,237  1,694,820  123,417  G 

ATLANTIC  CITY.  N.  J. 

Press  Union. ...  (see  notel  289,838  288,030  1,808  G 

Press  . (S)  37,762  41,554  3,792  L 


Total  Daily  .  289,838  288,030  1,808  G 

Total  Sunday  .  37,762  41.554  3,792  L 

Grand  Total  .  327.600  329,584  1,984  L 

Note:  Press  Union  sold  in  combination  (m)  and  (el.  Linaite 
of  one  edition  given. 

BALTIMORE.  MD. 

News-Post  . (e)  680,169  591.137  89,032  G 

Sun  . (m)  529,734  481,911  47.823  G 

Sun  . (e)  1,081,160  988.409  92.751  G 

•American  . (S)  221.864  196,421  25,443  G 

tSun  . (S)  402,872  369,999  32,873  G 

Total  Daily  .  2,291.063  2,061,457  229,606  G 

Total  Sunday  .  624.736  566,420  58,316  G 

Grand  Total  .  2,915,799  2,627,877  287,922  G 

BIRMINGHAM.  ALA. 

Age  Herald  . (ml  366,360  344,549  21,811  G 

News  . (el  578.323  496,846  81,477  G 

Post  . (e)  3.18.091  291,326  46,765  G 

tNews  &  Age  Herald. (SI  238.952  210,194  28,758  G 

Total  Daily  .  1.282.774  1,132,721  150,053  G 

Total  .Sunday  .  238,952  210,194  28,758  G 

Grand  Total  .  1,521,726  1.342,915  178,811  G 

BOSTON.  MASS. 

Record-American  ..(m&el  314.016  294,878  19,138  G 

Globe  . (m&e)  555,097  511,981  43,116  G 

Herald-Traveler.  (See  note)  780,358  767,782  12,576  G 

Post  . (m)  413,214  403,534  9,680  G 

Transcript  . (e)  151,600  195,456  43,856  L 

•Advertiser  . (S)  145,896  153,482  7,586  L 

Globe  . (S)  272,491  250,689  1 1,802  G 

tHerald  . (S)  322,474  335,045  12,571  1. 

Post  . (S)  83,516  79,976  3,540  G 

Total  Daily  .  2.214,285  2,173,631  40,654  G 

Total  Sunday  .  824,377  829,192  4,815  L 

Grand  Total  . .»..  3,038,662  3,002,823  35,839  G 


Note:  Globe  (m&e)  sold  in  daily  combination.  Herald  (m) 
or  (S)  sold  in  combination  with  Traveler  (e).  Record  (m) 
is  sold  in  combination  with  the  American  (e).  I.inage  of  one 
edition  is  given. 

BUFFALO.  N.  Y. 


Courier  Express  . (m)  489,892  453,331  36,561  G 

News  . (e)  944.818  860,259  84,559  G 

•‘Courier  Express _ (S)  255.078  260,395  5,317  L 


Total  Daily  .  1,434,710  1.313,590  121,120  G 

Total  Sunday  .  255.078  260,395  5,317  L 

Grand  Total  .  1,689,788  1,573,985  115,803  G 

CAMDEN.  N.  J. 

Courier  .  598,052  618,781  20,729  L 

Courier  (e)  and  Post  (m)  sold  in  combination.  Linage  of 
one  edition.  Courier  (e),  only  is  given. 

CEDAR  RAPIDS.  IOWA 

Gazette  . (e)  411,686  .385,850  25,836  G 

Gazette  . (S)  89,896  83,026  6,870  G 

Total  Daily  .  411.686  385,850  25,836  G 

Total  Sunday  .  89,896  83,026  6,870  G 

Grand  Total  .  501,582  468.876  32,706  G 

CHICAGO.  ILL 

Tribune  . (m)  994,364  1.012,120  17,756  L 

JDaily  .News . (e)  838.869  799,613  39,256  G 

Herald-American  . (e)  586,964  446,822  140,142  G 

Times  . (e)  480,880  471,215  9.665  G 

Tribune  . (S)  484,385  502,490  18,105  L 

•Herald- .\merican  ...(S)  260,621  205,195  55,426  G 

Times  . (S)  69,296  62,571  6,725  G 


CINCINNATI.  OHIO 


1941  1940  Gain  or  lajss 

Enquirer  . (m)  403,078  383,560  19,518  G 

Post  . (e)  614,100  519,084  95,016  G 

Times  Star  . (e)  702,706  679,795  22,911  G 

tEnquirer  . (S)  375,712  348,470  27.242  G 


Tot.al  Daily  .  1,719,884  1,582,439  137,445  G 

Total  Sunday  .  375.712  348,470  27,242  G 

Gr.and  Total  .  2,095,596  1,930,909  164,687  G 

CLEVELAND,  OHIO 

Pbain  Dealer  . (m)  629.058  581.602  47,456  G 

News  . (e)  543,554  538,523  5.031  G 

Press  . (e)  950.462  851,638  98,824  G 

••tPlain  Dealer  . (S)  417,927  410,807  7,120  G 


Total  Daily  .  2,123,074  1,971,763  151,311  G 

Total  Sunday  .  417,927  410.807  7.120  G 

Grand  Total  .  2,541,001  2,382,570  158,431  G 

COLUMBUS.  OHIO 

Dispatch  . (e)  861.928  815,253  46,675  G 

Citizen  . (e)  468,365  471.128  2,763  L 

Ohio  State  Journal.,  (m)  281.182  248,765  32,417  G 

Dispatch  . (S)  193,504  187.411  6,093  G 

Citizen  . (S)  74,939  68.281  6.658  G 

Star  . (weekly)  40,374  37,183  3,191  C. 


Total  Daily  .  1,611.475  1,535.146  76,329  G 

Total  Sunday  .  308.817  292,875  15,942  G 

Grand  Total  .  1,920,292  1.828,021  92.271  G 

DALLAS.  TEXAS 

News  . (m)  712.019  639.078  72.941  G 

Times-Herald  . (e)  917.686  811.136  106.550  G 

Journal  . (e)  252,813  337.209  84,3%  L 

tNews  . (S)  257.723  252,713  5,010  G 

Times-Herald  . (S)  225,744  226,076  332  L 


Total  Daily  .  1,882.518  1,787.423  95,095  G 

Total  Sunday  .  483,467  478.789  4.678  G 

Gr.and  Total  .  2,365,985  2,266,212  99,773  G 

DAYTON.  OHIO 

Tournal  . (m)  346,486  304.462  42.024  G 

Herald  . (e)  596.076  519,536  76.540  G 

News  . (e)  815,922  688,587  127.335  G 

Tournal  Herald  . (S)  104,826  80.394  24,432  G 

News  . (S)  109,489  100,985  8.504  G 


Total  Daily  .  1,758,484  1,512.585  245,899  0 

Total  Sunday  .  214,315  181.379  32,936  G 

Grand  Total  .  1,972.799  1,693.964  278.835  G 

DENVER.  COLO. 

Rocky  Mtn.  News...(m)  238.986  241.490  2.504  L 

Post  . (e)  670.252  699,794  29.542  L 

Rocky  Mtn.  News _ (S)  73.205  46.097  27,108  G 

Pf«t  . (S)  173.289  161.574  11.715  G 


Total  Dailv  .  909.238  941.284  32.046  L 

Total  Sunday  .  246.494  207.671  38.823  G 

Grand  Total  .  1,155,732  1,148,955  6,777  G 

DES  MOINES.  IOWA 

Register  . (m)  315.570  .309.566  6.004  G 

Tribune  . (e)  440.513  441.756  1,243  L 

Register  . (S)  169,592  176.114  6,522  L 


Total  Daily  .  756.083  751.322  4,761  G 

Total  Sunday  .  169.592  176.114  6,522  L 

Grand  Total  .  925,675  927,436  1.761  L 

DETROIT.  MICH. 

Times  . (e)  712.746  624.222  88.524  0 

Free  Press  . (m)  542,4.38  514,776  27.662  G 

News  . (e)  1,116.788  1,008.088  108.700  G 

•Times  . (S)  279.567  264,823  14.744  G 

Free  Press  . (S)  208.613  169  167  .39,446  G 

tNews  . (S)  419.559  38.3.575  35,984  G 

Total  Dailv  .  2.371.972  2.147.086  224.886  G 

Total  Sunday  .  907.7.39  817,565  90,174  G 

Grand  Total’ .  3,279,711  2.964.651  .315.060  G 

DULUTH.  MINN. 

Herald  . (e)  .364.855  .352.344  12,511  G 

News-Tribune  . (m)  285,590  277,458  8.1.32  G 

News-Tribune  . (S)  108.386  100.742  7.644  0 


Total  Daily  .  650.445  629.802  20.643  G 

Total  Sunday  .  108.386  100.742  7.644  G 

Grand  Total’  .  758,831  7.30,.544  28.287  G 

EL  PASO.  TEXAS 

Times  . (m)  387,453  322.702  64.751  G 

Herald  Post  . (e)  413.050  .359.092  53,958  G 

Times  . (S)  110,771  113,833  3,062  L 


Total  Dailv  .  800.50.3  681.794  1 18.709  G 

Total  Sunday  .  110,771  113,833  3,062  L 

Gr.and  Total’ .  911,274  795,627  115.647  G 

ERIE.  PA. 

Dispatch  Herald  . (e)  418.209  391,732  26,477  C. 

Times  . (e)  457..336  418.675  38,661  G 

Dispatch  Herald  . (S)  176.326  168,840  7,486  0 


Total  Daily  .  875.545  810,407  65.138  G 

Total  Sunday  .  176,326  168.840  7,486  G 

Grand  Tot.aI  .  1,051.871  979.247  72.624  G 

EVANSVILLE,  IND. 

Courier  . (m)  540,773  429,791  110,975  G 

Press  . (e)  572,481  526,538  45,943  G 

Courier  &  Press  . (S)  129,998  137,462  7.464  L 

Total  Daily  .  1.113,254  956,336  156,918  G 

Total  Sunday  .  129,998  1.37.462  7.464  L 

Grand  Total’ .  1,243,252  1,093.798  1  19,454  G 


FALL  RIVER.  MASS. 

. (e)  375,685  350,416 


Journal  . (e) 

Journal  . (S) 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


r.  MICH. 

1941 

1940 

905.834 

797,572 

130,846 

111,250 

905,8.14 

797,572 

130,846 

111,250 

1,036,680 

908,822 

•ain  or  Low 

108,262  G 
19,596  G 


fW'Sen 
urnal  . 
fws-Sen 


1 08,262 C 
19,5960 
127,8580 


Total  I 
Total  1 
Grand 


FORT  WAYNE.  IND. 

Journal  G.azette  . (m)  338,060  294,681 

News  Sentinel  . (e)  713,001  732,450 

Journal  Gazette . (S)  157,714  158,104 


43,379 c 
19,4491 
3901 


leralJ- 


Total  Daily  .  1,051,061  1,027,131 

Total  Sunday  .  157,714  158.104 

Grand  Total  .  1.208,775  1,185,235 


23,9300 


[Times 


3901  '  Tota 
23,540  0  j  Tota 


FORT  WORTH,  TEXAS 

.Star-Telegram  . (m)  239,320  206,954 

Star-Telegram  . (e)  522,309  465,366 

Press  . (e)  .358,913  307,840 

Star-Telegram  . (.S)  138,790  138,007 


32,366 C  J 
56,9430  lourier  , 
51,0730  Binies  , 
783  G  tc'jrier  ] 


Total  Daily  .  1,120,542  980,160  140,3820 

Total  Sunday  .  138,790  138,007  783G 

Grand  Total  .  1,259,332  1,118,167  141,165  0 


FREEPORT.  N.  Y. 

Nassau  Review  &  Star  (e)  325,810  295,976 


Bee 

Bee 


FRESNO.  CALIF. 

...(e)  405,105  358,185 
...(S)  84,003  89,580 


46,9200 
5.577 L 


ToUl 

Total 

Grand 


29,8340  R'nion  1 
I  Mancl 
Lnly.  Li 


Grand  Total 


489,108  447,765  41,3430 

[Comnie 


GLENS  FALLS.  N.  Y. 

Post-Star  .  335,299  312,370  22,9290 

Note:  Post-Star  (m)  sold  in  combination  with  Times  (e). 
Linage  of  one  edition,  Post-Star  (m),  only  is  given. 


HARRISBURG.  PA. 


Patriot  . 

....(m) 

441,l’45 

427,111 

14,0340 

Telegraph  . 

. (e) 

409,330 

352,041 

57,2890 

Total  Daily  . . 
Total  Sunday  . 
Grand  Total  . 

850,475 

779,152 

71,323  0 

850,475 

779,152 

71,323  0 

Note:  News  (e)  carries  the  same  amount  of  advertising  n 
the  Patriot  (m). 


HARTFORD.  CONN. 

Courant  . (m)  .335,676  307,800  27,8760 

Times  . (e)  958,5  1  0  9  1  3,144  45,3660 

Courant  . (S)  266,807  241,156  25,6510 


Total  Daily  .  1.294,186  1,220,944  73,2420 

Total  Sunday  .  266.807  241,156  25,6510 

Grand  Total  .  1,560,993  1,462,100  98,8930 


HEMPSTEAD.  N.  Y. 

Newsday  . (e)  111,612 

‘First  publication  Sept.  1,  1940. 


Tottl 

ToUl 

Grand 


iticrald 


Herali 
Kews  . 


Total 

Toul 

Granc 


HONOLULU.  T.  H. 

Advertiser  . (m)  258.499  223,388 

Star-Bulletin  . (e)  526,565  508,773 

Advertiser  . (S)  102,385  94.724 


35,111  G 
17,792  0 
7,6610 


T otal  Daily  . , 
Total  Sunday 
Grand  Total 


785,064  732,161 

102,385  94,724 

887,449  826,885 


52,9030 
7,6610 
60,564  0 


HOUSTON.  TEXAS 


Chronicle  . 

. (e) 

804,546 

729,665 

Post  . 

521,560 

521.936 

Press  . . 

. (e) 

415,822 

443,499 

Chronicle  . 

. (S) 

209.557 

197,601 

**Post  . 

. (S) 

165,323 

227,171 

Total  Daily  . . 

1.741.928 

1,695,100 

Total  Sunday 

.’74,880 

424,772 

Grand  Total  . 

2,116,808 

2,119,872 

INDIANAPOLIS.  IND. 

News  . 

. (e) 

906,746 

870,772 

Star  . 

584.522 

546,679 

Times  . 

. (e) 

568.667 

472.626 

tStar  . 

. . (S) 

280,904 

281,190 

Total  Daily  . . 

2.059.935 

1,890,077 

Total  Sunday 

280,904 

281,190 

Grand  Total 

2,340,839 

2,171,267 

74,8810 
376  L 
27,677  L 
11,956G 
61,8481 


lee  .. 


46,8280 
49,8921 
3.064 1  Bur 


Buette 
ia  Pr< 
35,9740  la  Pai 


37,843  G  Herald 


96.041  C 
286  L 


Eunda 
La  Pal 


169,8580 

2861 

169,5720 


JACKSONVILLE.  FLA. 

Times  Union . (m)  557,647  531,912 

Journal  . (e)  511,240  462,568 

Times  Union  . (S)  202,280  186,516 


25.7350 
48,672  0 
15.7640 


Total  Daily  .  1,068,887  994,480 

Total  Sunday  .  202,280  186,516 

Grand  Total  .  1,271,167  1.180.996 


74,407  0 
15,764  0 
90.1710 


JAMESTOWN,  N.  Y. 

Journal  . (c)  421,290  312,718 

Post  . (m)  367,873  347,534 


1 08.572 G 
20,3390 


Total  Daily  ., 
Total  Sunday 
Grand  Total 


789,163  660,252 

789,l'63  660,252 


128,9110 

I'ig.oiic 


JOHNSTOWN.  PA. 

Tribune  . .  573,610  484,454 

Note:  Tribune  (e)  sold  in  combination  with  Demi 
Linage  of  one  edition.  Tribune  (e),  only  is  given. 

KANSAS  CITY.  MO. 

305,861 
580,302 
593,189 
69.244 
291,838 


89.156  0 
■rat  (in'- 


Tota 

Tota 

Tota 

Grai 


Vrew 


ptar 


Tota 

Tota 

Grai 


|aane: 
_  eJine 

pBes 

Teni 

liiaet 


Totj 

Totj 

Grai 


Journal  . 

. (e) 

413,394 

Star  . 

. (e) 

591,468 

Times  . 

640,405 

Journal  . 

. (S) 

85,206 

Star . 

. (S) 

301,650 

107.533  0 
11,1660 
47,2160 
15,962 G 
9,8120 


Itir-l 

w 

ptar-I 


1.645,267  1,479,352  1<>5.915G 

386,856  361.082  25,7740 

2,032.123  1.840.434  191.689  0 


Tot 

Tot 

(5ia 


Total  Daily  . 
Total  Sunday 
Grand  Total 


2,901,077  2,729,770  171,307  G 

814,302  770,256  44,046  G 

3,715,379  3,500,026  215,353  G 


Herald  News  . . . 


25.269  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


OR  FEBRUARY  15,  1941 


January  Linage  In  Leading  Cities 


KNOXVILLE,  TENN. 


«rnal  ; . 

lumal  . 

•i^5<Scntinci  vo/ 


■  Lom  ■tws  Sentincl  . 

G  ‘  Total  Daily  . 

;  Total  Sunday 
C  Grand  Total 

C  ■ 

8580  ; 


Gain  or  Loss 
i  36,635  G 

)  35,815  G 

i  31,396  L 

i  12,769  L 


3790  Ilfrald  Express 

fl9 1  ij,«s  . 


LOS  ANGELES.  CALIF. 

. (m)  651,340  568,993 

. (m)  1,017,710  1,003,718 

. (e)  633,551  654,772 

. (d)  419,446  376,947 

. (S)  380,878  388,546 

. (S)  373,771  346,198 


I  Total  Daily  .  2,722,047  2,604,430 

iTrtal  Sunday  .  754,649  734,744 

;  Grand  Total  .  3,476,696  3,339,174 


117,617  G 
19,905  G 
137,522  G 


LOUISVILLE.  KY. 

irier  Journal  . (m)  677,819  549,347  128,472  G 


. . . c|) 

[iurier  Journal . (.a) 


711,923  608,259 

250,632  257,363 


103,664  G 
6,731  L 


G  Toul  Daily  .  1,389,742  1,157,606  232,136  G 

G  Total  Sund.ay  .  250,632  257,363  6,731  L 

G  Grand  Total  .  1,640,374  1,414,969  225,405  G 

MANCHESTER.  N.  H. 

♦  G  ;won  Leader  .  401,470  388,686  12,784  G 

Manchester  Union  (tn)  and  Leader  (e)  sold  in  combination 
jily.  Linage  of  one  edition.  Union  (m),  only  is  .shown. 

L  MEMPHIS.  TENN. 

•  Commercial  Appeal.  ..(m)  661,473  1,042,809  381,336  L 

Irea  Scimitar  . (e)  473,320  396,662  76,658  G 

PCnmmercial  Appeal..  (S)  270,250  256,019  14,231  G 

!  Total  Daily  .  1,134,793  1,439,471  304,678  L 

'''•  1  ToUl  Sunday  .  270,250  256,019  14,231  Q 

'  Grand  Total  .  1,405,043  1,695,490  290,447  L 


0340  MIAMI.  FLA. 

2g9G  Jlerald  . (m)  1,178,537  1,116,057 

_  iitws  . (e)  864,124  819,361 

LHeraM  . (S)  388.203  344.972 


864,124  819,361  44,763  G 

323G  ‘'H^d  . (S)  388,203  344,972  43,231  G 

Kewi . (S)  177,597  216,614  39,017  L 

,3216  - - - 

Total  Daily  .  2,042,661  1,935,418  107,243  G 

Toul  Sunday  .  565,800  561,586  4,214  G 

Grand  Total  .  2,608,461  2,497,004  111,457  G 

,g76G  ,  MILWAUKEE.  WIS. 


1  Sentinel  . 

451,875 

451,121 

.ifsanul  . 

. (e) 

1,100,591 

1,021,147 

i|>«t . 

. (e) 

87,369 

95.342 

f*S«tinel  . 

. (S) 

153,584 

153,287 

Iljoumal  . 

. (S) 

340,314 

333,597 

'  Total  Daily  .  1,639,835  1,567,610  72,225  G 

i  Toul  Sunday  .  493,898  486,884  7,014  G 

Grand  Total  .  2,133,733  2,054,494  79,239  G 

1  MINNEAPOLIS.  MINN. 

Kes Tribune.. (See  note)  573,315  570,853  2,462  G 

fftar-Journal  . (e)  693,073  668,821  24,252  G 

Ml'ribune  . (S)  205,691  253,955  48,264  L 

I‘far  Journal  . (S)  149,118  1  39,469  9,649  G 

Toul  Daily  .  1,266,388  1,239,674  26,714  G 

Total  Sunday  .  354,809  393,424  38,615  L 

Grand  Total  .  1,621,197  1,633.098  11,901  L 

I  Note:  Times-Tribune  sold  in  combination.  Tribune  (m)  and 
j^mesTribune  (e).  Times-Tribune  linage  shown. 
lAjoerican  Weekly  linage  discontinued  as  of  Jan.  1,  1941. 


MODESTO.  CALIF. 

. (e)  303,637  314,554 

MONTREAL.  CANADA 


ti'tr  . 

...(e) 

995,487 

958,705 

36,782  G 

. 

.  ..(m) 

418,414 

434,886 

16,472  L 

Presie  . 

...(e) 

808,894 

734,703 

74,191  a 

...(e) 

85.534 

90,630 

5.096  L 

...(e) 

164.167 

185,376 

21,209  L 

Jetandard  Weekly 

67.058 

53,020 

14,038  G 

ta  Patrie  . 

...(S) 

58,497 

57,323 

1,174  G 

i  Total  Daily  . . . 

2,472,496 

2,404,300 

68,196  G 

1}  Total  Sunday  . 

58,497 

57,323 

1,174  G 

J  Total  Weekly  . 

67.058 

53,020 

14,038  G 

j  Grand  Total  . . 

.  2,598,051 

MUNCIE.  IND. 

2,514,643 

83,408  G 

-vreta  _ 

...(e) 

378,862 

330,700 

48,162  G 

»lir  . 

. .  .(m) 

374,805 

340,192 

34,613  G 

ttar  . 

...(S) 

91,706 

86,402 

5,304  G 

?  Total  Dailv  . . . . 

753,667 

670,892 

82,775  G 

1  Total  Sunday  . . 

91,706 

86,402 

5,304  G 

t  Grand  Total  ... 

845,373 

757,294 

88,079  G 

NASHVILLE.  TENN. 


fc«>ier . (e) 


434,321  352,354 


>ean  . (m)  406,329  322,936 


“Tennessean . .’.‘(.S)  196,855  188’,651 


ToUl  Daily  .  840,650  780,819 

Toul  Sunday  .  196,855  203,479 

Grand  ToUl  .  1,037,505  984,298 


NEW  BEDFORD.  MASS. 

1941  1940  Gain  or  Loss 

Standard  Times  . (e)  416,923  359,022  57,901  G 

Mercury  . (m)  381,201  346,657  34,544  G 

Standard  Times  . (S)  47,163  45,578  1,585  G 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


798,124  705,679  92,445  G 

47,163  45,578  1,585  G 

845,287  751,257  94,030  G 


NEW  HAVEN.  CONN. 


Journal  Courier  . . 

. .  .(m) 

283,411 

292,141 

Register  . 

....(e) 

622,081 

627,363 

Register  . 

...(S) 

139,297 

135,068 

Total  Daily  . . . . 

905,492 

919,504 

Total  Sunday  .. 

139,297 

135,068 

Grand  Total  . . . 

1,044,789 

1,054,572 

NEW  ORLEANS.  LA. 


Times  Picayune  . . . 

..(m) 

797,552 

786,725 

10,827  G 

Tribune  . 

. .  (m) 

81,298 

222,816 

141,518  L 

Item  . 

...(e) 

615,101 

526,707 

88,394  G 

States  . 

...(e) 

458,984 

505,094 

46,110  L 

Times  Picayune  & 
States  . 

..(S) 

297,407 

296,889 

518  G 

t  Item-Tribune  . 

..(S) 

205,791 

213,777 

7,986  L 

Total  Daily  .  1,952,935  2,041,342  88,407  L 

Total  Sunday  .  503,198  510,666  7,468  L 

Grand  Total  .  2,456,133  2,552,008  95,875  L 

Note:  Tribune  suspended  publication,  last  issued  Jan.  11, 
1941. 

NEW  YORK.  N.  Y. 

Times  . (m)  811,882  863,094  51,212  L 

Herald  Tribune  . (m)  601,293  614,432  13,139  L 

News  . (m)  907,750  936,366  28,616  L 

Mirror  . (m)  301,813  277,874  23,939  G 

Journal  American . (e)  513,820  510,486  3,334  G 

Post  . (e)  393,020  356,136  36,884  G 

Sun  . (e)  840,906  925,408  84,502  L 

World-Telegram  . (e)  810,277  811,627  1,350  L 

Times  . (S)  686,187  691,024  4,837  L 

t Herald  Tribune . (S)  491,270  464,963  26,307  G 

News  . (S)  430,958  418,790  12,168  G 

Mirror  . (S)  143,248  126,201  17,047  G 

•Journal  American _ (S)  232,497  270,031  37,534  L 

Total  Daily  .  5,180,761  5,295,423  114,662  L 

Total  Sunday  .  1,984,160  1,971,009  13,151  G 

Grand  ToUl  .  7,164,921  7,266,432  101,511  L 

NEW  YORK  CITY  (BROOKLYN! 


Eagle 

...(e) 

451,308 

424,084 

27,224  G 

Home 

Talk  . 

...(e) 

35,689 

39,157 

3,468  L 

Island 

News  . 

...(e) 

1,592 

16,453 

14,861  L 

Eagle  . 

...(S) 

119,898 

103,994 

15,904  G 

Total 

Daily  .... 

488,589 

479,694 

8,895  G 

Total 

Sunday  . . 

119,898 

103,994 

15,904  G 

Grand  Total  , , , 

608,487 

583,688 

24,799  G 

NIAGARA  FALLS.  N.  Y. 

. (e)  546,854  515,277 


OAKLAND.  CALIF. 

Post-Enquirer  . (e)  462,468  397,812 

Tribune  . (e)  739,182  683,008 

Tribune  . (S)  168,935  165,238 

Total  Daily  .  1,201,650  1,080,820 

Total  Sunday  .  168,935  165,238 

Grand  Total  .  1,370,585  1,246,058 

OKLAHOMA  CITY.  OKLA. 


120,830  G 
3,697  G 
124,527  G 


Oklahoman  . 

. . .  (m) 

372,914 

Times  . 

....(e) 

462.301 

Oklahoman  . 

...(S) 

185,361 

Total  Daily  . . . . 

835,215 

Total  Sunday  . , 

185,361 

Grand  Total  . . , 

1,020,576 

OMAHA.  NEBR. 

SWorld  Herald  . (e)  591,031  514,469  76,562  G 

tWorld  Herald  . (S)  188,375  200,561  12,186  L 

Total  Daily  .  591,031  514,469  76,562  G 

Total  Sunday  .  188,375  200,561  12,186  L 

Grand  Total  .  779,406  715,030  64,376  G 

Note:  (World  Herald  sold  in  combination.  Linage  of  one 
edition  (e)  only  is  shown. 

PEORIA.  ILL 

Journal  Transcript,  (daily)  630,083  550,739  79,344  G 

Star  . (e)  503,596  479,846  23,750  G 

Journal  Transcript. ..  .(S)  127,985  128,905  920  L 

Star  . (S)  97,228  100,200  2,972  L 


Total  Daily  .  1,133,679  1,030,585 

Total  Sunday  .  225,213  229,105 

Grand  Total  .  1,358,892  1,259,690 

PHILADELPHIA.  PA. 


Evening  Bulletin  . , 

...(e) 

994,414 

940,141 

54,273  G 

Inquirer  . 

.  ..(m) 

785.424 

752,815 

32,609  G 

News  . 

,...(e) 

300,782 

237,547 

63,235  G 

Evening  Public  Ledger  (e) 

685,946 

678,033 

7,913  G 

Record  . . 

.  ..(m) 

501.480 

479,935 

21,545  G 

Inquirer  . 

...(S) 

431,968 

448,277 

16,309  L 

••fRecord  . 

...(S) 

307,700 

260,959 

46,471  G 

Total  Daily  .  3,268,046  3,088,471 

Total  Sunday  .  739,668  709,236 

Grand  Total  .  4,007,714  3,797,707 


(m) 

445,776 

393,931 

51,845  G 

PHOENIX,  ARIZ. 

.(e> 

1,094,520 

983,564 

110,956  G 

Republic  . 

417,988 

387,602 

.(S) 

179,189 

166,529 

12,660  G 

Gazette  . 

. (e) 

522,453 

482,279 

.(S) 

59,313 

82,993 

23,680  L 

Republic  . 

....(S) 

127,273 

126,726 

1,540,296 

1,377,495 

162,801  O 

Total  Daily  . . , 

940,441 

869,881 

238,502 

249,522 

11,020  L 

Total  Sunday  . 

127,273 

126,726 

1,778,798 

1,627,017 

151,781  G 

Grand  Total  . . 

1,067,714 

996,607 

PITTSBURGH.  PA. 


1941 

1940 

Gain  or  Loss  1 

Sun-Telegraph  . . . 

....(e) 

632,175 

578,922 

53,253 

G  ■ 

Post-Gazette  . 

.  ..(m) 

582,445 

528,627 

53,818 

G  1 

Press  . 

....(e) 

894,847 

876,139 

18,708 

G  1 

*  Sun-Telegraph  ... 

....(S) 

243,518 

232,061 

11,457 

G  1 

t  Press . 

....(S) 

313,576 

276,535 

37,041 

G  1 

Total  Daily  .  2,109,467  1,983,688  125,779  G 

Total  Sunday  .  557,094  508,596  48,498  G 

Grand  Total  .  2,666,561  2,492,284  174,277  G 


103,094  G 
3,892  L 
99,202  G 


179,575  G 
30,432  G 
210,007  G 


PORTLAND.  OREGON 

Oregonian  . (m)  567,600  476,975 

Journal  . (e)  809,777  685,340 

••Oregonian  . (S)  284,929  262,125 

tjournal  . (S)  134,747  123,961 

Total  Daily  .  1,377,377  1,162,315 

Total  Sunday  .  419,676  386,086 

Grand  Total  .  1,797,053  1,548,401 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  917,817  883,753 

Journal  . (m)  363,351  346,542 

Journal  . (S)  168,307  159,114 

Total  Daily  .  1,281,168  1,230,295 

Total  Sunday  .  168,307  159,114 

Grand  Total  .  1,449,475  1,389,409 

READING.  PA. 

Eagle . (e)  (See  note)  560,225  524,485 

Eagle  . (S)  29,180  23,434 

Total  Daily  .  560,225  524,485 

Total  Sunday  .  29,180  23,434 

Grand  Total  . .  589,405  547,919 

Note:  Eagle  &  Times  (m)  sold  in  combination, 
one  edition.  Eagle  (e),  only  is  given. 

RICHMOND.  VA. 

News  Leader  . (e)  776,027  721,167 

Times  Dispatch  . (m)  524,433  434,058 

Times  Dispatch . (S)  214,869  184,130 

Total  Daily  .  1,300,460  1,155,225 

Total  Sunday  .  214,869  184,130 

Grand  Total  .  1,515,329  1,339,355 

ROANOKE.  VA. 

Times  . (m)  236,576  164,250 

World-News  . (e)  394,418  398,364 

Times  . (S)  137,380  172,502 


90,625  G 
124,437  G 
22,804  G 
10,786  G 

215,062  G 
33,590  G 
248,652  G 


35,740  G 
5,746  G 
41,486  G 
Linage  of 


145,235  G 
30,739  G 
175,974  G 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


630,994  562,614 

137,380  172,502 

768,374  735,116 


ROCHESTER.  N.  Y. 

Democrat  4  Chronicle,  (m)  681,308  661,842 

Times  Union . (e)  845,620  792,654 

Democrat  &  Chronicle.  (S)  283,418  271,564 

Total  Daily  .  1,526,928  1,454,496 

Total  Sunday  .  283,418  271,564 

Grand  Total  .  1,810,346  1,726,060 

ROCKFORD.  ILL 

Register-Republic  ....  (e)  550,445  484,598 

Star . (m)  436,877  351,520 

Star  . (S)  106,011  102,230 

Total  Daily  .  987,322  836,118 

Total  Sunday  .  106,011  102,230 

Grand  Total  .  1,093,333  938,348 


151,204  G 
3,781  G 
154,985  G 


SACRAMENTO.  CALIF. 


Union  . 

...(m) 

237,429 

Bee  .... 

....(e) 

670,715 

Union  . 

...(S) 

89,834 

Total 

Daily  ... 

908,144 

Total 

Sunday  . . 

89,834 

Grand 

Total  . . . 

997,978 

ST.  LOUIS.  MO. 


Globe-Democrat  . . 

..  .(m) 

497,428 

466,724 

30,704 

G 

Post-Dispatch  . . . . , 

....(e) 

667,223 

636,597 

30,626 

G 

Star-Times  . 

. . . . (e) 

505,503 

446,793 

58,710 

G 

tGlobe- Democrat  .. 

...(S) 

220,837 

208,174 

12,663 

G 

Post-Dispatch . 

...(S) 

311,408 

284,356 

27,052 

G 

Total  Daily  .  1,670,154  1,550,114 

Total  Sunday  .  532,245  492,530 

Grand  Total  .  2,202,399  2,042,644 

ST.  PAUL.  MINN. 


120,040  G 
39,715  G 
159,755  G 


Pioneer-Press  . . . 

....(ra) 

590,708 

595,821 

5,113 

L 

Dispatch  . 

. (e) 

550,396 

565,923 

15,527 

L 

Pioneer-Press  . . 

. (S) 

172,859 

182,227 

9,368 

L 

Total  Daily  .  1,141,104  1,161,744 

Total  Sund.ay  .  172,859  182,227 

Grand  Total  .  1,313,963  1,343,971 

SAN  ANTONIO.  TEXAS 


Light  . 

. (e) 

479,314 

423,893 

55,421 

G 

Express  . 

365,685 

335,436 

30,249 

G 

News  . 

. (e) 

615,902 

595,255 

20,647 

G 

•Light  . 

. (S) 

224,930 

211,951 

12,979 

G 

Express  . 

. (S) 

221,668 

194,671 

26,997 

G 

Total  Daily  .  1,460,901  1,354,584 

Toul  Sunday  .  446,598  406,622 

Grand  Total  .  1,907,499  1,761,206 

SAN  DIEGO.  CALIF. 


106,317  G 
39,976  G 
146,293  G 


Union  . 

. (e) 

524,053 

469,506 

54,547  G 

Tribune-Sun  . . . 

. (e) 

783,486 

681,658 

101,828  G 

Union  . 

. (S) 

250,001 

190,360 

59,641  G 

ISun  . 

. (S) 

Total  Daily  .  1,307,539  1,151,164 

Total  Sunday  .  250,001  190,360 

Grand  Total  .  1,557,540  1,341,524 

SSSun  discontinued  publication  Nov.  25,  1939. 

{Continued  on  page  40) 


156,375  G 
59,641  G 
216.016  G 
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EDITOR  &  PUBLISHE 


FO  F 


January  Linage  In  Leading  Cities 


SAN  FRANCISCO,  CALIF. 

1941  1940  Gain  or  Loss 


Clironicle  . (m)  462,491  387,238  75,253  G 

Examiner  . (m)  599,569  624,809  25,240  L 

Call-Bulletin  . (e)  457,623  440,591  17,032  G 

Xews  . (e)  505,742  471,158  34,584  G 

tChronicle  . (S)  192,417  280,584  88,167  L 

'Examiner  . (S)  328,981  330,266  1,285  L 


Total  Daily  .  2,025,425  1,923,796  101,629  G 

Total  Sunday  .  521,398  610,850  89,452  L 

Grand  Total  .  2,546,823  2,534,646  12,177  G 

SCHENECTADY.  N.  Y. 

Gazette  . (m)  605,296  585,947  19,349  0 

Union  Star  . (e)  540,481  529,386  11,095  G 


Total  Daily  .  1,145,777  1,115,333  30,444  G 

Total  Sunday  .  .  .  . 

Grand  Total  .  1,145,777  1,115,333  30,444  G 

SCRANTON.  FA. 

Tribune  . (m)  424,540  498.517  73,977  L 

Times  . (e)  604,241  708,048  103.807  L 

Scrantonian  . (S)  121,680  158,523  36,843  L 


Total  Daily  .  1,028,781  1,206,565  177,784  L 

ToUl  Sunday  .  121,680  158,523  36,843  L 

Grand  Tot.-il  .  1,150,461  1,365,088  214,627  L 

SEATTLE.  WASH. 

I’ost-Intelligencer  ....(m)  423,721  379,964  43,757  G 

SUr  . (e)  224.306  299.799  75,493  L 

Times  . (e)  697,088  671,728  25,360  G 

•Post-Intelligencer  ...(S)  239,606  221,467  18,139  G 

tTimes  . (S)  220,413  176,858  43,555  G 


Total  Daily  .  1,345,115  1,351,491  6,376  L 

Total  Sunday  .  460,019  398,325  61,694  G 

Grand  Total  .  1,805,134  1,749,816  55,318  G 


TORONTO.  CANADA 


1941  1940  Gain  or  Loss 

Globe  &  Mail  . (m)  534,891  528,834  6,057  G 

Telegram  . (e)  912,587  848,674  63,913  G 

Star  . (e)  994,649  920,629  74,020  G 

Star  . (weekly)  47,719  40,828  6,891  G 


Grand  Total  .  2,489,846  2,338,965  150,881  G 

TRENTON.  N.  J. 

Evening  Times.  (See  note)  627,224  568,135  59,089  G 

Times-Advertiser  _ (S)  71,046  64,917  6,129  G 


Total  Daily  .  627,224  568,135  59,089  G 

Total  Sunday  .  71,046  64,917  6,129  G 

Grand  Total  . .  698,270  633,052  65,218  G 

Note:  Trenton  Times  (e)  and  State  Gazette  (m)  are  sold 
in  combination. 

TROY.  N.  Y. 

Record  .  493,904  453,803  40,101  G 

Note:  Record  (m)  sold  in  combination  with  Times-Record 
(e).  Lin,age  of  one  edition.  Record  (m).  only  is  given. 

TULSA.  OKLA. 

Tribune  . (e)  420,577  365.024  55,553  G 

World  . (m)  429,528  406,760  22,768  G 

Tribune . (S)  144,074  95,134  48,940  G 

World  . (SI  136,090  123,239  12,851  G 


Total  Daily  .  850,105  771,784  78,321  G 

Total  Sunday  .  280,164  218,373  61,791  G 

Grand  Total  .  1,130,269  990,157  140,112  G 


WASHINGTON.  D.  C. 


Record  . 

(m) 

1941 

479,579 

1940 

f-ain  or  U, 

Times-Leader-News  . 

.(e> 

571,018 

Sunday  Independent . . . 

.(S) 

107,255 

1,050,597 

107,255 

1.157.852 

- - 

Total  Sunday  .... 
Grand  Total  . 

WINSTON-SALEM. 

N.  C. 

Twin  City  Sentinel.. 

.(e) 

343,241 

323,682 

19 

Journal  . 

(ml 

288,600 

246,782 

4i!8i8; 

3.820 

Journal  &  Sentinel ... 

.(S) 

103,499 

99,679 

Total  Dailv  . 

631,841 

570,464 

Total  Sunday  . . . . 

103,499 

99,679 

Grand  Total  . 

735,340 

670,143 

WORCESTER,  MASS. 

Telegram  . 

(m) 

514.816 

458,524 

Gazette  &  Post  . 

.(e) 

588,839 

524,759 

64,0MC 

214. 

Telegram  . 

.(S) 

146,633 

146,847 

Total  Daily  . 

1,103,655 

983,283 

120,372G 

Total  Sunday  . . . . 

146,633 

146,847 

Grand  Total  . 

1.250.288 

1.130,130 

120,1580 

YOUNGSTOWN.  OHIO 

Vindicator  Telegram  . 

.  (e> 

788,678 

725,867 

62,811 G 

\  indicator  Telegram. 

.(S) 

139,770 

163,445 

23,6751 

Grand  Total  . 

928,448 

889,312 

39,136G 

FIGURES  SUPPLIED  BY  PUBLISHERS 
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Kansan 

Kansan 


KANSAS  CITY,  KAN. 

. (e)  236,558  238,707 

. (S)  69.993  68,369 


tentiol 

2.1491  of  the 

1,6245  much  I 


SOUTH  BEND.  IND. 


Tribune  . (e)  636.924  551,090  85,834  G 

Tribune  . (S)  98,851  100,172  1,321  L 


Grand  Total  .  735,775  651,262  84,513  G 

SPOKANE.  WASH. 

Si>idcesman  Review  ...(m)  269,997  265,477  4,520  G 

Chronicle  . (e)  490,117  468,604  21,513  G 

tSpokesman-Review  ..(S)  218,847  223,328  4,481  L 


Total  Daily  .  760,114  734,081  26,033  G 

Total  Sunday  .  218,847  223,328  4,481  L 

Grand  Total  .  978,961  957,409  21,552  G 

SYRACUSE.  N.  Y. 

Herald  Journal  . (e)  783,909  686,056  97,853  G 

Post-Standard  . (m)  399,289  352,796  46,493  G 

•Herald  American  ....(S)  157,970  148,333  9,637  G 

Post-Standard  . (S)  94,777  87,800  6,977  G 


Total  Daily  .  1,183,198  1,038,852  144,346  G 

Total  Sunday  .  252,747  236,133  16,614  G 

Grand  Total  .  1,435,945  1,274,985  160,960  G 

TACOMA.  WASH. 

News-Tribune  . (e)  433,122  408,722  24,400  0 

Times  . (e)  332,456  300,675  31,781  G 

News-Tribune  . (S)  134,095  123,463  10,632  G 


Total  Dailv  .  765,578  709,397  56,181  G 

Total  Sunday  .  134,095  123,463  10,632  G 

Grand  Total  .  899,673  832,860  66,813  G 

TOLEDO.  OHIO 

Times  . (m)  108,309  109,347  1,038  L 

Blade  . (e)  848,710  766,846  81,864  0 

Times  . (S)  206,946  209,716  2,770  L 


Total  Daily  .  957,019  876,193  80,826  G 

Total  Sunday  .  206,946  209,716  2,770  L 

Grand  Total' .  1,163,965  1,085,909  78,056  G 


Times-Herald . (daily)  760,100  682,492  77,608  G 

News  . (e)  503,973  408,787  95,186  G 

Post  . (m)  577,154  549,606  27,548  G 

Star  . (e)  1,416,994  1,276,202  140,792  0 

•Times-Herald  . (S)  232,605  265,541  32,936  L 

Post  . (S)  194,885  203,697  8,812  L 

tStar  . (S)  346,809  382,794  35,985  L 


Total  Daily  .  3,258,221  2,917,087  341,134  0 

Total  Sunday  .  774,299  852,032  77,733  L 

Grand  Total  .  4,032,520  3,769,119  263,401  0 

WESTCHESTER  COUNTY  (N.  Y.)  MACY  CROUP 

Mamaroneck  Times  ...(e)  155.426  160,275  4.849  L 

Mt.  Vernon  Argus - (e)  372,960  384,875  11,915  L 

New  Rochelle  Standard 

Star  . (e)  397,681  428,901  31,220  L 

Ossining  Citizen 

Register  . (et  182,704  182.022  682  G 

Port  Chester  Item - (e)  288,906  249,841  39,065  0 

Tarrytown  News  . (e)  171,928  199,511  27,583  L 

Yonkers  Herald 

Statesman  . (e)  3,18,477  328,291  10,186  0 

White  Plains  Dispatch,  (e)  455,105  356.142  98,963  G 

Peekskill  Star  . (e)  214,912  220,178  5.266  L 


Total  D,aily  .  2,578,099  2,510,036  68.063  G 

Total  Sunday  .  .  . 

Grand  Total  .  2,578,099  2,51(1,036  68,063  G 

WICHITA.  KANS. 

Beacon  . (e)  391,061  343,541  47,520  G 

I-agle  . (ml  273,596  255.532  18,064  0 

Eagle  . (e)  377,964  339,983  37,981  G 

Deacon  . (S)  147,545  138,845  8,700  0 

Eagle  . (S)  119.061  99,748  19.313  G 


Total  Daily  .  1,042,621  939,056  103,565  G 

Total  Sunil.ay  .  266,606  238,593  28,013  G 

Grand  Total  .  1.309.227  1,177,649  131,578  G 


Grand  Total  .  306,551  307,076  525; 

BRONX,  N.  Y. 

Home  News  . (e)  163,855  171,457  7,602 

Home  News . (S)  54.406  61,191  6,785. 

Grand  Total  .  218,261  232,648  14,387: 


MEMORANDUM  OF  ADVERTISING  IN  AMERiC/UI 
WEEKLY.  COMIC  WEEKLY  and  'THIS  WEiT 
JANUARY,  1941 

•“AMERICAN  WEEKLY”  Linage  31,710  line*  at. 
“COMIC  WEEKLY”  linage  17,752  lines  is  incluiled  in  th 
Sunday  hgures  of  the  following  papers:  Albany  Times  Union 
.Atlanta  Journal,  Baltimore  American,  Boston  .Advertiie. 
Chicago  Herald-American,  Detroit  Times,  Milwaukee  ^ 
tinel.  New  York  Journal-American,  Pittsburgh  Sun-Tcie 
graph,  San  Antonio  Light,  Syracuse  Herald-Americia. 
Washington  Times-Herald. 

•“AMERICAN  WEEKLY”  Linage  32,847  lines  in  tk 
I.OS  Angeles  Examiner,  San  Francisco  Examiner  and  Seattk 
Post-Intelligencer. 

••“AMERICAN  WEEKLY"  Linage  31,710  lines  in  tk 
Buflalo  Courier  Express,  Cleveland  Plain  Dealer,  Miac: 
Herald,  Nashville  Tennessean,  Philadelphia  Record.  32,84 
lines  in  the  Portland  Oregonian. 

t“THlS  VV'EEK”  Linage  28,253  lines  is  included  in  tk 
Sunday  figures  of  the  following  papers:  Atlanta  Constitution 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Bostot 
Herald,  Chicago  Daily  News  (e),  Cincinnati  Enquirer,  CItte 
land  Plain  Dealer,  Dallas  News,  Detroit  News,  Indianapoli: 
Star,  Memphis  Commercial  Appeal,  Milwaukee  Journal,  Min 
neapolis  Tribune,  New  Orleans  Item  Tribune,  New  Yort 
Herald  Tribune,  Omaha  World-Herald,  Philadel]>hia  Record 
Pittsburgh  Press,  St.  Ix>uis  Globe-Democrat,  Washington  Star 
28,245  lines  in  the  I.a)s  Angeles  Times,  Portland  Journal 
San  Francisco  CThronicle,  Se.ottle  Times,  Spokane  Spoket 
man  Review. _ 


Skoti  "Takai. 


AFTERTHOUGHT  Department; 

Headline  in  Springfield  (Mass.)  Re¬ 
publican: 

BEAVERBROOK  MAY  BE 

BRITAIN’S  NEXT  PRIME 

MINISTER  VERY  LIKELY 

■ 

A  WANT  ad  appearing  in  Ultimas 
Noticias,  Mexico  City  daily: 
“Armando  Quintana,  detective.  In¬ 
vestigations,  vigilance,  shadowing,  so¬ 
lutions.  Before  accepting  an  individ¬ 
ual  as  the  official  sweetheart  of  your 
daughter  or  sister,  investigate  his  an¬ 
tecedents  and  conduct.  Better  to  pre¬ 
vent  than  to  lament.” 

■ 

A  NEWSPAPEIR  correspondent  at 
Polk,  Neb.,  (population  532),  gives 
the  lowdown  on  what  a  newsman  does 
when  he  comes  back  from  the  wars: 

“Polk,  Neb.  —  William  McGaffin, 
former  Polk  boy  who  is  Associated 
Press  correspondent  in  London,  came 
home  for  a  short  vacation  and  took 
time  off  to  have  his  teeth  looked  after 
by  his  old  family  dentist.  Dr.  C.  R. 
Peterson.  Only  a  small  amount  of 
work  was  necessary  to  put  Bill’s 
teeth  in  perfect  shape.  Several  gold 


fillings  which  Dr.  Peterson  had  in¬ 
serted  over  18  years  ago  were  found 
to  be  in  perfect  condition.  Bill  had 
dental  work  administered  in  both 
London  and  Paris  and  remarked  that 
the  quality  of  Dr.  Peterson’s  work 
was  on  a  par  with  that  of  those  places 
and  at  a  much  lower  price.” 

B 

PRINTED  WORDS,  published  by 

the  Von  Hoffman  Press,  of  St.  Louis, 
reported  the  following  recently: 

“One  day  not  long  ago  the  book¬ 
keeper  for  the  Cariboo  Observer,  a 
Canadian  newspaper,  nearly  went 
nutty  counting  aU  the  checks  and 
cash  that  came  into  his  office.  He 
had  to  work  far  into  the  night  to 
take  care  of  the  sudden  flood  of 
money  that  came  in. 

“The  next  morning  he  went  to  the 
editor’s  office  to  see  if  the  millennium 
had  come.  Nothing  of  the  kind.  The 
editor  had  sent  out  this  dunning  let¬ 
ter  the  day  before: 

“  ‘It  is  reported  that  one  of  the  fas¬ 
tidious  newly  married  ladies  of  this 
town  kneads  bread  with  her  gloves  on. 
This  incident  may  be  somewhat  pecu¬ 
liar,  but  there  are  others.  The  editor 
of  this  paper  needs  bread  with  his 
shoes  on,  he  needs  bread  with  his 
pants  on,  and  imless  some  of  the  de¬ 
linquent  subscribers  of  this  old  rag 


of  freedom  pony  up  before  long,  he 
will  need  bread  without  a  damned 
thing  on,  and  Cariboo  is  no  Garden  of 
Eden  in  the  wintertime.’  ” 

a 

WILTON  (Conn.)  BULLETIN  causes 
raised  eyebrows  in  town  in  telling  of 
a  skating  accident: 

“Miss  Brown  and  Mr.  Collis  were 
taken  home  immediately  and  put  to 
bed  where  they  remained  for  24  hours. 
Neither  suffered  any  ill  effects  from 
the  experience.” 


ADS  ON  SURPLUS  FOODS 

A  new  government-sponsored  pnh 
ject  to  stimulate  consumption,  of  sur¬ 
plus  agricultural  commodities  was 
launched  in  Springfield,  Ill.,  newspa¬ 
pers,  Feb.  13,  for  a  three-month  trial 
The  plan,  sponsored  by  the  Federal 
Surplus  Marketing  Administration 
calls  for  local  grocers  to  feature  k 
newspaper  ads  the  “surplus  food  o: 
the  week.”  The  program  entails  n( 
government  subsidy  and  grocers  art 
expected  to  pay  for  the  space. 


SAMSON- 

a  new  typeface 

Here  is  a  new  Ludlow  display  typeface  with  power  plus,  competent 
to  deliver  a  man's-size  message  with  conviction  .  .  .  interesting  and 
original  in  design  and,  like  no  other  available  typeface,  it  will  con¬ 
tribute  a  note  of  individuality  to  any  composition  in  which  it  is  used. 
Now  available  in  Ludlow  matrices  for  display  composition.  Specimen 
sheets  will  be  gladly  sent  upon  request  addressed  to  Ludlow  Typograph 
Company,  2032  Clybourn  Avenue.  Chicago,  Illinois. 
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POR  FEBRUARY  15,  1941 

Max  Annenber  g,  N.  Y.  N  ews 
Circulation  Chief,  Dies 


jIAX  ANNENBERG,  66,  former  di¬ 
rector  of  circulation  of  the  New 
York  Daily  News  who  took  a  leave- 
of-absence  from 
that  post  several 
months  ago,  and 
one  of  the  coun¬ 
try’s  outstanding 
newspaper  exec¬ 
utives,  died  Feb. 

I  at  Phoenix, 

Ariz.,  after  a  five- 
months’  illness. 

Mr.  Annenberg 
went  to  Phoenix 
about  six  weeks 
ago  to  recuperate 
from  injuries 
suffered  in  a  New 


J  Max  Annenberg 


York  automobile  accident  last  Labor 
Day.  During  his  stay  in  Phoenix  he 
had  been  residing  in  one  of  the  city’s 
suburbs,  although  he  owned  a  pre¬ 
tentious  winter  home  50  miles  north 
of  the  city,  at  which  he  had  spent 
much  of  his  time  in  recent  years. 

1938  Salary  Was  Large 

His  wife,  Etta,  was  at  his  bedside 
when  he  died.  Also  surviving  are  a 
son,  Ivan,  now  director  of  circulation 
for  the  Daily  News  and  a  Reserve 
officer  on  active  duty,  and  two  daugh¬ 
ters. 

The  late  Daily  News  circulation  di¬ 
rector  was  one  of  the  nation’s  high¬ 
est-paid  newspapermen.  Treasury  fig¬ 
ures  last  July  revealed  that  his  1938 
salary  was  $114,597. 

Mr.  Annenberg  was  a  former  news- 
boy  who  fought  his  way  up  to  the  top 
of  the  circulation  field.  Bom  on  a 
farm  near  Koenigsberg,  Prussia,  in 
1875,  he  was  one  of  a  family  of  nine 
children,  who  emigrated  with  their 
parents  to  the  U.  S.  in  1884. 

His  father,  Tobias,  started  a  small 
grocery  store  in  Chicago.  At  the  age 
of  nine.  Max  Annenberg  began  help¬ 
ing  feed  the  large  family  by  selling 
newspapers  in  the  Chicago  streets.  At 
that  time  he  knew  so  little  English 
that  he  could  not  pronounce  the  names 
of  some  of  the  newspapers  he  sold. 
But  he  could  sell  them. 

For  three  years  he  peddled  papers 
in  Chicago  before  and  after  school. 

In  a  few  years  he  was  covering  a  large 
newspaper  route  in  his  neighborhood, 
using  a  wagon  he  at  first  borrowed 
and  later  bought. 

Joined  Tribuno  in  1893 

Shortly  after  the  World’s  Fair  in 
Chicago  in  1893,  he  started  to  work 
for  the  Chicago  Tribrxne,  gathering 
subscriptions  and  laboring  long  hours. 
He  remained  with  the  Tribime,  ad- 
''uncing  in  position,  \mtil  1900,  when 
he  joined  the  W.  R.  Hearst  organiza¬ 
tion  in  Chicago. 

In  1904,  at  the  age  of  29,  he  was 
niade  circulation  manager  of  all  the 
Hearst  newspapers  and  Cosmopolitan 
magazine.  TTiis  was  the  era  when 
newspaper  wars  were  fought  through 
circulation  departments,  and  Mr.  An¬ 
nenberg  showed  he  was  no  weakling 
during  that  rough-and-tumble  age  of 
journalism. 

1^.  Annenberg  returned  to  the 
Chicago  Tribune  in  1910.  When  that 
paper  started  the  New  York  Daily 
News  he  directed  the  circulation  of 
both  publications,  dividing  his  time 
between  Chicago  and  New  York. 

As  circulation  director  for  the  Trib¬ 
une  publications  he  was  in  no  small 
amy  responsible  for  the  phenomenal 
circulation  growth  of  the  Daily  News. 
In  1924,  when  Liberty  magazine  was 
founded  by  the  Tribune  organization, 
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he  took  charge  also  of  its  circulation 
department. 

Mr.  Annenberg  moved  to  New  York 
with  his  family  in  1926,  when  he  was 
appointed  general  manager  of  Liberty. 
After  this  magazine  was  sold  to  Mac- 
fadden  Publications  in  1931,  he  became 
general  manager  of  the  Detroit  Mirror, 
acquired  by  the  News  and  the  Tribune 
as  part  of  the  sale  transaction. 

On  Nov.  1,  1932,  he  returned  to  his 
job  as  director  of  circulation  for  the 
New  York  Daily  News,  a  position  he 
held  until  his  last  illness. 

Patterson  Pays  Tribute 

The  editorial  page  of  the  New  York 
Daily  News  Feb.  7  was  headed  with 
a  “Memo  to  Max  Annenberg,”  signed 
by  Captain  Joseph  M.  Patterson,  presi¬ 
dent  of  the  publishing  company.  It 
read: 

“Goodbye.  I  am  going  to  miss  you 
a  lot.  For  many  years  you  have  been 
my  best  friend,  outside  members  of 
my  family.  Hope  to  be  seeing  you 
some  day.” 

Mr.  Annenberg  was  a  brother  of 
Moses  L.  Annenberg,  publisher  of  the 
Philadelphia  Inquirer,  who  recently 
lo-st  a  battle  with  Federal  authorities 
over  income  taxes  and  was  sentenced 
to  a  Federal  penitentiary. 

A  funeral  service  was  held  Feb.  11 
at  1  p.m.  at  the  Riverside  Memorial 
Chapel  in  New  York. 


Mass.  Press  Group 
Discuss  Legislation 

Boston,  Feb.  10 — Editor  and  pub¬ 
lisher  members  of  the  Massachusetts 
Press  Association  meeting  here  today 
heard  a  summary  of  legislation  that 
might  affect  newspapers  directly  and 
indirectly  in  this  state,  and  voted  to 
be  more  active  in  voicing  their  ap¬ 
proval  or  disapproval  of  legislative 
measures  in  the  future. 

Charles  J.  Lewin,  editor-in-chief. 
New  Bedford  Standard-Times,  gave 
the  members  a  synopsis  of  some  of  the 
bills  about  to  go  through  the  legisla¬ 
tive  mill  on  Beacon  Hill.  There  are 
two  bills  that  relate  to  “non-partisan¬ 
ship”  coverage  of  political  campaigns 
and  legislation.  One  would  prevent 
newspapers  and  magazines  from  tak¬ 
ing  sides  in  a  political  issue,  unless 
they  notified  the  secretary  of  state, 
seven  days  in  advance,  of  the  position 
they  proposed  taking;  and  another 
measure  is  aimed  to  set  up  a  com¬ 
mission  to  study  a  proposal  to  pro- 


DEVELOPED  DOG  YARN 

Nelson  Valjean,  managing  editor  of 
the  Salinas  (Cal.)  Index-Journal, 
told  Editor  &  Publisher  this  week 
how  the  reunion  of  Private  Everett 
Scott  and  the  pet  collie  he  left  behind 
in  Chanute,  Kan.,  was  developed  into 
a  human  interest  story  which  at¬ 
tracted  national  attention.  After 
publishing  a  brief  U.P.  story  from 
Chanute  about  the  lonely  dog,  Valjean 
got  an  okay  from  officers  at  Fort  Ord, 
near  Salinas,  for  Scott  to  keep  the 
collie  at  the  camp.  By  telephone  he 
arranged  with  TWA  officials  at  San 
Francisco  to  fly  the  dog  west  and  the 
Index-Journal  was  credited  with 
sponsoring  the  trip. 

NEWSPRINT  REPORT 

Montreal,  Que.,  Feb.  13 — Canadian 
newsprint  mills  operated  at  71.5% 
of  capacity  during  January  to  produce 
261,298  tons  of  newsprint,  which  was 
4.1%  in  excess  of  a  year  ago  and 
exceeded  the  month’s  shipments  of 
243,394  tons  by  17,904  tons,  reports 


hibit  newspapers  from  endorsing  any  the  Newsprint  Association  of  Canada. 


Ralph  Miller  Returns 
To  Oklahoma  City 

Announcement  is  made  by  the  Okla¬ 
homa  Publishing  Company  of  three 
changes  in  executive  responsibilities, 
effective  Feb.  1. 

Ralph  Miller,  for  15  years  advertis¬ 
ing  manager  of  the  Farmer-Stockman, 
returns  to  Oklahoma  City  to  assume 
new  duties  as  commercial  manager  of 
WKY.  During  the  past  year  he  has 
been  on  leave  in  New  York  as  man¬ 
ager  of  Basic  Newspaper  Group,  Inc. 
Succeeding  him  as  advertising  man¬ 
ager  of  the  Farmer-Stockman  is  his 
long-time  assistant,  Dewey  Neal,  act¬ 
ing  advertising  manager  during  Mr. 
Miller’s  absence. 

At  the  same  time,  Robert  Chapman 
returns  to  the  national  advertising  de¬ 
partment  of  the  Oklahoman  and 
Times.  Drafted  to  fill  the  post  of 
commercial  manager  of  WKY  three 
years  ago,  Mr.  Chapman  now  resumes 
his  13-year  affiliation  with  the  daily 
field. 


political  candidates  and  to  “investigate 
coloring  of  news.” 

Censorship  of  news  by  a  public  of¬ 
ficial  is  another  proposal;  prohibition 
of  publication  of  any  election  results 
until  all  polling  places  are  closed  is 
the  intent  of  another  measure;  and 
another  would  make  reporters  and 
photographers  (as  well  as  editors  and 
publishers)  liable  and  punishable  for 
libelous  statements  published  in  news¬ 
papers.  Mr.  Lewin  pointed  out  a  bill 
that  would  ban  liquor  advertising  by 
radio,  suggesting  that  “the  next  logical 
step  would  be  a  ban  on  liquor  adver¬ 
tising  in  newspapers.” 

Bailey  Aldrich,  counsel  for  the 
Boston  Herald  Traveler,  spoke  on  pro¬ 
posed  amendments  to  the  Massachu¬ 
setts  libel  law.  The  amendments 
would  make  repetition  of  privileged 
matter  on  privileged  occasions  not  evi¬ 
dence  of  malice;  it  would  provide  for 
special,  instead  of  actual  damages  col¬ 
lectible  imder  the  retraction  statute. 
The  MPA  has  endorsed  this  proposed 
libel  bill  amendment  and  will  be  rep¬ 
resented  at  the  state  house  hearing, 
scheduled  for  March  26. 

graduates'  awards 

The  Minneapolis  Star  Journal  made  ^ 
its  semi-annual  presentation  of  cash 
and  certificate  awards  to  outstanding 
graduating  seniors  of  all  Minneapolis 
high  schools. 

TO  MOVE  CNPA  OPHCES 

Los  Angeles  offices  of  the  California 
Newspaper  Publishers  Association  will 
move  next  week  to  larger  quarters. 
They  remain  in  the  same  building  and 
on  the  same  floor,  however.  The  new 
address  is  809  Pacific  Electric  Bldg. 


Shipments  were  equal  to  66.6%  of 
capacity,  against  78.5%,  in  December, 
66.7%  a  year  ago.  Productions  and 
shipments  by  United  Slates  mills 
were  slightly  above  a  year  ago. 

NEW  MEXICO  SALE 

The  Tucumcari  (N.  M.)  Daily  News, 
of  which  Richard  Hindley  is  president 
and  V.  Elarl  Grau,  publisher,  recently 
purchased  the  Tucumcari  American 
from  Fay  Guthrie.  Both  papers  served 
the  evening  field.  The  American  was 
suspended  as  a  daily  and  appears  now 
as  a  weekly.  Mr.  Hindley,  who  pur¬ 
chased  the  News  in  February,  1940, 
is  also  owner  of  the  Clovis  (N.  M.) 

News- Journal. 


Mmerica's  pre-eminent 
promotion  organization 


S, 


UBLISHERS  UERVICE 
COMPANY,  INC. 

75  West  Street,  New  York,  N.  Y. 

PAUL  SAKAZEN 

Chairman  of  iho  Board  of  Dinctort 
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Fortune 

COVERS  BUSINESS 

the  same  way  a  news¬ 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


NfwsPAPER  NEWS 


Anmtraiia 

•  Tha  only  journal  giving  tha 
aawi  of  advartitara,  advarti*- 
ing,  publiihing,  printing  and 
commarcial  broadcasting  in 
Australia  and  Naw  Zaaland. 

If  you  ara  planning  salas  cam¬ 
paigns  or  ara  intarastad  in 
Hiasa  tarritorias  raad 

NEWSPAPER  NEWS 

PahNskai  MsotkEr 
Mssrlattaa  rata  fLSO  aar  sfaar 
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CLINE 

PRESS  DRIVES 

and 

CONTROL 
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and  Pasters . . . 
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Chicago  211  West  Wacker  Drive* 
New  York  220  East  42nd  Street 
San  Francisco;  1st  Not  I  Bonk  Bldg 
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LAURENCE  G.  HANSCOM,  34,  State 

House  correspondent  for  the  Wor¬ 
cester  (Mass.)  Telegram-Gazette  for 
the  past  four  years,  and  a  companion, 
Dr.  Anthony  V.  Carbone,  24  year  old 
Cambridge  chiropodist,  were  instantly 
killed  when  a  dual  control  rented  bi¬ 
plane  flown  by  the  newspaperman 
nose-dived  to  earth  in  a  Saugus,  Mass., 
back  yard  Feb.  9,  just  missing  the 
house  by  a  few  yards. 

John  B.  Niesse,  70,  editor  of  the 
Madison  (Ind.)  Herald  imtil  it  was 
purchased  by  the  Madison  Courier  last 
April,  died  Feb.  6  of  a  heart  attack. 

George  C.  Willings,  formerly  ex¬ 
ecutive  vice-president  of  the  John  H. 
Perry  Newspaper  and  Radio  Enter¬ 
prises,  in  charge  of  Florida  properties, 
who  had  served  as  vice-president  of 
the  Intertype  Corporation,  died  Feb.  8. 
While  with  the  Perry  enterprises,  Mr. 
Willings  served  as  executive  vice- 
president  of  the  Jacksonville  Journal, 
the  Pensacola  News  and  Journal,  the 
Pensacola  City  Herald  and  the  Pensa¬ 
cola  Broadcasting  Company. 

Chester  C.  Bunger,  40,  managing 
editor,  Neodesha  Daily  Sun,  was  found 
dead  in  the  pressroom  of  the  newspa¬ 
per  Feb.  8  by  Early  Wiley,  a  delivery 
boy  for  the  paper.  The  chief  of  police, 
Jim  Noel,  said  the  body  was  hanging 
from  a  shaft  on  the  press  and  that  the 
editor  had  taken  his  own  life. 


Frederick  Tebbetts,  85,  of  South 
Salem,  Mass.,  died  recently  at  his 
home.  A  newspaperman  for  62  years, 
he  was  a  sports  reporter  for  the  Salem 
News  and  the  Associated  Press  for 
over  half  a  century. 

F.  Purcell  Angle,  56,  owner  and 
publisher  of  the  Danville  (Pa.)  Morn¬ 
ing  News,  died  in  Geisinger  Hospital 
there  Feb.  2. 


Moybom  Forms  Own 
Firm  in  Nashville 

Ward  C.  Maybom,  vice-president 
and  general  manager  of  the  News- 
Paper  Printing  Corporation,  Nash¬ 
ville,  on  Feb.  8,  announced  his  resig¬ 
nation  from  that  position  to  establish 
a  newspaper  consulting  service. 

Headquarters  of  the  organization 
will  be  in  Nashville,  Maybom  an¬ 
nounced,  and  his  work  will  be  with 
newspapers  throughout  the  country, 
advising  them  on  problems  of  organ¬ 
ization  and  management. 

Former  executive  of  both  Hearst 
and  Scripps-Howard  newspapers, 
business  manager,  publisher  and  ex¬ 
ecutive  in  charge  of  constructing  more 
than  a  dozen  newspaper  buildings, 
Maybom  has  wide  experience  as  a 
publication  executive. 

He  went  to  Nashville  in  April,  1937, 
to  join  the  Tennessean  as  organiza¬ 
tion  consultant.  With  the  formation 
of  the  Newspaper  Printing  Corpora¬ 
tion  in  1938,  resulting  in  construction 
of  the  building  which  houses  both 
the  Tennessean  and  the  Nashville 
Banner,  Maybom  became  an  execu¬ 
tive  of  the  N.  P.  C.  His  position  will 
not  be  filled,  the  heads  of  the  various 
departments  continuing  in  charge  of 
them. 

In  his  work  as  newspaper  consult¬ 
ant,  for  which  he  already  has  several 
important  clients,  Maybom  will  deal 
with  management  problems  of  circu¬ 
lation,  advertising,  and  mechanical 
departments,  advising  on  appraisals, 
labor  negotiations,  building  construc¬ 
tion  and  other  aspects  of  operation. 


Plan  to  Consolidate 
S-H  Companies 


Arthlti  MacLellan,  53,  formerly 
city  editor  of  the  Denver  Times  and  of 
the  Shanghai  Post,  died  Feb.  5  in  San 
Francisco. 

R.  Max  Lewis,  60,  telegraph  editor, 
Altoona  Mirror,  died  at  his  home  there 
Feb.  5  after  a  year’s  illness. 

Ralph  D.  Horton,  65,  former  circu¬ 
lation  manager  of  the  Long  Beach 
(Cal.)  Press  and  other  papers,  died 
Feb.  2  at  the  home  of  a  daughter  at 
Brentwood  Heights,  Cal. 

Park  A.  Melville,  for  30  years  on 
the  Boston  Globe  news  desk  died  on 
Feb.  9  at  the  age  of  80. 

Richard  L.  Panhorst,  42,  head  of  the 
Louisville  (Ky.)  Times  copy  desk,  died 
the  night  of  Feb.  6. 

Frank  Macdonell,  42,  Detroit  sports 
writer  and  former  state  boxing  com¬ 
missioner,  died  Feb.  10  at  Herman 
Kiefer  hospital,  Detroit,  after  a  pro¬ 
tracted  illness. 
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CnJ^SIFIED 

RATES 


IliseellaMOM 


"SITUATIONS  WANTED" 

(C«$h  with  Order) 

I  time  —  .50  per  line 
4  timet  — -  .40  per  line 


SUiring  Economy  it  Quelity  it 
Photo-Offset  at  LAUREL,. 

Polders,  Broadaides  reproduced 
500  (8V4  X  If)  copiei  $8.83;  ,4di,a 
hundreds  22e.  All  sties  available  oj 
titjr  runa  even  lower.  Request 
portfolio;  free  descriptive 


"HELP  WANTED" 
(Ceth  with  Order) 

1  time  —  .90  per  line 

2  timet  —  .80  per  line 
4  timet  —  .70  per  line 


OTHER  CLASSIFICATIONS 

(Cath  with  Order) 

I  time  —  .90  per  line 
4  timet  —  .70  per  line 


Count  five  wordt  to  line,  box  number  to 
be  counted  at  three  wordt.  Minimum 
tpace,  three  lines.  References  required 
with  "Butinett  Opportunities"  and  other 
ads  involving  tale  of  property  or  goods. 


A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Advertising  Home  Study 


The  Advertising  Minded  Newspaper  Man  is 
qualified  to  make  the  most  money.  Many 
have  graduated  from  this  long  estab¬ 
lished  school.  Common  school  education 
sufficient.  Rend  for  free  booklet  outlin¬ 
ing  home  study  course  and  requirements. 
Pace-Davis  School  of  Advertising.  3601 
Michigan  Ave.,  Dept.  2922,  Chicago.  Ill. 


Clrculotleu  Promotion 


Cincinnati,  Feb.  11 — Special  meet¬ 
ings  April  2,  4  and  7  of  the  stockhold¬ 
ers  of  the  seven  Scripps-Howard  in¬ 
vestment  companies  will  consider  con¬ 
solidation  of  all  companies  into  one 
Ohio  corporation  under  the  title  of  the 
Scripps-Howard  Investment  Co. 

Three  of  the  companies  are  incor¬ 
porated  in  Delaware  and  four  in  Ohio. 
They  were  organized  in  the  past  34 
years  primarily  to  give  Scripps-How¬ 
ard  employes  opportunity  for  invest¬ 
ment  and  an  indirect  interest  in  the 
newspaper  publishing  and  other  com¬ 
panies  in  the  organization. 

Most  of  the  stock  of  the  investment 
companies  is  still  held  by  employes 
or  former  employes,  although  no  op¬ 
tion  or  other  control  is  retained  when 
it  is  sold.  Stockholders’  meetings  of 
the  Delaware  corporations  will  be 
held  in  Wilmington,  Del.,  and  the 
meetings  of  the  Ohio  companies  will 
be  in  the  Cincinnati  Scripps-Howard 
office.  Union  Central  Building. 


See  our  ad  on  page  145  of  the  E.  A  P. 
International  Year  Book.  Hudson  De- 
Prieat  &  Associates,  World's  Record  Cir¬ 
culation  Builders,  246  5th  Avenue,  N.Y.C. 


Public  Notice 


Luther  E.  Burnham,  91,  one  of  the 
oldest  residents  of  Essex,  Mass.,  and 
correspondent  for  the  Gloucester 
Daily  News,  died  Feb.  6  in  Cable 
Memorial  Hospital,  Ipswich. 

Floyd  Rich,  publisher,  Carthage 
(N.  Y.)  Republican  Tribune,  and  for¬ 
mer  director,  New  York  Press  Asso¬ 
ciation,  died  Feb.  7. 


Herbert  Clark,  71,  mechanical  su¬ 
perintendent,  Elgin  (Ill.)  Courier- 
News,  died  Feb.  9  at  his  home  in  El¬ 
gin. 

Frederic  P.  Parsons,  43,  rewrite 
man  and  Sunday  feature  writer  for 
the  Boston  American,  died  of  a  heart 
attack  Feb.  6. 


Oliver  N.  Wilson,  80,  former  busi¬ 
ness  manager  of  the  Paris  (Ill.)  Daily 
News,  shot  and  killed  himself  Feb.  1. 
Financial  conditions  are  said  to  have 
been  the  cause. 


Two  More  Newspapermen  Move  Up  Still 
Another  Rung 


i.  R.  Conroy 


Myrlf  E.  Brandlc 

These  two  newspaper  people  have  landed  better  jobs  through  regis¬ 
tration  with  the  Personnel  Service. 

Brandle  is  now  District  Circulation  Manager  for  the  Columbus  (Ga.) 
LEDGER-ENQUIRER,  and  Conroy  is  now  on  the  copy  desk  of  the 
Plainfield  (N.  J.)  COURIER-POST, 


EDITOR  &  PUBLISHER  PERSONNEL  SERVICE 


Utcr^ 


Laurel  Process.  480  Canal  8t  H  t 
WAlker  5  0526.  *  * 


Nowspapors  For  Sole 


Properties  listed  below  are  offered  eiths, 
the  publishers  themselves  or  by  the  ^ 
reliable  brokers  iii  the  held. 


PennsylvanU  Dally.  Old  establithrd 
elusive  field.  Profitable.  Rare  oppenJ 
ity  tor  two  partners  with  $50,000  j 
down  payment.  Price  right.  Htnr>- 
Pcll,  2026  4th  Ave.,  N.  Birmingharii  j 
$1010 — Midsouth,  exclusive,  coBnty~ 
daily.  Fast  growing  city.  $36,000  ' 
required. 

$147 — Midsonthwest,  exclusive  daily,  f 
lation  8,000.  Circulation  2,821 '  ( 
$37,500;  $15,000  rash. 

MURRAY  E.  HILL  A  A8.S0CIATES 
Newspaper  Brokers  Nashville,  Temei 


Nuwapopur  Irekurs 


Capable  handling,  buying,  selling,  umJ 
No  leases  ur  trades  Highest  referer 
LBN  FEIQHXER  AOENCY.  Nashville,  jii 


Dally  and  Weekly  properties  bottgbtTil 
and  appraised.  Newspaper  Aiicri 

-■  ~  V.—  V..1.  If  » 


Co .  70  Pine  Street.  New  York.  N  Y 


Write  me  abont  West  Coast  newspaper  pi| 
erties.  References  furnished  and 
quired.  A.  W.  Slypes,  Mills  Tower, 
Francisco. 


Help  Wanted 


ADVERTISING  SALESMAN 
Classified  or  Display 
Young,  aggressive,  executive  ability,  pi 
tion  permanent,  prefer  iiiiin  with  fe::] 
proinolion  experience.  State  reterJ 
and  experience.  Bux  2418,  Editor  $  pl 
lisher. 
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Snccessfnl  aubscrlptlon  contests  for  over 
80  years.  CHARLES  PARTLOWE  CO, 
Occidental  Building.  Indiaiiapniia. 


Business  Manager  for  midwest  daily  i 
circulation  between  10,000  and  16 
Must  come  from,  or  have  had  experic 
in  midwest.  Preferably  should  hart 
experience  as  publisher  ur  exeentite 
small  city  daily,  familiar  not  only 
advert isiiig  but  with  all  executive 
managerial  dutle.s.  Paper  high  clui,  i 
reputation,  prosperous,  its  affairs  ia 
cellent  condition,  city  growing,  n 
fully  adequate.  Box  2425,  Editor  t  Pl 
lisher. 


Conntry-wide  circulation  campaigns  con¬ 
ducted.  Write:  Magazine  Subscription 
Company.  1457  Broadway,  New  York 
City,  N.  Y.  Room  807. 


‘Editor  and  Publisher”  is  a  service  station 
on  the  Journalistic  highways  of  the  world. 
In  our  permanent  library  and  moaeum 
files  will  be  found,  easily  available,  im¬ 
portant  basic  data  anent  newspaper  mar¬ 
kets,  ownership,  administration,  man¬ 
agement,  personnel,  features,  circulations, 
advertising  rates,  linage  statistics  and 
mechanics  of  production,  as  well  as  a 
wealth  of  informative  material  regarding 
national  advertiser  and  agency  Service. 
A  specialist  on  the  daily  newspaper, 
•‘EDITOR  A  PUBLISHER,”  now  in  its 
fifty-seventh  year,  occupies  an  exclusive 
field.  Subscribers  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Man  for  circulation  department  to  h;; 
boy  home  delivery,  assistant  to  raiui 
large  number  of  routes.  State  eiper  -ij 
record,  references  and  starting  tt 
Box  2459,  Editor  &  Publisher,  360  K 
Michigan  Avenue,  Chicago,  Illinoii, 
Promotion  and  Sales  Manager  for  grov 
specialized  syndicate.  Moderate 
plus  commission.  Excellent  opporti:| 
for  live-wire  young  man.  Write 
giving  age,  experience,  referencei, 
Box  2458,  Editor  A  Publisher. 
Wanted: 


non-union  stereotype  fonsf 
must  be  superior  craftsman — hsve  b. 
eat  recommendationa — steady,  sober, 
predate  attractive,  steady  job  and  p 
environment.  Box  2415,  Editor  $  Pi 
lisher. 


2. 


Draft  a  four-tine  ad  scttini  hr# 
your  qualifications  and  send  it  ta  a 
with  payment.  (Count  live  words  k  I 
the  line  40c  per  lint,  per  issue).  Fa  ' 
four  consKutive  issues,  your  nessoi  ’ 
will  reach  prospective  employers.  NV) 
are  placed  dirKtIy  through  tta 
source. 

Fill  out  completely  the  registratin 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  gad 
for  six  months,  and  this  procedwt 
makes  your  record  available  ta  tki . 
publishers  and  executives  calling  apn  ! 
us  constantly  for  help  for  all  depart-  i 
ments  of  a  newspaper  and  its  allW 
Journalistic  fields.  Your  confidsan 
respected,  of  course. 

3.  Deadline,  12K)0  Thursday,  noon. 
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SitaafrioRt  Waited 
AdaiiMiriliTa 


Sitiatioit  Waitid 
Circilatioi 


wvtrtUiDC  or  BnainMi  ICuufw.  Eeo- 
Bomiesl.  constroetive  revenaa  and  lin- 
gM  bailder.  Top  referaneaa.  Now  am- 
^ored.  Eightaen  yaari'  azparianca.  Box 

Mg7.  Editor  k  Publiahar. _ 

C'wnaM  or  general  manager,  nationally 
racogniied  for  ouUtanding  ability,  has 
recently  sold  own  daily  after  6  years’ 
profitable  operation.  iVsrelTe  years'  ex- 
Mrienee  in  all  departmenta,  labor  rela¬ 
tions.  civic  activities.  Married,  35,  con¬ 
scientious  and  reliable.  Outstanding 
references  available.  Can  produce  a  good 
nUspsper  AT  A  PROFIT  TO  YOU.  Box 

8433,  Editor  t  Publisher. _ 

Hfeer  or  Managing  Editor — 21  years  in 
geies.  advertising,  promotion  poaitiooa  on 
large  dailies.  Owned  weekly.  Manager 
anlo  association.  College  graduate;  Pre- 
tostant,  married.  Sunday  editor  now. 
Box  2189,  Editor  k  Publisher. _ 


OENEBAI.  MANAOEB 


Ssocessful  newspaper  ezecntlve,  ‘20  years' 
experience,  12  with  present  publication. 
City  of  150,000,  capacity  of  Business 
Manager  and  Circulation  Director,  desires 
salary-bonus  arrangement  to  build  publi¬ 
cation  or  where  old  age  wishes  to  retire 
when  efficient  profit  producing  man  can 
be  found.  Present  salary  $5,200.00. 

Box  2457  Editor  &  Publisher 


OENEBAX  MANAOEB 

Seventeen  years  successful  experi¬ 
ence,  desires  salary-bonus  assign¬ 
ment  to  build  publication  still  re¬ 
taining  its  good  name,  or  where  old 
age  desires  to  retire  but  willing  to 
let  an  efficient  profit  producing 
merchandise  manager  and  sales  ex¬ 
ecutive  with  cooperative  personal¬ 
ity  rejuvenate  business  both  inside 
snd  out.  Now  employed  $6,500.00 
straight  salary. 

Box  2340 _ Editor  &  PuMsher. 

Bswspaper  Manager  for  financially  strained 
paper;  results  assured;  cash  available. 
Box  2397,  Editor  &  Publisher. 


Circulation  Blanager  daily.  Increased  ABC 
39%  last  year;  want  change  to  larger 
paper,  circulation  department.  Box  2456, 
Editor  &  Publisher. 


Olrcttlation  Manager.  Increased  net  paid 
over  thirty-one  per  cent  last  2  pi  years. 
Eighteen  years’  experience  all  phases 
maintenance  and  promotion.  Now  em¬ 
ployed.  Desire  larger  field.  Now  em- 
ences  present  and  past  employers.  Box 
2855,  Editor  A  Publisher. _ 


PUBLISHBBS 
Compare  these  figures  -  •  I 
Circulation  manager,  seeking  new 
connection,  submits  four  year  record 
in  highly  competitive  field. 

Circulation  Revenue  1936  $217,182.00 
Circulation  Expense  1936  151,004.00 


66,178.00 

Circulation  Revenue  1937  $235,498.00 
Circulation  Expense  1937  148,980.00 


86.518.00 

Circulation  Revenue  1938  $261,194.00 
Circulation  Expense  1938  161,543.00 


99,650.00 

Circulation  Revenue  1939  $258,333.00 
Circulation  Expense  1939  147,836.00 


110,497.00 

One  year  enjoyed  11.000  gain  on 
A.B.C.  Audit  report,  largest  gain  of 
any  paper  in  state.  Complete  infor¬ 
mation  and  references  on  request. 
Box  2350,  Editor  ft  Publisher 


Now  ten  years  Country  Circnlatlon  Manager 
Metropolitan  daily  and  Sunday;  previ¬ 
ously  Cirrulation  Manager  11.000  daily 
and  Sunday.  Age  36.  married  Desire 
CM  establishment  OPPORTUNITY  me- 
dium-sised  publication.  Salary  secondary. 
Inquiry  properly  respected.  Box  2198, 
Editor  ft  Publisher. 


Situations  Wanted 

Advertising 


Advertising  Manager  .  .  .  wants  to  contact 
sn  Owner,  Publisher  or  Newspaper  Ex¬ 
ecutive  who  really  is  sold  on  the  fact 
that  it  is  RESULTS  that  build  papers. 
Every  year,  at  the  ANPA  Convention, 
speeches  are  made  that  invariably  end 
up  with,  IT  IS  RESULTS  THAT  COUNT, 
yet  year  after  year  the  advertising  men 
and  managers  that  are  hired  through  fol¬ 
lowing  the  lines  of  least  resistance,  are 
ones  who  put  the  words  .  .  .  Layouts  .  .  . 
Sales  Ideas  .  .  .  Promotion  .  .  .  increases — 
once  in  a  while  .  .  .  organizer,  etc.  .  .  . 
in  the  right  sequence.  Using  all  the  tools, 
I  have  never  had  ONE  month’s  LOSS 
managing  the  advertising  departments  of 
2nd  and  3rd  papers,  and  have  shown  lin¬ 
age  and  revenue  gains  for  six  years.  If 
you  want  increased  revenue  and  linage — 
regardless  of  competition  or  circumstances 
—1  would  like  to  talk  with  you,  regard¬ 
ing  low  salary  and  per  cent  on  increase. 
Salary  or  drawing  account  against  com¬ 
mission.  If  I  don’t  produce,  you  pay 
nothing.  Large  or  small  newspapers. 
Box  2465,  Editor  ft  Publisher. 


Advertising  Salesman — display  or  classified. 
College  training  in  copy  and  layouts; 
however,  limited  newspaper  experience. 
Free  to  go  anywhere.  Box  2361,  Editor 

ft  Puhlisher. _ 

ftdvtrtislnf  Saleaman — 32;  ten  years’  dis¬ 
play  on  one  paper.  Successful  record. 
Available  doe  to  consolidation.  Draft 
exempt.  References.  Box  2436,  Editor 

ft  Publisher. _ 

Classified  Man  desires  position,  New  Eng¬ 
land  newspaper.  Likeable  personality; 
seat  appearance.  Employed.  Box  2452, 
Editor  ft  Publisher. _ 


OKEATED  $15,000  IN  '40  PROMOTIONS 


'  Kan  over  million  lines  own  arcounts.  Man¬ 
age  and  sell  with  four-man  department. 
Now  earn  $55  plus — go  anywhere.  Box 
2454.  Editor  ft  Publisher. 


Display  Advertising  Manager — sixteen  years’ 
experience  metropolitan  Dailies;  em¬ 
ployed,  married,  38  years  old.  Box  2429, 
Editor  &  Publisher. 


DlQlay  Man  — twenty-five  j;ears  old;  single; 
draft  exempt.  University  graduate  in 
advertising.  Four  years’  with  combina¬ 
tion  morning,  evening  and  Sunday  paper 
•n  city  of  150,000.  Thoroughly  experi¬ 
enced  in  sales,  copy  and  layout.  Highest 
references.  Now  employed,  desires  change. 

Bos  2353,  Editor  ft  Publisher. _ 

Fosltlon  Wanted  as  Salesman  in  national 
advertising  department.  Formerly  ex¬ 
ecutive  both  national  and  local  depart- 
nteiits  of  metropolitan  newspaper.  Best 
of  references.  Box  2475,  Editor  &  Pub¬ 
lisher. 


Ssc-evaful  Display  Manager,  38,  desires  a 
new  and  permanent  connection  as  adver¬ 
tising  manager,  or  will  take  solicitors 
Job  to  prove  ability  and  results.  Ex¬ 
cellent  references.  Prefer  city  of  25,000 
to  100,000.  Will  travel  anywhere  for 
interview.  Box  2455,  Editor  ft  Publisher. 


Situations  Wanted 

_ Editorial 

A-1  Reporter,  former  editor  small  daily; 
can  handle  special  assignments,  features, 
heads— some  editorials.  College.  29, 
draft  1-B.  Investigate.  W.  R.  Brown. 
1442  Northland  Avenue,  Lakewood, 
Ohio. _ 


A  Newsman,  exceptional  background  large, 
small  dailies;  modest  salary  requirement. 
C-15  at  8656  Dumbarton  Road,  Detroit, 
Michigan. _ 

Alert  Olrl  college  (Journalism)  graduate, 
22.  Now  employed.  Two  years’  experi¬ 
ence,  daily,  semi  weekly,  weekly.  General 
assignment,  features,  society.  Shorthand. 
References.  Box  2430.  Editor  ft  Publisher. 

Alert  Reporter,  trained  by  associate  editor¬ 
ship  on  advertising  magazine,  wants 
newspaper  work.  B.A.,  24,  unmarried. 
Box  2474.  Editor  ft  Publisher. _ 


AVAILABLE  NOW  I 

Woman  Feature  Writer,  terrific  background 
experience  and  valuable  contacts.  Well- 
educated,  cultured.  Want  specialised  de¬ 
partment  or  general  editorial  work. 

Box  2389 _ Editor  ft  Publisher 

Business  Reporter  —  specific  experience  fi¬ 
nancial  and  general  market  coverage, 
seeks  permanent  berth  in  similar  field; 
newspaper  or  trade  publication.  Wall 
Street  background,  several  years  with 
leading  wire  service.  32,  single,  de- 
pendents.  Box  2434,  Editor  &  Publisher. 

Olty  Editor  on  daily  in  town  of  30,000.  Five 
years  reportorial  experience;  three  years 
on  present  paper.  Age  26;  two  years’ 
college.  Order  No.  2,900  on  Board  with 
8,300  registrants.  Take  either  desk  or 
reporter’s  Job.  Box  2356,  Editor  ft  Pub¬ 
lisher. 

Dependable  Reporter,  25,  married;  capable 
of  covering  general  and  sports  news. 
Box  2461,  Editor  ft  Publisher. _ 

Editor,  Correspondent,  now  covering  Con¬ 
gress,  War,  Navy,  Defense,  for  national 
weekly  magazine;  interested  editorship, 
Washington  correspondence  or  executive 
secretary  trade  association.  Strong  edi¬ 
torial  writer,  newshawk,  make-up,  eight 
years  newspaper  editor;  married,  34,  law 
degree,  good  public  speaker,  never  un¬ 
employed,  outstanding  references.  Box 
2423,  Editor  ft  Publisher. _ 

Experienced  newspaper  and  press  associa¬ 
tion  editor-executive  seeks  permanence 
with  daily  or  weekly  with  inve.'^tment  op¬ 
portunity  or  as  editorial  writer  or  news 
executive.  Capable  editor,  staff  organ¬ 
izer;  press  association  writer,  executive. 
New  York  and  elsewhere;  news  head  lead¬ 
ing  eastern  daily.  Pulitzer  citation. 
Married;  in  40s.  Box  2460,  Editor  ft 
Publisher. 


Fourteen  years  of  thorough  experience  in 
reporting  and  editing.  Go  anywhere. 
Draft-exempt.  Box  2466,  Editor  ft  Pub¬ 
lisher. 


January  College  Graduate  (Woman)  age  20; 
Journalism  major;  to  start  in  newspaper 
or  magazine  work.  Practical  experience. 
Box  2407,  Editor  ft  Publisher. 


Shop  at-  THE  EQUIPMENT  MART  -And  Soy 

New  Eqmpment  and  Supplies  —  Used  Machinery  Barguins 
For  the  Printing-Publishing  Field 


Composing  Room  Eqiipmont  For  Solo 


Bay  Linotypes,  Intertnisa  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  Bt.,  N.  Y, _ 

Guaranteed  Rebuilt  Linotypes  ft  Intertypes 

See  HOOD-FALCO  CORP.,  First 

225  Varick  Street _ New  York,  N.  Y. 

Model  C  Intertypes,  late  models;  Linotypes, 
Models  5  8-14;  Hoe  Mat  Roller;  Cylinder 
Presses;  Paper  Cutters;  Automatics. 
Northern  Machine  Works,  Marshall  and 
Jefferson  Streets,  Philadelphia,  Pa. 


Photo-Engraving  Equipment  For  Sail 

Photo-enegravlng  Equipment  and  Metals 
E.  T.  8ULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y. _ Chicago,  III. 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Streeet  New  York  City 


Press  A  Stinotypi  Equipment  For  Sale 

Hoe  Heavy-Duty  Presses,  with  high-speed 
folders,  23  9/16”  cut-off,  available  in 
3,  4.  5  or  6-unit  capacities,  with  or 
without  color,  and  underneath  or  end- 
roll-feed  arrangement.  Box  2419,  Editor 
ft  Publisher. 


Situations  Wonted 

Editorial  (Cont’d) _ 

I  am  willing  to  take  a  step  down  to  get  a 
clear  path  up.  Can  you  use  a  young  man, 
22.  with  two  years’  newspajier  experi¬ 
ence.  who  wants  to  get  his  writing  teeth 
into  the  newspaper  or  advertising  field  I 
Educated  two  Universities,  now  em¬ 
ployed  Manhattan  legal  firm.  Have 
you  ever  seen  a  good  reporter  enmeshed 
in  the  law’s  delay  I  Well,  here’s  one. 

Box  2366.  Editor  ft  Publisher. _ 

Journalist,  28,  married.  Seven  years’  ex¬ 
perience  in  political,  economic,  and  labor 
coverage ;  also,  managing  editorship 
weekly,  monthly.  Permanent  po-iition 
preferred ;  space  or  free-lance  considered. 
Box  2462,  Editor  ft  Publisher. 
Newspaperman,  33,  married,  desires  posi¬ 
tion  with  trade  paper — publicity  or  re¬ 
search  work.  Thirteen  years’  experience. 

Box  2391.  Editor  ft  Publisher. _ 

N.  T.  C.  Correspondent  desires  permanent 
connection.  Married,  27.  thoroughly  ex¬ 
perienced  sports,  features,  reviews,  and 
news,  metropolitan  dailies.  Best  refer¬ 
ences.  Box  2476,  Editor  ft  Publisher. 

FBOTOGRAPHER 

Now  employed  daily — 100.000  Circnlation. 
Age  25.  Married.  Car.  have  equipment — 
ideas.  Prefer  South  but  interested  any 
proposition.  References.  Box  2321,  Editor 
ft  Publisher. _ 


FT7BLIC  RELATIONS 
EDITORIAL 

Exprleneed  editorial  writer,  years  of  sociol¬ 
ogical  reporting,  head  of  publie  relations 
department;  lecturer  hundreds  civic,  busi¬ 
ness,  professional  groups;  in  Europe  in 
1038  to  study  Germany-Italy ;  specialist 
on  U.  S.  community  life.  “Main  Street” 
reactions. 

Employed.  Age  40.  No  “ism”  illusions; 
sane,  tolerant,  even  happy  I 

Want:  PubVa  Relations  connection.  Or. 
staff  or  daily  small  Investment  oppor¬ 
tunity.  Or,  confidential  secretary.  Or, 
what’s  your  suggestion t 

Box  2364  Editor  ft  Publisher 


Reporter,  age  27.  Ambitious,  college.  Mis¬ 
placed  four  years  in  newspaper  adver- 
tising.  Box  2451,  Editor  ft  Publisher. _ 


REPORTER  OR  WRITER 

Three  years’  experience  N.  Y.  bureau  lead¬ 
ing  wire  service,  including  sports,  ship 
news  coverage,  wire  filing,  radio  news 
writing.  Now  general  news  editor,  but 
with  ardent  reportorial  yen.  Age  26. 
college,  athletic;  cycled  five  European 
countries.  Irish- American  and  rarin’  to 
go  anywhere  I 

Box  2468 _ Editor  ft  Publisher 

Reporter,  desk  man.  Seven  years’  experi¬ 
ence,  inelnding  press  associations.  Mar¬ 
ried,  27.  Best  references.  Box  2349, 

Editor  ft  Publisher. _ 

Reporter,  with  more  than  layman’s  knowl¬ 
edge  of  fine  arts  (Oriental  or  European), 
literature,  or  Wall  Street.  Twenty-six 
years  old,  Scotch-Irish,  Protestant.  Gradu¬ 
ated  cum  laude  at  Colgate  University. 
Experience  with  upstate  New  York  paper. 
Looking  for  general  reporting  job  near 
New  York  City.  Box  2346,  Editor  ft 
Publisher. 


Mochanical  Eqaipmoat  For  Sal* 


Pony  Auto  Plate  with  20  chases  in  perfect 
mechanical  condition.  For  particulars, 
write;  Lorain  Journal  Company,  Lorain, 
Ohio. 


Mochaaical  Equipmont  Waiittd 


Full-page  type  storage  lift  file;  also  stereo¬ 
type  chases.  Quote  prices.  Kingsport 

Times,  Kingsport,  Tennessee. _ 

Newspaper  Equipment  Bought  or  Sold 
Geo.  O.  Heffelman,  406  W.  Pico,  Los  Angeles 
Used  Makeup  Table  (newspaper)  12  foot, 
cast  iron  top.  Equipment  optional.  State 
price  in  first  letter.  Box  2450,  Editor 

ft  Publisher. _  _ 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  part.-)  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  ft  Bacon,  To- 

_ wanda.  Penna. _ _ 

Wanted — Good  flat  cast  shaver,  page  size. 
Southern  Newspapers,  Hot  Springs, 
Arkansas. _ 

Will  pay  cash  for  bargain.  16-page  tubular 
press;  have  Duplex  8-page  fiat  bed  to 
trade.  Brownwood  Bulletin,  Brownwood. 
Texas. 


Wood  Type  For  Sale 


WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St.,  N.  Y.  C.  Write  for  catalog. 


Situations  Wanted 

Edilorial  (Cont’d) 

Seasoned  newspaper  editor  seeks  job  as 
managing,  city  editor  or  assistant  to 
alert  publisher  in  progres-sive  civic 
minded  enmmunity.  Small  city,  metro¬ 
politan  background.  Never  unemployed. 

Box  2427,  Editor  ft  Publisher^ _ 

Shot  over  6,000  pix  in  1940.  Photographer, 
25.  experienced  in  general  news,  aerial, 
snorts.  Employed— desires  change;  go 
anywhere;  have  own  equipment.  Box 
2380,  Editor  ft  Publisher. 

SICK  OF  FORMULA— 

Reporter  Photographer,  employed  ’’con¬ 
servative"  southern  metropolitan  daily, 
wants  job  with  chance  to  put  punch, 
life  and  readability  in  stories.  Can  do 
it;  knows  people.  Ex-Seaman,  two  years’ 
dailies  exixu-ience,  only  25.  College  and 
good  family.  Small  or  large  paper,  maga- 

zine.  Box  2422,  Editor  &  Publisher. _ 

Sportswriter-columnlst.  Experienced.  De¬ 
ferred  status  in  draft.  Will  be  forced 
into  ranks  of  unemployed  soon  through 
merger.  Box  2426,  Editor  ft  Publisher. 


Situotiona  Wanted 

Meckanical 


COMBINATION  PRESSMAN-STEREO- 
TYPER 

Now  employed,  desires  change.  Go  any¬ 
where.  Foreman.  Experienced  fifteen 
years  on  Duplex  Tubular  Presses.  Effi¬ 
cient;  reliable.  Excellent  references.  Box 
2335.  Editor  ft  Publisher. _ 

Engraver-Photographer,  now  with  daily. 
Working  one-man  dept.  Producing  2.000 
sq.  inches  quality  work  per  week.  Want 
change  climate.  Box  2431,  Editor  ft  Pub- 
lisher. 

Linotype  Operator — (32)— married,  sober, 
steady.  Clean  proofs.  Prefer  East.  Box 
2470,  Editor  ft  Publisher. 

Box  2452,  Editor  &  Publisher. _ 

Mechanical  Superintendent  —  Pressroom 
Foreman;  newspaper,  commercial  and 
high-grade  color  work  etyterience;  owned 
and  operated  own  plant.  Box  2352,  E.  ft  P. 


Situations  Wanted 

Promotion 

Promotion  Man — revenue  producer,  wants 
offer.  Writes,  sells,  builds  classifica- 
tions.  Box  2392.  Editor  ft  Publisher. 

Promotion  Manager,  age  34,  fifteen  years’ 
experience.  Knows  circulation  up  to 
80.000.  Desires  general  promotion  con¬ 
nection.  Will  prove  worth  at  moderate 
salary.  Box  1963,  Editor  ft  Publisher. 


Situations  Wantod 

Publicity 


PUBLICITY  OR  EDITORIAL 
berth  sought  by  college  graduate,  age  27. 
Draft  exempt — third  class.  Experience 
in  both  publicity  and  editorial  work. 
Box  2440,  Editor  ft  Publisher. 

Publicity  Expert — former  U.P.  Editor;  ex¬ 
ceptional  copy;  seeks  organizational  pub¬ 
licity-advertising  or  challenging  oppor¬ 
tunity;  will  entertain  propositions.  Box 
2312,  Editor  ft  Publisher. 


a 
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EDITOR  &  PUBLISH E 


SHOP  TALK  AT  THIRTY 


SOME  of  our  newspaper  friends  are 
excited  about  a  piece  by  Walter 
Davenport  in  Collier’s  for  Feb.  15, 
featuring  Lowell 
Mr.  MclIcH  Mellett  as  the  most 

At  War  likely  candidate  for 

press  censor  when  or 
censor?  if  United  States 

enters  the  war.  That 
may  be  in  the  cards,  when  or  if  we 
get  within  shooting  range,  but  it  is 
a  soft  impeachment  that  Mr.  Mellett 
has  been  denying  and  fighting  off 
since  last  summer,  when  it  was  first 
hinted  at  in  a  Washington  dispatch 
to  Editor  &  Publisher. 

Mr.  Mellett  is  an  idealist  who  has 
spent  two-thirds  of  his  life  in  writing 
for  and  editing  newspapers.  He  be¬ 
lieves  that  newspapers  ought  to  be  a 
lot  better  than  they  are — but  he  also 
believes  that  everything  else  ought 
to  be  a  lot  better  than  it  is,  and  he 
probably  has  no  program  for  the 
specific  improvement  of  the  press 
without  relation  to  the  world  it  lives 
in.  He  has  declared  that  the  idea  of 
censorship  is  repugnant  to  him,  as  it 
is  to  every  newspaperman  who  gives 
a  whoop  about  his  profession,  and  it 
is  our  personal  belief  that  he  would 
accept  the  censor’s  task  with  the 
greatest  reluctance  if  he  took  it  at 
all. 

His  present  assignment  in  Washing¬ 
ton  might  almost  be  called  protean. 
He  is  director  of  the  Office  of  Gov¬ 
ernment  Reports,  which  at  present 
is  not  exercising  more  than  a  trace 
of  its  apparent  potential  authority. 
He  is  also  one  of  President  Roose¬ 
velt’s  administrative  assistants,  one 
of  the  group  “with  a  passion  for 
anonymity,”  and  it  is  generally  sup¬ 
posed  that  one  of  his  functions  in  that 
job  is  to  keep  the  President  apprised 
of  the  state  of  public  opinion.  Ac¬ 
cording  to  the  l^st  information  this 
writer  has,  Mr.  Mellett’s  office  to  date 
has  issued  no  propaganda,  nor  at¬ 
tempted  any  censorship.  There  have 
been  some  mix-ups  between  depart¬ 
mental  offices  and  the  OGR  on  hand¬ 
outs  concerning  defense  activity,  but 
that  seems  to  have  been  cleared  up, 
with  the  OGR  having  no  present 
concern  with  those  releases. 

Everything  you  hear  in  Washing¬ 
ton,  as  we  said  last  week,  is  to  the 
effect  that  no  censorship  exists,  no 
plan  for  a  censorship  exists — and 
perish  the  thought  of  a  censorship, 
anyway.  We  have  no  reason  to  doubt 
the  present  sincerity  of  these  state¬ 
ments,  but  anyb^y  who  went 
through  the  1914-1918  war  knows  that 
these  sentiments  will  disappear  like 
straw  in  a  bonfire  if  the  country  gets 
to  the  point  of  actual  war.  Whatever 
censor^p  may  be  imposed  under 
war  conditions,  the  newspapers  and 
their  readers  will  be  assured  of  its 
•“voluntary”  nature.  And  in  case  of 
war,  we  doubt  that  Washington  will 
repeat  the  mistakes  of  the  British 
Tdinistry  of  Information,  which,  after 
a  year  and  a  half  is  still  getting  in 
the  hair  of  British  newspapermen. 

•  •  • 

THE  ONLY  limitations  on  publicity 
proposed  to  date  have  been  purely 
volimtary.  Several  months  ago,  rep¬ 
resentatives  of  the 
Naval  press  services  con- 

M  ••  ferred  with  Secretary 

Caatiaas 

Clarified  major  problema. 

According  to  a  re¬ 
lease  from  the  Navy  Department  this 
week,  these  problems  were  (1)  what 
could  be  told  with  reference  to  the 
Havy’s  expansion  efltoit — ^the  report- 


By  ARTHUR  ROBB 

ing  of  Navy  news  not  considered 
detrimental  to  the  national  program; 
(2)  what  should  be  withheld  from 
unfriendly  powers — “involving  a  de¬ 
cidedly  delicate  question  of  policy 
based  upon  consideration  for  the 
rights  of  the  people  to  important  in¬ 
formation  concerning  their  defense, 
as  well  as  the  necessity  for  preserv¬ 
ing  from  unfriendly  powers  certain 
information  calculated  to  damage  the 
progress  of  our  national  defense  and 
which  might  prove  invaluable  to 
potential  enemies.” 

Issued  on  the  authority  of  Secre¬ 
tary  Knox,  the  statement  makes  it 
plain  that  the  majority  of  the  news¬ 
papers  have  accepted  his  suggestions 
for  caution  in  handling  certain  tsqies 
of  Navy  news.  Emphatic  denial  is 
made  of  any  effort  at  peace-time 
censorship.  Some  clarification  is  af¬ 
forded  on  the  kind  of  news  which 
Col.  Knox  believes  should  receive 
special  attention  in  newspaper  offices. 
We  quote  from  Col.  Knox’s  state¬ 
ment: 

“In  the  first  place,  the  Navy  De¬ 
partment  is  making  what  we  hope  to 
be  a  proper  distribution  of  our  ships, 
aircraft  and  personnel  to  coi>e  with 
any  situation,  should  any  trouble  be 
forced  upon  the  United  States.  If  that 
distribution  should  be  made  public, 
it  would  furnish  potential  enemies 
with  a  ready  guide  for  their  estimates 
of  the  military  situation.  We  have  no 
such  help  from  any  potential  enemy. 

“The  arrival  or  departure,  actual  or 
intended,  of  ships  and  naval  person¬ 
nel,  including,  of  course,  our  valu¬ 
able  Marine  Corps,  is  news.  This 
news,  however,  if  carefully  pieced  to¬ 
gether  by  foreign  observers,  would 
give  a  very  complete  picture  of  the 
disposition  of  our  fleets,  as  well  as  our 
military  personnel.  It  may  be  rea¬ 
sonably  contended  that  ‘everyone 
present’  knows  about  such  arrivals 
or  departures  and  that  therefore  such 
may  not  be  strictly  regarded  as 
‘secret*.  But  the  dissemination  of 
this  information  beyond  the  imme¬ 
diate  locality  involved  would  appear 
to  be  imnecessary.  And  so  far  as 
our  national  defense  program  is  con¬ 
cerned,  it  is  definitely  dangerous. 

“It  is  true,  of  course,  that  foreign 
observers  in  each  particular  locality 
will  see  and  be  able  to  report  many 
such  movements.  During  peace  time 
they  will  encounter  some  delay  in 
making  these  reports.  Should  war 
be  declared,  mail  and  cable  censor¬ 
ship,  together  with  the  monitoring  of 
raefio  transmitters,  will  result  in  the 
discovery  and  limiting  of  these  re¬ 
ports. 

“And  then  there’s  the  problem  in¬ 
volving  ‘secret’  technical  weapons. 
Just  one  point  in  this  regard — ^the 
continued  reports  on  the  secret  nature 
of  one  of  our  newest  technical  wea¬ 
pons  led  to  the  revealing  of  the  name 
and  location  of  the  manufacturer  of 
this  device.  Coincident  with  this  lift¬ 
ing  of  the  veil  of  secrecy  there  arose 
the  danger  of  theft  and  sabotage. 
There  are  hundreds  of  items  which 
must  be  protected  from  the  light  of 
publicity  until  we  have  made  our 
country  secure  against  all  enemies, 
foreign  and  domestic.  Ihere  are 
plenty  of  both. 

“Every  available  source  of  informa¬ 
tion  leads  the  Navy  Department  to 
believe  that  our  new  ships  and  air¬ 
craft  are  abreast  of,  if  not  ahead  of, 
anything  abroad.  Foreign  powers  are 
daily  trying  to  learn  as  much  detailed 
information  about  them  as  possible. 
They  are  not  entitled  to  it. 


“And  it  seems  a  bit  naive  to  tell  the 
agents  of  foreign  powers  as  much  as 
we  know  ourselves  about  our  own 
naval  construction  projects  ashore. 
Details  of  shipyards  and  industrial 
capacity — their  itemized  assembly  ca¬ 
pacities,  shop  machinery  and  prac¬ 
tices  and  the  personnel  employed — all 
these  and  many  more  items  are  of 
great  informational  value  to  potential 
enemies.  The  same  applies  to  our 
outlying  military  and  naval  bases. 
They  constitute  our  vital  military  out¬ 
posts.  Why  tell  the  other  fellows 
everything  he  would  like  to  know 
about  them.  That  doesn’t  make  sense, 
either.” 

*  •  * 

IF  IT  SEEMS  strange  for  an  American 

Cabinet  officer  to  be  talking  about 
“potential  enemies,”  and  it  is  a  new 
note  in  our  official 

NawiThat  language,  the  words 

Muc«  have  to  be  read  in  the 

_  .  .  light  of  the  world 

Raportad  situation.  The  Ad¬ 
ministration  has  made 
its  own  position  toward  “aggressor 
nations”  emphatically  clear.  The 
aggressor  nations  have  been  less 
direct  in  referring  to  the  U.  S.  A., 
but  in  their  own  respective  manners, 
they  have  also  made  it  plain  that  they 
don’t  regard  us  as  buddies.  When  the 
job  is  to  prepare  an  arm  of  the  national 
defense  for  any  possible  emergency, 
it  is  sound  common  sense  to  regard 
openly  unfriendly  nations  as  potential 
enemies,  regardless  of  the  probability 
of  armed  conflict  with  them.  “Poten¬ 
tial”  means  “possible”  and  it  does  not 
even  imply  “probable.” 

From  all  that  we  have  heard  from 
Secretary  Knox,  we  doubt  that  his 
desire  for  care  in  handling  Navy  news 
has  any  political  barbs.  As  a  news¬ 
paper  publisher  and  editor,  he  has 
always  conducted  papers  which  are 
distinguished  for  alertness  and  thor¬ 
oughness  in  news  coverage,  especially 
where  a  public  interest  has  been 
involved. 

We  do  not  believe  that  he  would 
countenance  an  attempt  by  depart¬ 
mental  subordinates  to  cover  up 
crookedness  or  inefficiency  by  hiding 
behind  the  screen  of  “military  secret” 
or  “national  defense.”  We  do  not 
believe  that  he  would  permit  extrava¬ 
gant  ballyhoo  about  our  plane  or  ship 
construction  of  the  kind  with  which 
we  were  over-fed  in  1918.  His  devo¬ 
tion  to  straight,  uncolored,  news  has 
not  been  altered  by  his  transfer  to 
official  responsibility  at  Washington. 

It  isn’t  at  all  improbable  that  the 
next  few  months  will  develop  some 
stories  of  lagging  defense  efforts,  even 
failures,  among  the  many  of  deadlines 
achieved  and  beaten.  The  majority  of 
newspapermen  with  whom  we  have 
talked  recently  believe  that  the  fail¬ 
ures  ought  to  be  reported  along  with 
the  successes.  If  failures  have  to  be 
reported,  there  isn’t  any  doubt  that 
the  people  caught  by  the  news  will 
raise  the  cry  of  politics,  anti-New 
Dealism,  and  lack  of  patriotism.  That’s 
only  human  nature.  It  seems  to  us 
now  that  newspapers  will  have  to 
exercise  the  most  meticulous  care  in 
reporting  mistakes  and  mishaps  in  the 
progress  of  defense.  Politics  should 
have  no  place  in  determining  the  news 
value  of  such  stories,  unless  politics 
can  be  definitely  traced  as  the  cause 
of  the  trouble.  To  date,  there  is  no 
evidence  that  politics  has  cut  much 
figure  in  the  allotment  of  defense 
contracts  and  projects,  beyond  the 
routine  pressure  of  Congressmen  to 
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get  a  share  for  their  districts, 
has  not  been  conspicuously  succe 

The  newspaper  delegates  who 
New  York  last  week  were  emp__ 
in  their  private  declarations  that 
newspaper  ought  to  abdicate  its 
of  telling  the  public  all  that  can* 
told  about  the  effort  which  has 
nearly  a  million  young  men  into 
tary  service  and  already  engaged 
use  of  more  than  $11,000,000,000 
public  funds.  The  public  oiight 
know  fully  what  goes  on,  and 
public  can  be  told,  adequately  wit] 
the  limits  suggested  by  Sec 
Knox.  The  aid  and  comfort 
“potential  enemies”  might  receive  i 
news  of  malfeasance  or  misfea 
on  any  aspect  of  defense  activity  < 
well  be  risked  in  the  interest  of  i 
ing  the  public  aware  of  dangers  wit] 
our  own  ranks. 

•  «  * 

IF  WAR  COMES,  censorship  of 

degree  is  inevitable.  It  would 
be  a  new  experience  for  us.  It 

not  new  in  the  191| 
1918  war,  which 
pretty  well  reporl 
despite  the  blue 
cil.  ’The  Spa 
American  war  hadj 
nominal  censorship,  but  that  was 
much  a  newspaper  scrap  that 
military  moves  seemed  less  impor 
than  those  of  the  journalists, 
fact  that  William  Randolph  Hea 
wearing  a  straw  hat,  was  at  the  fa 
most  front  taking  a  story  from 
of  his  wounded  correspondents 
bigger  news,  it  seemed,  than  the 
suit  of  the  battle  itself. 

In  the  Civil  War,  General  Lee  sou 
to  impose  a  voluntary  censorship  i 
times  on  the  Richmond  newspap 
without  much  success.  On  at  least  \ 
occasions,  also,  he  used  the  Richr 
papers  to  produce  false  news  of 
army’s  movements.  With  the 
mass  of  both  Union  and  Confede 
forces  operating  in  Virginia,  the  ne 
papers  of  Washington,  Baltir 
Philadelphia,  and  New  York  wa 
available  without  too  much  trou 
to  the  Confederate  commander, 
there  is  no  doubt  that  he  gained 
them  plenty  of  valuable  infor 
on  the  location  of  the  Union  for 
during  1862  and  1863.  General 
Clellan  and  the  generals  who 
ceeded  him  with  the  Army  of 
Potomac  found  plenty  of  infer 
in  the  frequently  indiscreet  nen 
papers  of  Richmond. 

■The  Civil  War  was  the  last 
conflict  in  which  newspapermen 
ported  battles  as  eye-witnesses  on  i 
firing  line.  Censorship  was  tight 
a  few  years  later  when  the  Fra 
Prussian  war  was  fought,  but  cor 
spondents  still  accompanied 
during  Britain’s  numerous  Af 
struggles  before  the  turn  of  the 
tury.  Front  line  correspondents 
tabooed  by  the  Japanese  in  the 
of  1904-05,  and  in  1914,  it  was  monll 
before  a  British  correspondent 
accredited  even  to  general  he 
quarters  in  France.  The  French  pr 
preferred  romantic  description 
matter-of-fact  news.  The  Ger 
stuck  largely  to  communique. 

Our  own  Army  was  more  liberal : 
1918  than  any  of  the  European  for 
informing  the  correspondents  in  ad 
vance  of  objectives,  permitting  tha 
to  follow  the  advance,  and  provid 
them  with  summaries  often  writ 
by  ex-newspapermen  serving 
censor’s  staff  at  the  end  of  a  day 
action.  So  if  we  have  to  go  to 
again,  we’ll  have  censorship,  “volu 
tary”  in  name,  but  backed  by  the  for 
of  public  opinion.  Until  was  con 
we  feel  certain,  there  will  be  no  effa 
at  Washington  to  becloud  the  ne 
picture. 


